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New  4head  is  perhaps  the  most  exciting  new 
medicine  to  hit  the  OTC  analgesic  market  in  years 
Unlike  most  headache  treatments,  4head 
is  applied  directly  to  the  forehead  for  fast, 
effective  relief  -  right  where  it  hurts  -  avoiding 
the  prospect  of  side  effects  associated 
with  many  oral  analgesics.  4head  is  a  natural 
medicine  and  can  be  applied  as  required. 


4head  -  It's  not  just  great  for  headache 
sufferers  -  it's  a  fantastic  new  way  to 
boost  sales  too. 


levomenthol 

Natural  headache  relief  -  without  pills 


head  Registered  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd.  Hitchin,  Herts,  SG4  7QR,  UK  Distributed  by  DDD  Ltd, 

Rickmansworth  Road,  Watford,  Herts,  WD1 8  7JJ,  UK  Indications:  For  the  relief  of  headaches  legal  Category:  GSL]  Further  information  is 
available  from  DDD  Ltd,  at  the  address  above. 


All  nasal  decongestants 
contain  preservatives 


Right? 


Wrong. 


The  truth  is,  there  is 
a  modern  nasal 
decongestant  spray  that 
doesn't  contain  a  preservative.  Because  research  has 
shown  that  preservatives  like  benzalkonium  chloride 
may  cause  sensitisation.1 

In  Germany,  researchers  Oeitmer  and  Scheffler 
concluded  that  a  preservative-free  formulation  would 


be  preferred.1  And  in  Germany  preservative-free 
Nasivin  has  become  a  significant  pharmacy  product. 

Now  preservative-free  Nasivin  is  here  in  the  UK. 
Containing  oxymetazoline,  you  know  a  Nasivin 
recommendation  should  be  effective.  But  beyond 
that,  customers  will  appreciate  the  fact  that  Nasivin 
is  preservative-free,  has  just  twice  daily  dosing, 
and  can  be  used  for  up  to  14  days  continuously. 


Decongestant t 
Nasal  Spray 

For  Colds  and  I 
Allergies 


OxynKUzolinc 
Kl       *     .  ®  >£•  hydrochloride 

•Nasivin  +  Ph.Ewo.os* 


J*«al  spray 

f 
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Preservative-free  nasal  decongei 


NASIVIN  Presentation:  10ml  Spray  contains  Oxymetazoline  Hydrochloride  Ph  Eur,  0  05%w/v.  Indications:  For  the  relief  of  nasal  congestion  associated  with  disorders  of  the  upper  respiratory  tract  including  infective  and  allei 
sinusitis,  naso-pharyngitis  and  coryza  Dosage  and  Administration:  Adults  and  children  over  6  years,  spray  once  into  each  nostril  every  8-12  hours  Not  recommended  for  children  under  6  years  of  age  Contraindications:  In  p, 
known  hypersensitivity  to  sympathomimetics  In  patient-;  n-rc-iving  monoamine  oxidase  inhibitors  or  within  14  days  of  stopping  such  treatment  In  acute  coronary  disease,  cardiac  asthma,  hyperthyroidism,  or  closed-angle 
Precautions:  Continuous  therapy  should  not  exceed  two  weeks  NASIVIN'  SPRAY  should  not  be  used  in  pregnancy  unless  considered  essential  by  the  physician  Undesirable  effects:  Prolonged  use  may  cause  rebound  vasoi, 
chemical  rhinitis  Overdose:  No  experience  of  overdose,  but  supportive  measures  would  be  the  appropriate  treatment.  Legal  Category:  GSL  Recommended  Retail  Price:  10ml  £3.45.  Product  Licence  Number:  PL  019 
Product  Licence  Holder:  Seven  Seas  Limited,  T/A  Merck  C       nei  Health,  Hedon  Road,  Marfleet,  Kingston  upon  Hull,  HU9  5NJ  Date  of  Preparation:  Dec-03  References:  1.  Data  on  File,  2000.  Expert  Report  on  the  Clinical  Doci 
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Pharmacy  upset  by  Which?  hunt 

Pharmacy  organisations  arc  disappointed  by  a  Consumer  Association 
investigation  which  found  that  pharmacy  staff  gave  poor  advice  and  failed  to 
ask  the  right  questions 

Cautious  welcome  for  OTC  statin 

A  call  for  strict  guidelines  has  followed  the  proposal  to  reclassify  simvastatin 
as  a  Pharmacy  medicine.  Pharmacy  representatives  want  more  information 
on  how  the  drug  will  be  used  and  monitored 


EU  move  could  impact  on  UK 

Colette  McCreedy,  secretary  of  the  UK  delegation  of 
PGEU,  which  represents  pharmacy  in  the  EU,  says 
European  proposals  to  ease  the  way  firms  provide 
services  across  national  borders  are  "significant" 


VMS  supporters  challenge  EU 

The  f  ood  Supplements  Directive  to  harmonise  rules  on  vitamins,  minerals 
and  supplements  across  Europe  would  effectively  ban  some  of  them,  say  its 
critics.  The  dispute  has  been  referred  to  the  European  Court  of  Justice 

Hamacher  has  management  plans  for  UK 

A  category  management  initiative  is  to  be  launched  in  the  UK  by  the 
Hamacher  Resource  Group's  UK  subsidiary.  Each  month  pharmacies  will 
receive  planograms  based  on  independent  data 


The  winners  take  it  all 

Fiona  Salvage  meets  the  winners  of  the  Update  Knockout  challenge  for  2003 


Congestion  charge 


Xasal  congestion  and  how  to  deal  w  ith  the  resulting  blocked  nose  is  dealt  with 
bv  Walid  Al-Safi 


The  Newsweekly 
for  Pharmacy 

Volume  261  No  6430 
First  published 
September  15,  1859 
ISSN  0009-3033 
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Xrayser 1 5 


Medical  Matters  20 


Marketwatch  21 


Classified  30 


Back  issues  34 


Go  witli  the  flow  24 

Steve  Bremer  looks  at  the  expanding  market  for  continence  products 


We  ha¥e  LIFT  off  28 


In  the  first  part  of  this  feature  on  Local  Finance  Initiative  Trusts,  Asha 
Fowells  looks  at  how  it  is  impacting  on  the  pharmacy  sector 
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Thisweok 


2004  rules 

All  pharmacists  w  ho  registered  for 
Pharmacy  Update  before  January 
31  will  entered  for  Update 
Knockout  2004  (unless  they  have- 
opted  out).  Knockout  is  supported 
by  Genus  Pharmaceuticals. 


GENUS  PHARMACEUTICALS 

There  is  a  £2,000  first  prize  and 
£1,000  lor  the  runner-up,  but  you 
have  to  survive  the  Knockout  and 
score  top  marks  in  the  final 
eliminator.  We  will  write  to  those 
who  have  registered  for  Pharmacy 
L  pdate  so  far  this  year,  so  look  out 
for  the  letter. 

Get  some  fun  out  of  your  CPD 
this  year.  See  pi  J  for  a  profile  of 
this  year's  winners.  All  you  have  to 
do  to  remain  in  the  Knockout  is: 
3  Record  your  answers  to  each 
CPP-accredited  module  using  the 
question  paper  published  in  the 
first  issue  of  CCD  each  month, 
before  the  next  question  paper  is 
published. 

9  Maintain  a  100  per  cent  correct 
score. 

If  sou  are  still  in  the  frame 
in  October,  you  will  go  forward 
to  the  elimination  round  with  a 
real  chance  of  earning  that  prize. 
0  Pharmacists  registered 
will.  Pharmai  \  I  pdate  in 
2003  have  until  midnight  on 
February  19  to  register  their 
answers  for  any  modules  published 
in  2003.  All  2003  PINs  and 
modules  will  not  be  accessible 
after  that  time. 

For  more  information:  

www.dotpharmacy.com 

E-mail:  mprebble@cmpinformation.com 

Tel:  01732  377269 


Pharmacy  upset 
by  Which?  hunt 


by  Adrienne  de  Mont 

ademont@cmpinformation.  com 

Pharmacy  organisations  are 
disappointed  after  a  Consumer 
Association  investigation  found 
that  pharmacy  staff  gave  poor 
advice  and  failed  to  ask  the 
right  questions. 

Researchers  made  84  visits  to 
multiple  and  independent 
pharmacies,  and  on  35  occasions 
were  given  unsatisfactory 
advice  on  four  medical  conditions. 
Lack  of  privacy  was  another 
concern. 

U  'hich?  says  the  findings  were 
worrying  given  the  Government's 
plans  to  expand  pharmacists'  role 
to  include  giv  ing  more  advice  to 
patients.  It  has  called  on  the 
Government  to  invest  in  proper 
training  and  ev  aluation  before 
putting  more  pressure  on 
pharmacists  to  extend  their  role. 

The  RPSGB  has  asked  the 
Consumers'  Association  for 
details  of  the  pharmacies  that 
failed  to  come  up  to  scratch. 
Practice  and  quality  improvement 
director  Dav  id  Pruce  said  the 
Society  wanted  to  hear  the 
pharmacists'  versions  of  what 
happened.  It  did  not  intend  to 
take  heav  y-handed  measures  but 
would  use  it  as  a  learning 
opportunity  to  improve  services. 

I  lealth  minister  Rosie 
Winterton  said  the  Government 
was  committed  to  "building  on 
the  trust  and  confidence  we  have 
in  pharmacists  as  a  source  of 
professional  advice".  As  well  as 


the  Government's  educational 
support  for  pharmacy  staff,  she 
expected  employers  and 
companies  to  invest  in  ongoing 
training  too.  The  new  contract 
would  require  pharmacies  to  have 
training  programmes  monitored 
by  local  PCTs. 


PSNC  said  the  new  contract 
would  allow  pharmacists  to 
develop  services  rather  than 
focus  on  the  volume  of 
prescriptions  dispensed. 

NPA  chief  executive  John 
D'Arcy  said:  "While  recognising 
the  limitations  of  small  scale 
studies  of  this  nature,  we  must 
heed  the  underlying  messages." 

Moss  Pharmacy  felt  the 
survey  results  "were  not 
representative  of  the  excellent 
professional  serv  ice  that  our 
pharmacists  and  team  members 
generally  provide". 

AAH  Pharmaceuticals 
marketing  director  Mandeep 
Mudhar  said  it  was  a  shame  the 
report  did  not  help  public 
confidence  in  pharmacists, 
w  hen  thousands  gave  solid, 
expert  advice. 


The  undercover  results 


The  Which?  criticisms  were: 
Pharmacists  failed  to  ask 
about  other  medication  or  warn 
about  interactions  when  a 
researcher,  pretending  to  be 
on  oral  contraceptives, 
requested  St  John's  wort  (five 
unsatisfactory  visits). 
O  Researchers  asked  to  speak  in 
private  about  emergency 
contraception,  but  fewer  than 
half  were  taken  to  a  private  area 
(six  visits  unsatisfactory). 
O  Researchers  pretended  they 
had  persistent  diarrhoea  after 


returning  from  Malaysia  a  few 
weeks  previously.  Seven  were 
told  to  visit  a  GP,  14  were 
sold  inappropriate  treatments 
and  in  four  cases  staff  failed  to 
ask  about  symptoms  ( 1 5 
unsatisfactory  visits). 
O  \\  hen  asked  for  low 
dose  aspirin,  staff  should 
have  established  if  the 
researcher  was  at  greater 
than  normal  risk  of  heart 
disease  and  if  he  could 
tolerate  aspirin  (nine 
unsatisfactory  visits). 


The  Do!  I  i>  to  hold  its  own  'big 
conversation'  with  the  public  and 
the  healthcare  professions  on  I  he- 
nation's  health. 

I  lealth  secretary  John  Reid  has 
announced  a  consultation  on  how 
to  tackle  issues  such  as  obesity, 
smoking  and  sexuall)  tra  emitted 
diseases.  The  results  will  be  fed 
into  a  White  Paper  later  this  year. 

This  consultation  will  be  in 
addition  to  the  public  health 
strategy  for  pharmacy,  announced 
in  the  1  )oI  Fs  /  ision  document. 


unches  the  'big  conversation'  on  public  health 


England's  chief  pharmacist  Jim 
Smith  said:  "Work  is  under  way 
on  the  pharmaceutical  public 
health  strategy  which  Rosie 
Winterton  announced  in  A  I  ision 
for  Pharmacy  last  year.  A  multi- 
professional  steering  group  has 
been  set  up  to  advise  the 
Department  and  has  already  met 
three  times.  I  see  this  work  as  an 
int<  jiol  part  of  the  Government's 
overall  strategy  on  health 
improvement  and  health 
inequalities,  and  we  will  feed  the 


work  of  the  steering  group  in  to 
the  wider  consultation  launched 
by  John  Reid. 

"The  Government's 
Programme  for  Action  on  I  lealth 
Inequalities  highlights  the  role  of 
community  pharmacists  in  early 
detection  and  treatment  of  illness 
but  we  want  to  go  beyond  that 
and  develop  a  framework  that 
maximises  the  public  health 
contribution  pharmacists  and 
their  staff  can  make  in  all  sectors 
and  at  all  levels." 
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Pharmacists  give  cautious 
welcome  to  OTC  statin 


by  Gary  Paragpuri 

gparagpuri@cmpinformation.com 

larmacy  representatives  have 
;lcomed  the  proposal  to 
classify  simvastatin  as  a 
larmacy  medicine  but  want 
are  information  on  how  the 
ug  will  be  used  and  monitored. 
The  MHRA  has  yet  to 
nounce  if  the  POM  to  P 
itch  will  go  ahead. 
The  NPA  said  that  it  was 
[clear  who  the  target  group  for 
rC  treatment  would  be  and 
[w  patients'  risk  factors  would 
assessed  without  BP  checks. 
Further,  the  proposed 
inition  of  which  patients  are  at 
oderate'  risk  of  CHD  is 
Terent  to  that  used  by  the  Joint 
tish  Societies  and  could  be 
nfusing  for  pharmacists  and  the 
'  'ic,  the  NPA  has  warned. 
R.PSGB  practice  and  quality 
'ector  David  Pruce  expressed 
acern  over  the  proposed 
)tocol  for  OTC  sale  and  called 
an  independent  trial  to  ensure 
accuracy  and  specificity. 


"We  feel  that  we  should  not  rely 
solely  on  manufacturers'  training 
when  the  first  of  a  major  class  of 
medicines  becomes  available  for 
pharmacy  sale,"  he  said.  The 
Society  will  produce  its  own 
guidance  for  OTC  statin  supply, 
he  added. 

Although  supporting  the 
reclassification,  Dorset  LPC 
secretary  Roger  King  called  for 
the  OTC  supply  to  be  under 
"strict  guidelines". 

He  said  it  was  "irresponsible  to 
market  statins  to  the  public 
without  the  necessary  support  in 
blood  testing,"  and  called  on 


manufacturers  to  contribute  to  the 
cost  of  testing. 

J&J.MSD  said  pharmacy 
training  would  include  lifestyle 
advice  and  a  protocol  to  enable 
pharmacists  to  "simply  and 
clearly  ascertain  if  the  treatment 
is  suitable  for  a  particular 
individual". 

The  protocol  was  tested  in  over 
15  pharmacies  with  over  100 
customers  during  December  and 
January,  it  said. 

It  added:  "A  cholesterol  test  is 
not  deemed  by  the  MHRA  or  the 
CSM  as  being  necessary  to  clarify 
whether  a  customer  should  be 
recommended  Zocor  Heart-Pro. 
Instead  the  pharmacy  protocol 
will  be  sufficient  to  identify  the 
right  individuals.  Therefore  a 
provision  for  cholesterol  tests  was 
not  made  in  the  switch 
application. 

HoweverJ&J.MSDwillbe 
encouraging  consumers  to  test 
their  cholesterol  levels  during  the 
programme  and  a  new 
professional  testing  service  will  be 
made  available  to  them." 


CP  goes  online 

Community  Pharmacy  is  celebrating 
its  18th  birthday  by  going  online  at 
www.dotpharmacy.com/cp.  The  site 
will  carry  features,  an  interactive 
area  for  reader  comments  and 
contact  details  for  the  magazine.  CP 
editor  Lesley  Ribbens  said:  "This  is 
something  that  readers  have  been 
asking  for  and  I  hope  it  proves 
useful." 

MHRA  seeks 
Senecio  ban 

The  Medicines  and  Healthcare 
products  Regulatory  Agency  has 
proposed  a  ban  on  the  sale  and 
supply  of  all  herbal  remedies 
containing  Senecio  species  for 
internal  use. 

Unsaturated  pyrrolizidine  alkaloids 
contained  in  this  plant  are  known  to 
cause  potentially  fatal  liver  damage, 
says  the  MHRA. 

This  proposal  follows  a  request 
by  the  MHRA  in  2002  for  voluntary 
withdrawal  of  all  unlicensed 
medicines  containing  Senecio  but 
reports  received  by  the  agency  have 
indicated  that  such  products  are  still 
on  sale  to  the  public. 


Win  a  Ka  in 
OTC  Awards 

Pharmacy  assistants  should  look 
out  for  Over  The  Counter  this 
week  as  it  offers  them  a  chance  to 
win  a  Ford  Ka. 

The  Over  The  Counter  Awards, 
sponsored  by  Nestle  Build-Up 
Nutrition,  allow  pharmacy 
assistants  to  vote  for  the  best 
new  products,  services  or 
other  innovations  in  the 
pharmacy  sector. 

All  entries  will  go  into  a 
prize  draw,  with  the  main 
prize  being  a  Ford  Ka.  There 
are  also  six  runners'  up  prizes 
of  bottles  of  bubbly  to  be 
won.  There's  a  voting  form 
in  the  latest  issue  of  Over 
The  Counter. 

If  more  than  one  pharmacy 
assistant  would  like  to  enter,  the 
form  can  be  photocopied  or  it 
can  be  downloaded  from  our 
website  www.dotpharmacy.com. 

Alternatively,  send  your  votes 
to  otc@cmpinforma  tion.  co.  uk. 

The  closing  date  is  March  1, 
so  get  cracking. 
For  more  information: 


Tel:  01732  377487 
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>e  movement  of  services  across 
urope  could  impact  on  UK 


by  Gary  Paragpuri 

gparagpuri@cmpinforma  tion  .com 

A  European  Commission 
proposal  to  make  it  easier  for 
businesses  to  provide  services 
across  national  borders  could 
impact  on  the  LK's  pharmacy 
control  of  entry  regulations. 

The  draft  directive  seeks  to 
remove  legal  and  administrative 
barriers  to  the  development 
of  serv  ices  -  including 
health  services. 

It  calls  on  professional 
associations  to  establish  European 
codes  of  conduct  on  professional 
ethics  and  suggests  a 
compatibility  test  of  national  law 
to  see  if  the  free  mov  ement  of 


services  is  restricted.  This  mav 
mean  that  UK  control  of  entry 
regulations  could  be  reviewed. 

NPA  pharmacy  practice 
director  Colette  McCreedy,  who  is 
secretary  of  the  UK  delegation  of 
PGEU,  w  hich  represents 
community  pharmacy 
organisations  in  the  EU,  described 
the  draft  as  "a  very  significant 
directiv  e  for  community 
pharmacy". 

The  draft  says  businesses 
should  be  able  to  easily  provide 
services  from  one  country  to 
another,  and  that  the  laws  of  the 
country  in  which  the  serv  ice  is 
established  should  be  the  laws  that 
are  followed.  But  as  pharmacy  is 
one  of  the  most  'un-harmonised' 


professions  in  terms  of 
legislation,  ownership, 
classification  and  medicine 
distribution,  said  Ms  McCreedy, 


it  could  be  confusing  to  have 
cross-border  services  for 
consumers  who  did  not 
understand  the  different  rules 
between  countries. 

Although  it  is  unclear  how  the 
directive  will  impact  on 
pharmacy,  the  PGEU  will 
"scrutinise  the  directive  and  loo 
at  what  advantages  and 
disadvantages  there  might  be", 
MsMcCreedv  added. 

Internal  market  commissione 
Frits  Bolkestein  described  the 
directive  as  "potentially  the 
biggest  boost  to  the  internal 
market  since  its  launch"  and 
added  that  some  national 
restrictions  were  "archaic,  overl 
burdensome  and  break  EU  law' 


NPA  launches  interactive 
training  CD-Rom 


The  NPA  has  launched  two 
training  modules  in  an  interactive 
CD-Rom  format  for  community 
pharmacists. 

Focusing  on  pharmacy 
legislation,  and  prescribing  and 
dispensing  issues,  the  CD-Roms 
are  easy  to  use  and  suitable  for 
continuing  professional 
development,  says  the  NPA. 

Pharmacy  Law  ami  Ethics 
prov  ides  an  overview  of  the 
legislation  affecting  pharmacy 


Questiontime 


Last  week  we  asked  you:  "In  light  of 
fiie  Commons'  vote  on  tuition  fees 
le  Hutton  report,  do  you  think 
Hair  should  step  down  from  the 
>f  Prime  Minister?"  You  replied 


This  week's  question:  In  light  of  the  Which}  report,  would 
you  support  the  RPSGB  inspectorate  introducing  'mystery 
shoppers'  to  help  improve  standards  in  community  pharmacies? 

Yes  No 

You  can  record  your  vote  on  our  website:  www.dntpharmacy.com 
You  have  until  noon  on  February  10  to  cast  your  vote.  We  will 
publish  the  results  in  C&D,  February  14. 


What  you  told  us 
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practice  and  covers:  the  Medici) 
Act,  other  acts  of  parliament  anl 
laws  relating  to  Controlled  Dru; 
veterinary  medicines.  Spirits  an| 
clinical  governance. 

In  addition,  the  software 
provides  links  to  NPA 
information  leaflets,  which  can 
be  dow  nloaded. 

Drug  Tariff  describes  how  tht 
Tariffv/orks  and  explains  how 
endorse  accurately  and  efficient^ 
It  includes:  what  is  prescribable 
blacklisted  items;  the  Selected  I 
scheme;  ACBS  products; 
appliances  and  reagents. 

The  CD  is  suitable  to  show 
pre-registration  students  how 
to  claim  relevant  fees  and  redudj 
the  quantity  of  PPA  returns, 
says  the  NPA. 

The  CD-Roms,  w  hich  we« 
supported  by  a  grant  from  Phzi| 
Consumer  Healthcare  and  the 
NPA  Health  Education 
Foundation,  are  priced  at  £20 
plus  VAT  each  or  £35  plus 
VAT  for  both. 

Pfizer  Consumer  Healthcare] 
sales  director  Rob  Yateman  saicj 
"These  CD-Roms  are  just  the 
of  several  training  initiatives  frJ 
Pfizer  Consumer  Healthcare  inl 
2004  to  help  pharmacies  better 
compete  in  the  new,  challenging 
environment." 

For  more  information:  

Tel:  01727  858687  ext  347 
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Hungry  for  a 
proven  way  to  increase 
sales  and  profits? 


To  create  unique  online  baby  food  planograms  for  your  store 
that  help  you  increase  your  sales  and  drive  profits,  just  visit 

www.shelfmax.co.uk 

•  Produce  baby  food  planograms  tailored  to  your  specific  fixture  dimensions 

#  Your  planogram  is  created  using  the  latest  sector  sales  data  and  planning  tools 
@  It's  fast,  free*  and  easy  to  use 


•all  you  pay  is  the  cost  of  an  internet  call 


Working  together  to  plan  core  ranges  for  the  pharmacy  sector 


Thisweek 


:.  ...... 


ed  lesson' 


A  Glasgow  pharmacist  struck  off 
for  defrauding  the  NHS  has  been 
restored  to  the  RPSGB's  Register. 

Fraser  Oswin  Smith  of 
Bishopbriggs  in  Glasgow 
lost  his  business  and  was  forced 
to  move  house  after  being 
struck  off  by  the  Royal 
Pharmaceutical  Society's 
Statutory  Committee  in  2000 
for  fraudulently  claiming  £267 
for  medicines  he  never 
dispensed. 

Mr  Smith,  who  owned  a 
pharmacy  at  196  Dukes  Road, 
Glasgow,  billed  the  NHS  for 
weekly  payments  despite 
dispensing  only  monthly  to  a 
local  nursing  home. 

On  further  investigation,  the 
Society  found  more  similar 
examples.  "Claims  for  payment 
were  made  in  circumstances 
w  here  drugs  were  not  being 
dispensed,"  said  Mr  Geoffrey 
I  ludson,  for  the  Society. 

"He  took  advantage  of  an 


error  in  one  prescription  and 
dispensed  in  excess  of  10 
times  what  was  intended  b\ 
the  patient's  GP,"  added  Mr 
I  ludson. 

Mr  Smith  told  the  Committee: 
"It  has  had  a  devastating  effect 
on  me  and  my  wife  professionally 
and  personally.  I  have  had  to 
move  house  and  lost  the 
business  I  had  worked  hard  to 
build  up." 

He  added:  "I  claimed  this 
overpayment  at  a  time  when  I 
was  under  a  lot  of  stress  and 
pressure." 

He  said  he  had  spent  18  months 
building  up  the  business  almost 
single-handed,  doubling  the 
amount  of  prescriptions 
dispensed. 

Restoring  Mr  Smith  to  the 
profession,  Committee  chairman 
Lord  Fraser  of  Carmyllie  QC 
announced:  "We  are  confident 
he  has  well  and  truly  learned 
his  lesson." 


One  topical  painkille 
up  to  5  times  more 

(Has  it  sunk  in  yet 

ibuprofen 


^Thisweok  A 


Methadone  was 
poorly  stored 


Labour  MP 
backs 

campaign  to 
take  VAT  off 
medicines 

\.  senior  Labour  MP  has  backed 
he  campaign  for  VAT  to  be 
emoved  from  over  the  counter 
nedicines. 

Dr  Howard  Stoate,  a  ministerial 
ide  and  chairman  of  the  All-Party 
'harmacy  Group  at  the 
Commons,  told  C&D  he  would 
upport  the  campaign  for  VAT  on 
nedicines  to  be  zero-rated  in  the 
Chancellor's  next  Budget. 

"I  think  it  would  be  a  good  idea 
o  treat  over  the  counter  medicines 
ike  food,  which  is  zero-rated.  It 
loes  seem  odd  that  medicines  are 
charged  VAT  when  bought  over 
he  counter,"  said  Mr  Stoate. 

The  Chancellor  will  be  receiving 
epresentations  about  reducing 
/AT  on  medicines  in  the  run  up 
o  the  Budget,  due  in  March. 

Dr  Stoate's  comments  follow  an 
nnouncement  by  Asda  last 


month,  saying  that  it  would 
remove  the  VAT  on  almost  200 
cough  and  cold  remedies  in  its  265 
stores  (C&D,  January  24,  p9). 

Asda  claimed  the  price  cuts 
brought  the  VAT  rating  on  cough 
and  cold  products  in  line  with 
zero-rated  Prescription  Only 
Medicines. 


The  Royal  Pharmaceutical  Society 
has  reprimanded  a  pharmacist 
convicted  of  keeping  out-of-date 
methadone  in  a  yellow  plastic  bin 
at  his  Holloway  pharmacy. 

The  Statutory  Committee  told 
Chanadrakant  Patel  in  July  last 
year  that  he  would  receive  a 
reprimand  in  six  months  if  there 
were  no  further  problems. 

During  an  unannounced  visit  to 
the  premises  in  December  last 
year  a  Society  inspector  found 
"some  major  changes  to  the 
layout". 

"There  was  a  larger  dispensary 
and  its  standards  were  satisfactory. 
Stock  was  in  order  and  Mr  Patel 
had  implemented  a  date  checking 
system,"  said  Geoffrey  Hudson 
for  the  Society. 

He  was  no  longer  dispensing 
methadone,  the  shop  was  trading 
for  fewer  hours  and  although  he 
had  difficulty  in  the  past 
recruiting  members  of  staff,  there 
were  three  part-timers. 


In  July  last  year,  the  Committee 
heard  Mr  Patel  was  fined  £650  at 
I  lighbury  Corner  Magistrates 
Court  in  October  2002  for  live 
offences  under  the  Misuse  of 
Drugs  Regulations. 

Air  Patel  had  stored  methadone 
in  a  yellow  plastic  bin,  failed  to 
accurately  keep  records  of  supply 
and  wholesale,  and  did  not  mark 
prescriptions  with  dates. 

There  were  1 1 1  examples  where 
offences  had  occurred  under  the 
regulations. 

Even  after  an  official 
warning  by  an  inspector 
and  the  Metropolitan  Police- 
on  March  26,  2002,  Mr  Patel 
tailed  to  lift  the  standards 
when  a  second  visit  was  made  on 
June  17. 

Mr  Patel  told  the  Committee: 
"I  genuinely  thought  the  yellow 
bin  was  the  safest  place  so  the 
drugs  wouldn't  get  mixed  up 
with  all  the  refurbishment 
going  on." 


» absorbed 
ffectively 


A  comparative  study*  of  topical 
ibuprofens  shows  that  the  unique 
formula  of  Ibuieve  Gel  penetrates  the 
skin's  efficient  lipid  and  water  barrier, 
up  to  five  times  more  effectively  than 
other  common  topical  ibuprofens. 

Ibuieve.  Not  all  topical 
painkillers  are  the  same. 


PAIN 

RELIEF 

WITHOUT 

PILLS 


'Reference:  Hadgraft  J,  et  al  (2003)  Skin  Penetration  of  Topical  Formulations 
of  Ibuprofen  5%:  An  in  vitro  Comparative  Study.  Skin  Pharmacology  and 
applied  Skin  Physiology  Vol  16,  No3, 137-142. 

IBULEVE  Trademark  and  Product  Licence  held  by  Diomed  Developments 
Ltd,  Hitchin,  Herts,  SG4  7QR.  UK.  Distributed  by  DDD  Ltd,  94 
Rickmansworth  Road,  Watford,  Herts,  WD18  7JJ,  UK.  Directions:  Lightly 
apply  a  thin  layer  of  the  gel  over  the  affected  area.  Massage  gently  until 
absorbed.  Wash  hands  after  use.  Repeat  as  required  up  to  three  times  daily. 
Indications:  For  the  relief  of  backache,  rheumatic  and  muscular  pain, 
sprains  and  strains.  Ibuieve  is  also  for  pain  relief  in  non-serious  arthritic 
conditions.  Contra-indications:  Not  to  be  used  if  allergic  to  any  of  the 
ingredients,  or  in  cases  of  hypersensitivity  to  aspirin,  ibuprofen  or  related 
painkillers,  especially  where  associated  with  a  history  of  asthma,  rhinitis  or 
urticaria.  Not  to  be  used  on  broken  skin,  or  where  there  is  infection  or  other 
skin  disease.  Not  to  be  used  during  pregnancy  or  lactation.  Precautions: 
Not  recommended  for  children  under  12  years  without  medical  advice,  if 
symptoms  persist,  consult  a  doctor  or  pharmacist.  Patients  with  asthma,  an 
active  peptic  ulcer  or  a  history  of  kidney  problems  should  consult  their 
doctor  before  use,  as  should  patients  already  taking  aspirin  or  other 
painkillers.  Interaction  with  blood  pressure  lowering  drugs  may  occur,  but  is 
very  unlikely.  Keep  away  from  the  eyes,  nose  and  mouth.  Keep  all  medicines 
out  of  the  reach  of  children.  FOR  EXTERNAL  USE  ONLY.: 
Side-effects:  In  normal  use,  side-effects  are  very  rare,  but  may  occasionally 
include  allergic  or  localised  skin  reactions  in  susceptible  individuals. 
Legal  Category:  PJ Packs:  Gel  (PL01 73/0060)  -  30g,  RSP  £3.89  (£3.31  exc. 
VAT)  and  50g,  RSP  £5.39  (£4.59  exc.  VAT). 


supporters 
lenge  EU 


by  Sasa  Jankovic 

sjankovic@cmpinformation.com 

The  High  Court  has  referred  the 
dispute  over  the  proposed  EU 
Food  Supplements  Directive  to 
the  European  Court  of  Justice. 

The  Directive  aims  to 
harmonise  rules  on  vitamins, 
minerals  and  supplements  across 
the  EL  from  August  1 ,  2005  but 
the  VMS  industry  and  consumers 
sav  this  would  effectively  ban 
some  of  them.  It  would  also 
require  health  claims  for  foods  to 
have  prior  approval  from  the 
European  Food  Safety  Authority. 

Peter  Aldis,  chairman  of  the 
Health  Food  Manufacturers 
Association  (UK),  said:  "We 
argued  in  court  that  the  Food 
Supplements  Directive  is 
disproportionate,  unfair  and 
restricts  the  free  movement  of 


goods  and  we  are  very  pleased  that 
Mr  Justice  Richards  agreed  the 
case  warrants  referral  to  the 
European  Court  of  Justice. 

"We  are  not  seeking  court 
victory  for  its  own  sake  but  we  do 
remain  committed  to  trying  to 
retain  the  freedom  of  millions  of 
UK  consumers  to  buy  the 
thousands  of  specialist 
supplements  that  have  enjoyed 
many  years  of  safe,  beneficial  use 
in  this  country. 

"Specifically,  we  need  an 
absolute  assurance  that  the 
Commission  will  propose  and 
other  .Member  States  will  accept 
the  setting  of  maximum 
permitted  levels  for  nutrient 
content  solely  on  the  basis  of 
safety,  namely  at  or  close  to  the 
upper  safe  levels  tor  nutrient 
intake  established  by  good  science. 

"Secondly,  we  need  an 


undertaking  from  the  European 
Food  Safety  Authority,  with  the 
support  of  the  Commission,  that 
the  list  of  permitted  nutrients  and 
nutrient  sources  set  out  in  the 
annexes  to  the  Food  Supplements 
Directive  will  be  reviewed  and 
extended,  in  the  immediate- 
future,  to  add  those  ingredients 
which  experience  over  manv  vears 
in  the  United  Kingdom,  the  USA 
and  elsewhere  in  the  world, 
suggests  pose  no  risk  to  public 
health." 

The  European  Commission 
director  of  food  safety,  Paoli 
Pestori,  said  on  BBC  Radio  4's 
Today  programme:  "The  aim  is  to 
ensure  that  vitamin  and  mineral 
pills  which  are  marketed  as  food 
supplements  are  safe  and  properly 
labelled." 

For  more  information:  

www.hfma.co.uk 


Moss  awards  branches 


Acambis 
closes  UK 
vaccine 

centre 

Acambis  is  closing  its  Cambridge, 
UK  vaccines  research  centre  with 
the  loss  ot  40  jobs  in  order  to  focus 
on  its  pipeline  of  development- 
stage  projects. 

It  still  has  a  research  facility  in 
Cambridge,  Massachusetts  but 
will  retain  clinical  and  regulatory 
functions  in  Cambridge,  UK  as 
well  as  head  office  functions 
including  sales,  marketing  and 
business  development. 

The  company  has  also  decided 
to  halt  investment  in  its  HolaVax- 
ETEC  and  Campylobacter 
vaccines  for  travellers'  diarrhoea, 
the  HolaVax-1  yphoid  vaccine  and 
the  H  pylori  vaccine. 

Gordon  ( .xv.  ■    .lUing  chief 
executive  and  chi-  i  financial 
officer,  said:  "Acam!  is  has  never 
been  in  better  shap* .  With  our 
financial  strengths  and  a  clear         1  Boots  Group  is  transferring  its 
vision  of  our  key,  high-value  j  supply  chain  operations  and 

vaccine  projects,  we  an  delivei  the  !  management  of  its  D82 
maximum  value  to;  our  j  Warehouse  to  logistics  company 

shareholders."  1  Unipart.  Six  hundred  Boots'  staff 
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Five  Moss  Pharmacy 
branches  have  won  its 
Branch  of  Britain 
Award.  Sponsored  by 
Pfizer  Consumer 
I  Iealthcare,  the  award 
recognises  excellence  in 
product  knowledge  and 
customer  service. 

The  winning 
branches  are 
Bransholme,  Earkhall, 
Friary  Guildford, 
Leicester  and  West 
Drayton 

Each  winner  was 
presented  with  £800,  a 
trophy  and  certificate. 
The  overall  winner,  the 
Friary  in  Guildford, 
received  an  additional 
£3,000  and  a  trophy. 


Soots  switches  to  Unipart 


will  transfer  as  part  of  the  l 0-year 
deal  and  an  additional  300  jobs 
w  ill  be  created  to  cope  with 
extended  working  hours  and  more 
frequent  deliveries  to  stores. 


ComingEvents 


FEBRUARY  10 

RPSGB  Leicestershire  Branch 

Meeting  on  Medicines 
management  and  the  National 
Service  Framework  for  the  elderly  - 
at  7.30pm  for  7.45pm  at  the 
Leicester  College,  Freemans 
Park  Campus.  Speaker  -  Alison  | 
Ewing,  vice-president  of  the 
Society.  Working  dinner,  places  ar 
limited  to  50.  For  further 
information  contact  Ian  Bell  on 
0116-2715057  or  email 
ribc.bell@care4free.net. 

RPSGB  South  Cheshire 
Branch 

Meeting  on  The  extended  role  of 
the  pharmacist.  Speakers  -  Juanil 
Westbury  and  Janet  Kenyon. 

UKCPA  Respiratory  Practice 
Interest  Group 

Un-chartered  territory  in 
respiratory  therapeutics,  at 
the  Leicester  Tigers  Rugby 
Ground,  Leicester.  Registration 
fees:  members  £99, 
non-members  £155. 

RPSGB  Oxfordshire  Branch 

Meeting  on  Advising  on  dental 
health.  Speaker  -  David  Thomas, 
consultant  in  dental  public  health 
at  the  George  Pickering 
Postgraduate  Centre,  Level  3,  Th 
John  Radcliffe,  Headington.  Light 
refreshments  and  CPP  certificate 
available  at  all  meetings. 


UKCPA  Critical  Care  Practical 
Interest  Group 

Starting  out  in  critical  care,  at 
Wallacespace,  London. 
Registration  fees:  members  £99, 
non-members  £1 55. 


FEBRUARY  12 

RPSGB  Weald  of  Kent  Brand 

AGM  and  Error  reporting/risk 
management  with  Professor  Davi 
Cousins  (head  of  safe  medicatior 
practice,  National  Patient  Safety 
Agency)  at  the  Ramada  Jarvis 
Hotel,  8  Tonbridge  Road,  Pembui 
Tunbridge  Wells.  Kent.  Buffet 
7.30pm,  meeting  8pm. 

RPSGB  Glasgow  &  West  of 
Scotland  Branch 

43rd  Todd  lecture  at  Glasgow's 
New  Centre  for  Population  Healtt 
Sir  John  Arbuthnott.  At  the  SIBS 
lecture  theatre,  101  John 
Arbuthnott  Building,  27  Taylor 
Street,  University  of  Strathclyde 
Joint  meeting  with  School  of 
Pharmacy,  University  of 
Strathclyde  and  Lanarkshire 
Branch. 
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flamacher  has  category 
management  plans  for  UK 


category  management  initiative 
med  at  small  chains  and 
dependent  pharmacies  is  to  be 
unched  across  the  UK  in  March 
f  the  Hamacher  Resource 
roup's  UK  subsidiary.  It  is 
ised  on  a  similar  scheme  which 
is  been  running  in  the  USA  for 
ore  than  20  years. 
Each  month  pharmacies  will 
:t  a  category  management  pack 
mtaining  planograms  based  on 
dependent  data  supplied  by 
vlS  and  category  research 
inducted  by  local  UK  staff. 


Acknowledging  geographical 
variations,  planograms  will  be 
tailored  to  the  needs  of  a  range  of 
pharmacy  sizes  and  fittings  and 
will  be  supported  by  the  option  of 
buying  into  a  regular 
merchandising  service. 

The  NPA  has  endorsed  the 
programme  and  several  members 
have  already  signed  up. 

The  Hamacher  Group  is 
talking  to  OTC  manufacturers  on 
sponsoring  the  programme. 

"For  companies  with  leading 
brands  it  will  optimise  their  in- 


store  visibility,  maximise  new 
product  launches  and  bring 
significant  improvements  to  rate 
of  sale,"  said  Hamacher. 

In  NPA  market  research,  89  per 
cent  of  pharmacists  surveyed  said 
a  neutral  monthly  publication 
targeting  specific  categories  would 
be  of  significant  commercial 
benefit,  with  44  per  cent  prepared 
to  pay  a  fee  if  the  package 
included  a  monthly  visit  from  a 
merchandiser. 
For  more  information: 
www.hamacher.com 


iew  VAT  rules  on  medical  services 


he  European  Court  of  Justice 
is  ruled  that  certain  medical 
rvices,  including  some  provided 
/  pharmacists,  are  VAT  exempt. 
Services  which  have  a 
lerapeutic  aim  for  the  protection 


and  maintenance  of  human  health 
are  exempt.  There  is  no  VAT 
exemption  for  advice  or  expert 
opinion,  rather  than  therapy. 

The  NPA  says  there  will  be  no 
changes  yet  as  Customs  &  Excise 


have  to  change  VAT  guidance 
notes  to  include  a  new  'is  this 
service  provided  for  a  therapeutic 
purpose?'  test. 

For  more  information:  

www.npa.co.uk 


Nucare 
reorganises 

Nucare  has  reorganised  its  board 
in  a  bid  "meet  members'  needs 
and  to  prepare  for  the  future. 

Mahesh  Shah  remains  as 
managing  director  and  Veni 
Harania  remains  as  chairman, 
while  Hiten  Rawal,  previously 
retail  director,  has  expanded  his 
role  under  the  newly  created 
position  of  commercial  director. 

Financial  director  Chandra 
Shah  takes  on  additional 
departments  with  the  company's 
IT  and  operational  functions 
reporting  to  him. 


roving  quality  is  one  of  the  key  principles 
he  NHS  Plan.  At  BCM  Specials  we  share 
commitment  to  providing  the  highest 
idards  of  product  and  service  quality, 
itinually  improving  these  standards  requires 


Why  not  experience  our 
special  quality  for  yourself 


ongoing  investment  in  facilities,  people  and 
systems.  This  year  will  be  no  exception  with 
even  more  investment  designed  to  further 
improve  the  value  of  our  specialist  service  to 
pharmacies  and  the  NHS. 


www.bcm-specials.co.uk 
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update  winners  \ 


winners 
ake  it  all 

Pharmacists  all  over  the  country  have 
been  battling  it  out  in  the  Update  Knockout. 

caught  up  with  2003's  winners 


Close.  Very  close.  The  first  Pharmacy  Update  Knockout  was 
fought  tooth  and  nail  to  the  very  end. 

Of  the  400  pharmacists  who  were  eligible  for  Update  Knockout 
at  the  start  of  2003,  the  pressure  was  on  to  keep  a  100  per  cent 
record  on  the  monthly  question  paper  over  the  year.  In  the  end,  the 
competition  was  so  strong  that  the  £2,000  prize  from  Genus 
Pharmaceuticals  was  awarded  to  two  winners  -  Julie  Dubnewytsch 
from  Sheffield  and  Ha/el  Barton  from  Glasgow. 

Both  winners  scored  100  per  cent  in  all  of  the  Update  multiple- 
choice  questions  throughout  the  year,  and  then  survived  three 
tough  exams  set  by  C&D's  external  examiner.  Come  the  final 
paper,  only  15  participants  remained,  with  the  women 
outnumbering  the  men  two  to  one. 

The  Royal  Pharmaceutical  Society's  call  for  all  pharmacists  to  take 
part  in  continuing  professional  development  spurred  Hazel  Barton 
to  register  tor  Update  for  the  first  time  last  year.  She  said  the 
structured  programme  helped  her  to  keep  on  top  of  her  CPD 
throughout  the  year,  "and  the  financial  incentive  helped". 

Deadline  pressure  was  a  motivating  factor  for  her:  knowing  that 
she  needed  to  answer  the  tests  before  a  certain  date  helped  her 
keep  going  and  in  the  end  "it  didn't  seem  like  that  much  effort", 
she  says. 

But  it  wasn't  a  dull,  boring  slog  for  Hazel.  On  the  contrary:  "I 
enjoyed  it:  it  got  the  'grey  matter'  ticking."  Hazel  even  got  her 
pharmacist  friends  involved  in  discussion  over  some  of  the  more 
challenging  topics,  but  she  says  that  they  enjoyed  it  so  much  that 
they've  signed  up  for  Update  this  year,  so  "I  won't  be  able  to  talk 
about  it  any  more." 

In  October,  Hazel  and  22  others  who  had  maintained  a  clean 
sheet,  and  who  were  in  the  running  for  the  Knockout  prize, 
received  written  tests  to  narrow  down  the  field  further.  These,  she 
said,  "taxed  the  brain  a  bit  more"  than  the  monthly  multiple- 
choice  questions.  But  she  is  immensely  proud  of  the  letter  saying 
that  she  was  one  of  the  last  23  and,  of  course,  the  one 
congratulating  her  on  winning. 

What  about  all  that  lovely  lolly  -  what  is  Hazel  going  to  spend 
her  hard  won  £1 ,000  on?  I  Iazel  says  that  she  and  her  husband 


moved  house  last  year, 
and  she  offered  to 
donate  it  to  the  house 
funds.  Kindly,  her 
husband  said  that  she  had 
won  it  so  she  should  spend 
it  on  herself.  Lucky  Hazel. 

On  the  whole,  Hazel  says 
she  enjoved  the  range  of 
topics,  but  some  Updates,  such 
as  those  on  mental  health,  made 
her  read  more  than  others  when 
she  felt  her  know  ledge  needed 
polishing  up  on  the  newer  drugs. 

So  what  advice  would  a  winner  give 
to  someone  starting  Update  for  the 
first  time  this  year?  "It  can  be  daunting 
being  told  that  you  have  to  do  CPD.  But 
the  structured  programme  is  easy  to  follow 
and  you're  not  doing  it  all  by  yourself." 

And  the  best  bit'  "Winning." 


Julie  Dubnewytsch  isn't  a  first  time  U  pdater,  but 
she  admits  that  the  financial  incentive  this  year 
certainly  helped  to  focus  her  mind  to  keep  it  up 
throughout  the  year. 

Julie  says  she  finds  Update  offers  varied  and 
interesting  topics  and  adds  that  the  modules  dealt 
with  subjects  that  she  would  not  have  thought  to  cover. 
Articles  for  areas  previously  studied,  but  in  need  of  revision,  w  ere 
useful  too,  she  added.  These  help  you  identify  any  gaps  in  your 
know  ledge,  but  it  can  become  quite  time  consuming,  she  warns,  as 
it  leads  into  a  cascade  of  reading  and  internet  searching. 

One  of  the  benefits  Julie  has  found  doing 
Update  is  that  it  has  encouraged  her  to 
interact  with  her  patients  more  and  ask  them 
about  their  conditions.  "I  felt  confident 
conversing  with  patients  and  they  reacted  well 
as  they  felt  that  someone  was  interested  in  them." 

Julie  took  her  cue  from  the  Action  Points  with  each  Update 
module  and  says  that  she  found  interacting  with  patients  "very 
satisfying".  In  the  jargon  of  CPD,  it's  all  part  of  reflective  practice. 

Like  Hazel,  Julie  found  the  final  written  test  papers  "more 
challenging"  and  they  required  her  to  do  a  great  deal  more 
research.  On  the  positive  side,  she  says  this  "widened  the 
depth  and  scope"  of  her  knowledge.  liven  after  all  the  hard 
work,  Julie  still  says  that  she  would  recommend  Update 
to  other  pharmacists,  and  through  discussing  the 
topics  with  colleagues  she  has  encouraged  a  few 
of  them  to  sign  up  too. 

Winning  the  Update  Knockout  competition 
has  also  helped  Julie  get  back  in  touch  with  an 
old  university  friend.  After  seeing  Julie's  name 
in  C&D  (one  advantage  of  keeping  an  unusual 
maiden  name,  she  says)  her  friend  contacted  the 
C&D  office  who  put  her  in  touch  with  Julie.  Just 
call  us  Pharmacists  Reunited.  © 


GENUS  PHARMACEUTIC 


CO   12/  February  2004  Chemist  .'--.Druggist 


'Thisweek 


7VNTAG1E  pharmacy 


PAGB 

PERSPECTIVE 


The  postman  always 
rings  twice 

^  recent  European  ruling  has  confirmed  the 
status  of  OTC  mail  order  services,  with 
mplications  for  pharmacy,  warns  Sheila  Kelly, 
DAGB  director 


n  the  past,  w  hen  distribution  of 
jnedicines  was  discussed  in  Europe, 
he  UK  was  the  outsider.  With  our 
pail  order  suppl)  of  medicines, 
3SL  distribution,  pharmacy 
hains  and  price  freedom,  we 
joked  out  of  step  with  other 
European  countries  w  here 
iharmacv  monopoly  reigned 
upreme.  Recent  events  suggest 
hat  may  not  be  the  case  forever. 

The  European  Court  of  Justice 
ias  just  ruled  that  banning 
listance  selling  of  non- 
prescription medicines 
pntravenes  European  Union  law. 
iThe  case  involved  a  legal  battle 
ietvveen  German  pharmacy 
ssoeiations  and  a  mail  order 
harmacy,  DocMorris,  which 
egan  over  three  years  ago. 

The  pharmacy  associations 
rgued  that  advice  about 
aedicines  needed  to  be  given  face 
)  face  and  mail  order  supplj 
heretore  presented  a  risk  to  public 
[afety.  The  court  noted  that  in 
•ractice  such  discussions  did  not 
ake  place  with  every  sale  of  a 
nedicine  or  even  every  supply  of  a 
description  medicine.  The  person 
uying  the  product  might  not  be 
he  end  user  and  there  were 
xamples  where  advice  was  given 
ery  effectively  in  writing  or  bv 
dephone.  Member  states  were 
iOt  therefore  entitled  to  ban 
iistance  selling  of  non- 
prescription medicines  but  can 
till  prohibit  the  supply  of 
prescription  medicines  on 
afety  grounds. 

In  practice,  anyone  can  now  set 
p  mail  order  pharmacies  and  rely 
n  this  ruling  as  a  defence  against 
sstrictive  national  laws.  In 
jermany,  distance  selling  of  all 
ledicines  has  been  allowed  since 
ie  beginning  of  this  year  but  the 
ther  10  member  states  w  hich 
)rbid  distance  selling  of  non- 
rescription  medicines  will  ha\  e 
)  review  their  position  in  the 

ht  of  this  case. 

With  over  79  per  cent  of 
urchases  triggered  by  a  symptom, 


waiting  for  delivery  isn't  on  for 
most  people  so  mail  order  of  non- 
prescription medicines  is  not  likeh 
to  be  a  large  market.  However,  this 
discussion  leads  on  to  the 
possibility  of  buying  medicines 
outside  pharmacy  and  while 
southern  European  countries  are 
still  very  conservative,  the 
northern  countries  are  changing. 

Denmark  brought  in  GSE 
distribution  a  few  years  ago; 
Norway  has  just  taken  action 
under  competition  law  against 
pharmacies  who  were  pressing 
suppliers  for  exclusive  distribution 
arrangements  and  undermining 
the  GSE  categon  introduced  IS 
months  ago.  Sweden  is  actively 
considering  whether  its  stale-run 
pharmacies  should  be  fully 
privatised.  Looking  further  afield, 
ultraconservative  Japan  has  also 
announced  the  creation  of  an 
extensive  general  sale  category  to 
be  set  up  by  mid  20(14. 

Two  thirds  of  medicines  in  the 
UK  are  still  bought  in  pharmacies 
and  our  pharmacists  are  still  very 
well  regarded  bv  consumers  so 
w  ith  the  most  dev  eloped  GSE 
category  in  Europe  we  can 
reassure  pharmacists  that  it  is 
possible  to  retain  customers.  The 
industry  wants  a  strong  Pharmacy 
category  to  support  the  new  switch 
categories  of  the  future  but  the 
protection  that  pharmacists  have 
enjoyed  until  now  may  not  be 
guaranteed  in  the  light  of  such 
challenges  coming  from 
governments  and  pharmacists 
themselves. 
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Mind  your  own 

business 


Mind  Your  Own  Business,  is  written  by  pharmacist 
Dr  Terry  Maguire.  Ten  subject  areas  provide  anyone 
involved  in  running  a  pharmacy  business  with  advice  on 
management  techniques  and  style,  as  well  as  some 
practical  tips  to  make  your  business  work  better. 

Sponsored  by  AAH  Pharmaceuticals  and  Vantage 
Pharmacy,  Mind  Your  Own  Business  has  been 
accredited  by  the  College  of  Pharmacy  Practice  as  an 
appropriate  tool  for  continuing  professional 
development.  Copies  are  available  at  £12.99. 
Discounts  available  on  bulk  orders. 

Call  01732  377269  for  details 


Mind  Your  Own 
Business  has 
been  accredited 
by  the  College  of 
Pharmacy 
Practice.  Each  chapter  and 
associated  questions  is 
worth  1.5  units  towards  the 
*    College's  CE  requirement. 


Register  for 
15  hours  of 
continuing 
education 
credits 


Pharmacists  who  wish  to  register  for  the  Mind  Your  Own  Business  telephone  marking 
service  and  who  require  a  proof  of  learning  should  complete  the  form  on  the  left  and  send  it 
with  a  cheque  for  £1 2  (made  payable  to  CMP  Information  Ltd)  to  Mary  Prebble,  Pharmacy 
Projects,  CMP  Information  Ltd,  Sovereign  Way,  Tonbridge,  Kent  TN9  1 RW,  Alternatively, 
payment  can  be  made  by  credit  card  by  phoning  01 732  377269. 

On  receipt  of  your  cheque  you  will  be  issued  with  a  personal  identification  number  that 
will  give  access  to  the  telephone  marking  service  and  allow  you  to  record  the  answers  to 
the  questions  following  each  chapter.  To  use  the  telephone  marking  service  you  will  need 
access  to  a  touch  tone  telephone.  Calls  are  charged  at  standard  national  rates.  Phone  lines 
will  remain  open  until  September  30,  2005. 


Please  register  me  for  the  Mind  Your  Own  Business  telephone 
marking  service.  Please  send  me  a  copy  of  Mind  Your  Own  Business 
(£12.99).  I  enclose  a  cheque  made  payable  to  CMP  Information. 

PLEASE  PRINT  CLEARLY  IN  BLOCK  CAPITALS 

Name:  

Address: 


Post  Code: 


Daytime  or  mobile  phone  number: 


Signature 


Date 


RETURN  THIS  FORM  TO: 

Mary  Prebble,  Pharmacy  Projects,  CMP  Information  Ltd,  Sovereign 
House,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 
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Last  week's  question 
was:  in  Sight  of  the 
Common's  vote  or« 
tuition  fees  and  the 
Hutton  report,  do 
you  think  Tony  Blair 
should  step  down 
as  Prime  Minister? 


'In  the  light  of 
Hutton,  yes;  but  not 
jstson  fees, 


government  was  in 
power  at  the  time 
would  probably  do 
the  same'" 

Ryszard  Cygan, 
Leicester 

"I  have  read  what 
all  the  papers  have 
said  and  i  think  no, 
he  shouldn't 
step  down" 

Nye  Patel,  London 

"No.  Blair  won  the 
tuition  fees  vote  and 

was  cleared  by  the 

Hutton  report.  The 
BBC,  and  other 
media,  should 
continue  to  hold 

those  in  power  to 


■Hi  % 


aufiiuarus 

journalism" 

Anthony  Cox, 
Birmingham 


Comment 


from  the  Editor 

So  Which?  has  done  it  again.  Another  survey 
shows  that  unsatisfactory  advice  has  been 
given  on  35  occasions  in  pharmacies. 

It  is  a  positive  sign  that  the  health  minister 
was  sympathetic  towards  the  profession  and 
reconfirmed  her  support  for  pharmacy.  The 
Society's  approach,  too,  seeking  to  help  the 
pharmacies  involved  improve  their  standards, 
rather  than  take  a  punitive  approach,  is  a 
sensible  way  forward.  But  Which?  will  need  to 
co-operate  and  let  the  Society  know  which 
pharmacies  were  involved. 

Fortunately,  the  profession  has  responded  to 
previous  covert  shopper  surveys  and  is 
continually  putting  its  house  in  order; 
continuing  professional  development  is  a  case 
in  point.  The  new  contract  will  further 
improve  standards,  as  could  pharmacy 
accreditation,  something  in  its  fledgling  days 
in  the  UK  but  well  established  in  countries 
such  as  Australia. 

Another  approach  might  be  for  the 
RPSGB's  inspectorate  to  instigate  its  own 
'mystery  shopper1  surveys  as  several 
pharmacy  multiples  already  do.  Not  only 
would  the  Society  be  able  to  identify  those 


pharmacies  which  could  benefit  from  some 
help,  but  it  would  be  a  way  of  countering 
any  claims  that  may  be  charged  against  the 
professionalism  of  pharmacists  and 
pharmacy  staff. 

Which?  has  presumably  benefited  as  it  sells 
copies  on  the  back  of  its  investigations,  but 
isn't  it  about  time  that  an  audit  was  done  on 
WhichTs  own  standards?  Pharmacists  are 
scientists  -  surely  we  are  entitled  to  have  a 
look  at  the  Which?  methodology,  its  analysis, 
and  expect  some  sort  of  peer  review. 

Which?  asks  if  pharmacists  are  ready  to  tak 
on  the  new  roles  they  are  promised.  It's  wort 
pointing  out  that  only  last  autumn,  the  same 
organisation  was  actually  looking  forward  to 
that  extended  role  for  pharmacy. 


Pharmacists  are 
scientists  -  surely  w<| 
are  entitled  to  have  «  j 
look  at  the  Which? 
methodology 


Youiviews 


Writing  to  avoid  Which?  criticism 


The  Consumers'  Association  has 
yet  again  done  an  undercover 
survey  of  pharmacies  to  assess  the 
quality  of  the  advice  given.  Forty 
two  per  cent  of  pharmacies  gave 
"unsatisfactory"  advice.  The 
worst  advice  was  given  to 
researchers  who  said  they  were 
suffering  from  persistent 
diarrhoea  after  visiting  Malaysia. 

As  the  Royal  Pharmaceutical 
Society  has  already  said,  this  is 
"extremely  disappointing". 

Health  minister  Rosie 
Winterton  has  emphasised  the 
need  for  pharmacists  to  receive 
ongoing  training  and  to  be 
monitored  by  primary  care  trusts. 

However  well  this  is  done,  there 


will  still  be  occasions  when  a 
pharmacist  or  the  assistant  will 
fall  short  of  the  requirements  in 
a  particular  case. 

There  will  also  be  those 
occasions  when  the  patient  will 
claim  that  they  were  not  given  the 
correct  advice.  For  these  reasons  I 
believe  that  it  is  essential  that 
pharmacists  use  the  written  word 
to  back  up  their  counselling. 

Pharmacists  using  our  eclipse 
PMR  system  could  have  given  out 
the  attached  leaflet  on  diarrhoea, 
which  would  have  protected  them 
from  giving  the  "worst  advice"  on 
diarrhoea. 

Mike  Hadley  MRPharmS, 
Hadley  Healthcare  Solutions. 


Wanting  and  eating 
the  generic  cake 

Xrayser{C&DJan  17,  pi  7) 
believes  that  most  generic  script 
with  brands  are  unintentional. 

I  don't  think  so.  It  is  a  case  of|j 
doctors  wanting  their  cake  and  I 
eating  it.  They  write  genericalh 
to  reach  their  'generic  target'  tcf 
get  their  bonus  and  write  the 
manufacturers  name  to  satisfy  tj 
patient  who  insists  on  a  certain  j 
brand  and,  in  the  case  of 
dispensing  doctors,  to  maximisJ 
the  profit. 

The  database  used  is  from  th 
BNF.  I  don't  think  I  am  being 
too  cynical. 

UA  Patel  BSc  Pharm,  MSc, 
MRPharmS. 
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TOPICAL  REFLECTIONS 


Tin  men  of  the  future? 

At  £500,000  each,  I  don't  expect  many  pharmacists 
will  be  in  a  hurry  to  replace  their  conventional 
pharmacy  with  a  robotic  version  in  the  style  of 
Hassan  Argomandkhah's  {C&D  January  3L  p4). 
However,  this  "pilot  site"  gives  a  flavour  of  things 
to  come,  and  made  me  wonder  about  the  pharmacy 
of  the  (not  so  distant)  future... 

Electronically  transferred  prescriptions  arrive 
from  the  surgery  to  be  dispensed  immediately  by 
the  robot,  with  stock  automatically  re-ordered  and 
prescriptions  electronically  sent  to  the  PPA. 
Patients  swipe  their  national  identity  card  on 
arrival,  for  the  dispensed  medication  to  appear  in  a 
collection  slot.  There  is  no  need  to  check 
prescription  exemptions  because  all  details  are  held 
on  the  Integrated  Care  Record  System  and  charges 
are  debited  automatically  from  bank  accounts. 

OTC  medicines  are  self-selected  and  barcodes 
swiped  by  the  customer.  A  sw  ipe  of  the  ID  card 
checks  the  medicine  is  suitable,  and  there  is  a  touch- 

Ask  and  ye  shall  find 

My  advice  can  sometimes  be  of  help  and  can  even 
be  gratefully  received.  The  other  day  a  customer 
asked  my  advice  on  behalf  of  his  wife  who  was 
suffering  from  chronic  diarrhoea.  I  followed  all  the 
protocols  and  was  just  about  to  refer  his  wife  to  the 
GP  when  I  asked  whether  she  took  any  OTC 
medication  as  well  as  the  prescribed  drugs  he  had 


screen  computer  to  make  alternative 
recommendations  and  give  advice  for  those  who 
need  it.  Few  patients  now  visit  in  person  as  internet 
shopping  and  mail  order  prescription  services  are 
increasingly  popular,  so  pharmacists  have  plenty  of 
time  to  run  medicines  management  and  health 
promotion  clinics  (apart  from  when  they  arc  fixing 
their  robot). 

With  access  to  the  ICRS  via  their  NHSnet 
connection  they  check  and  amend  patients'  records. 
Consultation  notes  are  sent  electronically  to  the  GP 
and  appointments  booked  via  the  National  Booking 
Programme. 

However,  all  the  excellent  work  that  went  into 
technician  training  many  years  before  was  largely 
wasted  as  filling  the  robot  requires  little  skill.  The 
pharmacist  mainly  works  alone,  communicates  with 
GPs  and  the  PCT  solely  by  e-mail  and  he  knows 
few  patients  by  name.  Is  this  a  brave  new  world  or  a 
heartless  future? 


told  me  about.  "Oh,  only  Andrews  Liver  Salts,"  he 
said.  "She  has  taken  them  for  years."  A  quick  health 
education  session  and  24  hours  later  a  very  grateful 
gentleman  returned  to  say  that  all  was  now  well.  I 
may  have  lost  the  sale  of  a  few  tins  of  Andrews  but  I 
have  gained  the  life-long  goodwill  of  two  very 
grateful  customers. 


Snow  in  winter?  Whatever  next? 

Despite  at  least  a  week's  warning  of  inclement  weather,  our  local  counci 
seemed  to  be  taken  completely  by  surprise  by  the  recent  heavy  snowfall  and 
failed  to  grit  any  roads  or  pavements.  Well  aware  of  my  responsibility  to  the 
public  (in  contrast  to  the  council  it  seemed),  I  braved  the  short  journey  to  work 

Treacherous  conditions  kept  most  patients  at  home.  Only  one 
member  of  staff  didn't  make  it  to  work  as  school  closures  meant 
she  was  looking  after  her  children.  Everyone  complimented 
me  on  my  forethought  in  gritting  the  pavement  in  front  of 
the  shop  and  leaving  the  heating  on  overnight,  but  no-one 
seemed  surprised  that  we  were  open. 

An  elderly  patient  slipped  on  ice  further  along  the  high 
street  and  I  was  called  out  to  help.  She  was  shaken  but  unhurt 
and  after  a  cup  of  tea  in  the  shop  I  gave  her  a  lift  home  as  the 
local  taxis  weren't  running. 

Deliveries  were  late  but  congratulations  to  our  wholesaler 
for  maintaining  an  excellent  service  all  year  round.  Urgent 
prescriptions  were  delivered  on  foot,  but  luckily  none  of  our 
rural  patients  needed  oxygen  that  day. 

Everyone  took  it  for  granted  that  it  would  be  business  as  usual  at  their 
pharmacy  throughout  the  cold  snap.  And  why  shouldn't  they?  We  are  an 
important  public  service.  The  Government  would  do  well  to  contrast  our 
work  with  that  of  other  sectors  where  the  least  excuse  is  used  for  a  day  off. 


Northern 

Ireland 

NOTEBOOK 

Home,  sweet 
home? 

Mrs  McOwens  lives  in  a  local 
residential  home  for  the  elderly 
and  has  been  a  difficult  customer 
for  too  long.  Her  curt  abusive 
telephone  calls,  some  promising 
legal  action  if  medicines  are  not 
delivered  within  the  hour,  are  as 
unreasonable  as  they  are  upsetting. 

Her  GP  telephoned  an  urgent 
prescription  for  an  antibiotic  late 
on  Christmas  Eve.  "Could  we 
ensure  that  she  got  it  today?"  came 
the  request.  As  is  traditional  at 
Christmas,  I  send  a  tin  of 
chocolates  to  the  residential  home. 
I  decided  to  deliver  Mrs 
McOwens's  medicine  along  with 
the  chocolates. 

Arriving  at  the  home,  I  found 
that  all  residents  seemed  to  be  in 
the  well-appointed  common  room 
and  a  party  was  in  full  swing. 

I  left  the  tin  of 
chocolates  but 
didn't  leave  the 
antibiotic 

I  tried  Mrs  McOwens's  bell  and 
got  no  reply.  I  tried  to  attract  the 
attention  of  those  in  the  party  but 
failed.  Through  the  main  doors  I 
could  see  the  table  in  the  centre 
was  replete  with  beers  and  spirits. 
Loud  Christmas  songs  bellowed 
out  of  a  massive  music  centre. 

After  what  must  have  been  five 
minutes  of  banging  on  the  outside 
glass  doors  the  warden  noticed  me. 
He  opened  the  door  but  was  so 
drunk  he  fell  over.  I  tried  to  pick 
him  up  but  he  was  such  a  large 
man  that  I  needed  his  assistance  to 
get  him  into  a  chair.  I  proceeded  to 
the  common  room  in  search  of  my 
elderly  patient.  She  was 
unconscious  on  a  couch  -  it  was 
clearly  alcohol-related  and  not 
necessarily  a  medical  emergency. 

I  left  the  tin  of  chocolates  but 
iidn't  leave  the  antibiotic.  It's 
now  well  after  New  Year  and  Mrs 
Owens  has  still  to  pick  up  the 
medicine.  Perhaps  I'm  getting 
prudish  but  something  has  gone 
wrong  in  some  sectors  of  society 
and  I  sometimes  wonder  what  the 
health  service  is  for. 

Written  by  a  Northern  Ireland 
community  pharmacist 
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Walid  Al-Safi  gives  an  overview  of  nasal  congestion 
and  how  to  deal  with  the  resulting  blocked  nose 


:'s  an  action  we  make  over  23,000 
mes  a  day  and  yet  hardly  give  it  a 
;cond  thought.  It's  easy  enough 
)  take  breathing  freely  for 
ranted  but  when  that  freedom 
ecomes  restricted  in  some  way, 
'e  certainly  know  about  it.  Nasal 
Dngestion  is  a  common  problem, 
sually  affecting  people  in  the 
lort  term  during  a  cold  or  'flu, 
ut  for  some  people  it  is  an  ever- 
resent  burden.  At  best,  it  is 
ritating  and  wrecks 
oncentration,  and  at  worst  it  can 
eboth  painful  and  thoroughly 
ebilitating. 

Nasal  congestion  is  usually  the 
;sult  of  an  accumulation  of 
iucus  (catarrh)  within  the  nasal 
assages  owing  to  excess 
reduction  or  failure  to  expel  the 
iucus,  caused  by  inflammation  of 
le  nasal  mucosa. 

Excess  production  of  mucus 
ccurs  when  the  area  of  the  blood 
essels  in  the  sensitive  lining  of 
le  nasal  cavities  becomes 
lflamed  (rhinitis)  and  swells  and 
reduces  too  much  mucus.  The 
iucus  becomes  thick  and  sticky- 
rid  the  nose  feels  blocked.  As  a 
;sult,  breathing  can  become 
lore  difficult.  If  the  nose 
ecomes  very  blocked,  the  ears 
an  be  affected  as  well. 

Effect  on  nasal 
passages 

'he  nasal  passages  form  the  main 
3Ute  into  the  respiratory  tract 
nd  include  the  nose,  the  nasal 
avities  and  sinuses. 

The  visible  part  of  the  nose, 
'ith  its  two  nostril  openings,  is 
lade  up  of  bone  and  cartilage, 
iternally,  the  nose  is  divided  into 
no  cavities  by  the  nasal  septum, 
-rising  from  the  side  wall  of  the 
ose  are  bony  ridges  called 
lrbinates,  covered  by  mucosa, 
his  arrangement  increases  the 
lrface  area  of  the  nose  exposed 

incoming  air.  The  cells  of  the 
ning/ mucosa  of  the  nasal 
assages  are  covered  in  tiny  hairs, 
illed  cilia,  which  sweep  mucus 
om  the  nose  to  keep  the  nasal 
assages  clear.  During  a  cold, 
iese  hairs  can  become  paralysed 
id  unable  to  clear  the  excess 


Congestion  can  lead  to  pressure  around  the  eyes  and  nose  and  may  lead  to  sinusitis 


mucus  in  the  normal  way,  so 
leading  to  congestion. 

The  sinuses  are  hollow  spaces 
in  the  skull  that  connect  with  the 
nasal  cavities.  Small  channels 
called  ostia  link  the  sinuses  and 
nasal  cavities;  the  ostia  are  only 
2mm  in  diameter  and  can 
therefore  easily  become  blocked. 
When  they  are  blocked,  mucus  in 
the  sinuses  can't  drain  away  so  it 
just  builds  up,  leading  to  a  bunged 
up  feeling  and  to  pressure  around 
the  nose  and  eyes.  This,  in  turn, 
creates  ideal  conditions  for  any 
bacteria  present  to  thrive, 
potentially  leading  to  infection 
and  inflammation  -  sinusitis. 


There  are  four  main  causes  of 
nasal  congestion: 

Infection:  the  result  of  the 
body's  immune  system 
responding  to  the  presence 
of  a  viral  infection,  such  as  a 
cold  or  'flu. 

Allergic  rhinitis:  allergy  is  the 
result  of  an  inappropriate 
response  from  the  immune  system 
to  a  normally  harmless  substance 
resulting  in  the  same  over- 
production of  mucus  as  occurs 
with  a  cold.  This  can  be  seasonal, 
as  in  hay  fever,  or  a  year-round 
sensitivity  (perennial  rhinitis)  to 
allergens  such  as  house  dust  mite 


or  animal  dander. 

Non-allergic  (vasomotor) 
rhinitis:  here  the  nasal  membranes 
become  enlarged  and  congested 
through  causes  other  than 
infection  or  allergy.  Common 
examples  are  stress,  an  under- 
active thyroid  gland,  pregnancy 
and  environmental  irritants  such 
as  perfumes  and  tobacco  smoke. 
Environmental  factors  such  as 
central  heating  and  pollution  are 
often  contributory  factors,  and 
occupational  rhinitis  is  now 
recognised  as  a  problem  for  those 
with  high  sensitivity.  Non-allergic 

Continued  on  page  18  ► 


Chemist:  Druggist  7  February  2004  1 7 


L  Pharmacyupdate  J 


Treatment  steps 


%  Step  1  -  Limited  self-help  at  home  as  suffering  starts 
€  Step  2  -  Self-medication  with  advice  from  the  pharmacist 
®  Step  3  -  If  no  improvement  after  seven  days  or  condition 
worsens  (for  example,  green-coloured  mucus/ discharge  from  the 
nose,  pain  around  nose  or  eyes),  refer  to  GP 
H  Step  4  -  Following  GP  assessment/ treatment,  potential  referral 
to  specialist  in  severe  cases,  for  example  possible  nasal  polyps  or 
structural  problem  suspected. 


rhinitis  is  usually  temporary,  but 
if  exposure  continues  then  the 
blood  vessels  can  lose  their  ability 
to  constrict  and  the  problem  can 
become  chronic. 

Trauma  and  obstruction:  the 
result  of  an  injury  or  surgery  to 
the  nose.  A  common  example 
would  be  a  deviated  septum, 
which  might  have  occurred 
during  childhood  and  the  patient 
might  not  even  be  aware  of.  Such 
problems  do  not  necessarily  show 
up  on  X-rays  because  cartilage 
rather  than  bone  is  involved.  Once 
deviated,  the  septum  will  continue 
to  grow  in  the  wrong  way  into 
adulthood.  Other  causes  of  nasal 
obstruction  could  be  nasal  polyps, 
intlamed  sinus  mucosa  protruding 
into  the  nasal  cavities  like  grapes, 
and  enlarged  turbinates,  which 
can  often  be  mistaken  for  polyps. 
A  common  cause  in  children  is 
the  enlargement  of  the  adenoids. 


Most  problems  with  congestion 
do  not  need  a  visit  to  the  doctor  - 
they  can  be  treated  with 
decongestants  bought  over  the 
counter  at  the  pharmacy  where 

Comparison  with  sinusitis 


additional  help  and  advice  is 
readily  available  from  the 
pharmacist. 

Decongestants  work  by 
narrowing  the  blood  vessels  to  the 
mucus-producing  areas  of  the 
nose.  This  helps  to  reduce  the 
swelling  and  slow  down  mucus 
production. 

Opting  for  topical 
decongestants  means  that  the 
problem  is  being  treated  at  its 
source  rather  than  treating  the 
whole  body.  Agents  used  topically 
include  the  sympathomimetics 
ephedrine,  phenylephrine, 
oxymetazoline  and 
xylometazoline.  Topical 
decongestants  are  routinely  used 
post-operatively  in  nasal  and  sinus 
surgery  to  relieve  the  acute 
inflammation  following  surgery. 

Sympathomimetics  can 
stimulate  the  heart  and  increase 
blood  pressure  and  may  affect 
diabetic  control  by  increasing 
blood  glucose  levels.  Oral 
decongestants  should  therefore  be 
used  with  care  in  patients  with 
heart  disease,  hypertension, 
diabetes,  and  hyperthyroidism. 
Someone  with  only  slightly  raised 
blood  pressure  is  unlikely  to  suffer 


Characteristic 
Cause 


Nasal  congestion 


Sinusitis 


Symptoms 


Both  can  occur  as  a  result  of  a  cold  or  'flu;  nasal 
congestion  can  also  form  part  of  the  more 
localised  infection  in  one  of  the  sinuses. 


Generally  blocked  up 
feeling;  difficulty 
breathing  through  the 
nose;  may  experience 
pain  around  the 
nasal  area 


Presence  of  pain, 
particularly  in  the 
forehead  and  cheeks 
or  when  bending 
forward;  area  over  the 
sinuses  is  usually 
tender 


Severit)  sxn 
treatment 


Can  be  treated  with 

decongestants  and 
halants  to  reduce 
I     atarrh  and  open 
.  ;  *hs  nasal  passages 

i   :  -  o 


Also  treatable  with 
OTC  remedies  but 
may  require 
antibiotics  to  shift  a 
bacterial  infection. 
Simple  analgesics  may 
help  the  pain  in 
addition  to  other 
treatment. 

Occasionally,  sinusitis 
can  become  a 
chronic  condition 


Cats  and  dogs  can  lead  to  allergic  rhinitis,  whereas  environmental  irritar 


adversely  from  a  one-off  short 
course  of  decongestant.  They 
should  also  be  used  with  caution 
in  closed  angle  glaucoma  and 
prostatic  enlargement.  Topical 
administration  reduces  the  risk  of 
undesirable  effects. 

Both  oral  and  topical 
decongestants  are  contra- 
indicated  in  people  taking 
monoamine  oxidase  inhibitors. 
Fourteen  days  should  elapse 
between  stopping  the 
monoamine-oxidase  inhibitor 
(MAOI)  and  taking  a 
sympathomimetic. 

Other  drugs  that  may  interact 
with  sympathomimetics  include 
tricyclic  antidepressants, 
stimulants  such  as  caffeine,  beta- 
adrenergic  blocking  drugs  and 
digoxin  and  other  cardiac 
glycosides. 

Patients  should  not  use  a  topical 
decongestant  for  longer  than 
seven  consecutive  days  before 
taking  a  break  in  order  to  avoid 
rebound  congestion.  This  can 
occur  when  the  body's  defences 
are  challenged  by  the 
decongestant  for  longer  than  they 


should  be.  Vasodilation  starts  toJ 
predominate  over  vasocontrictkl 
producing  more  inflammation 
and  congestion. 


It  is  important  to  remember  thai 
decongestants  will  not  deal  witr| 
the  original  cause  of  the 
congestion,  just  the  results.  For 
example,  there  is  no  cure  for  a 
cold  or  the  'flu  -  congestion  is  t 
by-product  as  nature  runs  its 
course.  However,  if  allergic 
rhinitis  is  to  blame  and  not  a  co 
then  prevention  should  be 
considered,  and  not  just 
symptomatic  relief  alone. 

In  hay  fever  and  other  allergij 
antihistamines,  sodium 
cromoglicate  or  beclometasone 
used  to  block  the  allergic 
responses  while  decongestants 
clear  excess  mucus  already 
produced. 

Most  congestion  problems 
are  short-lived  and  topical 
decongestants  are  a  good  way 
to  shorten  recovery  time 
and  relieve  the  worst  effects. 
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Winter  aliment  facts 


;uch  as  smoke  can  cause  vasomotor  rhinitis 


fc3"    r  i 

rhere  have  been  two  schools  of 
hought  about  the  best  way  to  deal 
vith  a  heavy  cold  and  prevent 
)roblems  with  nasal  congestion, 
however,  the  most  experts  think 
hat  blowing  is  preferable  to 
miffing.  Gentle  blowing  helps  to 
emove  excess  mucus  while 
miffing  only  serves  to  retain  the 
nucus,  which  may  go  on  to  invade 
he  sinuses  and  cause  further 
problems  there. 


.  Use  the  WWHAM  questions 
o  assess  the  patient's  condition, 
>ast  or  present  treatment  and 


any  contraindications: 
What  symptoms  are  you 

experiencing  and  how  long  have 

you  had  them? 

\\  hat  action  have  you  taken 

so  far? 

9  Are  you  taking  any  other  form 
of  medication? 

Do  you  suffer  from 
hypertension  or  heart  disease? 
3  Are  you  pregnant?  (Manufact- 
urers of  many  oral  antihistamines 
advise  against  use  during 
pregnancy.  A  pregnant  woman 
in  good  health  is  not  likely  to 
come  to  any  harm  and  there 
is  no  evidence  of  these  products 
causing  any  teratogenicity,  so 
if  she  has  inadvertently  taken 


Let  us  spray 


This  three-step  approach  can  be  recommended  as  the  most  effective 
way  to  use  a  nasal  spray:' 

•  bend  forward  slightly  ready  to  apply  the  spray 

•  close  one  nostril  (for  example,  left)  with  the  opposite  hand  (for 
example,  right) 

•  squirt  the  nasal  spray  into  the  open  nostril  using  your  free  hand. 
This  will  help  to  ensure  that  the  spray  is  applied  against  the  fleshier 
inner  skin  of  the  nostril,  where  it  will  work  best. 


Up  to  200  viruses  cause  symptoms  of  colds  and  1 10  rhinoviruses 
cause  around  a  third  of  all  adult  colds. 

Coughs  and  colds  are  spread  by  inhaling  drops  from  an  infected 
person's  cough  or  sneeze.  When  nose  blowing,  hands  become 
contaminated  with  infected  nasal  mucus,  so  wash  your  hands 
frequently  and  keep  them  away  from  your  eyes,  nose  and  mouth. 

In  cold  damp  weather,  everybody  is  likely  to  get  nasal  congestion 
because  cold  viruses  thrive  in  these  conditions. 

The  longest  recorded  sneezing  fit  is  978  days. 1 

The  average  cough  comes  out  of  the  mouth  at  60  miles 
(96.5km)  per  hour.2 

The  nose  is  the  only  part  of  the  body  where  blood  vessels  are 
covered  with  a  thin  layer  of  mucosa  (on  one  side,  and  on  the  other 
side  is  bone  or  cartilage)  in  direct  contact  with  incoming  air  (with  its 
accompanying  content  of  micro-organisms  and  irritants)  as  it  goes 
through  the  nostrils. 

Getting  plenty  of  sleep,  exercising  regularly,  eating  a  healthy, 
balanced  diet  and  cutting  down  on  stress  in  your  life  can  all  help  to 
lower  your  chances  of  getting  a  cold. 


Winter  ailment  myths 


'  Coughs  and  colds  are  not  caused  by  getting  soaked  in  the  rain, 
sitting  in  draughts  or  going  out  in  the  cold  with  wet  hair. 

There's  no  truth  in  the  saying:  'Feed  a  cold,  starve  a  fever.' 
Although  a  fever  can  make  you  lose  your  appetite  you  should  never 
deliberately  starve  yourself  when  you  have  'flu.  Drink  plenty  of 
fluids  and  try  eating  something  easy  like  soup. 

Cotton  handkerchiefs  are  a  bad  idea  -  it's  the  perfect  way  to 
collect  and  concentrate  the  virus  -  use  disposable  tissues  instead. 


one  she  can  be  reassured. 
A  pregnant  woman  with  a 
medical  complaint  such  as 
diabetes  or  high  blood  pressure 
should  be  advised  to  consult  her 
GP  in  any  case  before  using  oral 
antihistamines. 

It  is  probably  best  to 
recommend  steam  inhalation 
as  a  treatment  for  colds  during 
pregnancy.  Topical  decongestants 
used  in  the  short-term  are 
unlikely  to  cause  any  harm 
but  the  manufacturers 
recommend  that  the  patient 
should  consult  her  doctor 
before  using  them. 

How  old  are  you?  (Some 
products  are  not  suitable 
for  children.) 

What  format  do  you  prefer  - 
nasal  spray,  drops  or  tablet;  are 
you  looking  for  a  combined 
decongestant  and  painkiller? 

2.  Try  to  ascertain  if  the  current 
problem  is  just  a  one-off  or 
whether  the  patient  is  a  regular 
congestion  sufferer. 

3.  If  this  is  a  long-term  problem, 
rather  than  an  isolated  cold, 

ask  about: 

Possible  allergies  and 
sensitivities  (environmental). 
I  Possible  damage  to  the 
nose.  Look  for  external  signs 
that  the  septum  might  be  bent 
or  twisted. 

4.  Based  on  these  factors,  you 
can  make  your  recommendation 


from  the  following  options: 

If  the  cause  is  a  common  cold, 
and  there  are  no  contra- 
indications, you  can  offer  a 
decongestant. 

If  the  cause  appears  to  be  an 
allergy,  offer  something  to  prevent 
future  suffering  as  well  as  a 
decongestant  to  clear  the  current 
problem.  A  combined 
antihistamine  and  decongestant 
will  do  both  jobs. 

If  there  has  been  recent 
trauma  to  the  nose,  a 
decongestant  can  be  offered 
to  relieve  discomfort  but  the 
patient  should  be  referred  to  a 
GP  for  a  proper  examination. 

If  there  is  no  improvement 
after  seven  days  or  the  condition 
is  worse  (for  example,  green 
discharge  from  the  nose  or 
pain  around  the  nose  and 
eyes)  then  refer  to  a  GP. 

References: 

1 .  wwvp.guinnessworldrecords.  com 

2.  inivnfacts.330.ca 

3.  Allergy  UK 
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er  HRT  trial  terminated 


Two  studies  mfo  hormone 
replacement  therapy  after 
breast  cancer  have  generated 
conflicting  results. 

The  two  Swedish  studies  - 
HABITS  and  Stockholm - 
followed  women  who  were  taking 
HRT  to  control  menopausal 
symptoms  after  being  treated  for 
breast  cancer.  Due  to  low 
numbers  enrolling  in  the  two 
trials,  HABITS  and  Stockholm 
were  combined.  The  preliminary 
results  from  the  HABITS  study 
showed  an  "unacceptably  high" 
increase  in  recurring  cancers  and 
the  ethics  committee 
recommended  that  it  should  stop, 
but  the  Stockholm  trial  did  not 
show  this  increased  risk. 

The  HABITS  trial  {Hormonal 
replacement  therapy  a  fter  breast 
cancer  diagnosis  -  is  it  safe?)  was 
expected  to  follow  more  than 


1,300  women  for  five  years,  but 
was  stopped  in  December  after 
only  two  years.  The  results 
showed  the  number  of  women 
who  were  taking  HRT  and 
experienced  a  recurrence  in  their 
breast  cancer  (26)  was 
significantly  higher  than  those 
whose  cancer  returned  but  were 
not  taking  HRT  (seven). 

Lead  investigator  Lars 
Holmberg  said:  "The  HABITS 
trial  was  terminated  because 


women  with  a  history  of  breast 
cancer  allocated  to  receive  HRT 
for  menopausal  symptoms 
experience  an  unacceptably  high 
risk  of  breast  cancer  compared 
with  breast  cancer  survivors 
allocated  to  best  symptomatic 
treatment  w  ithout  hormones." 

The  authors  conclude  that 
there  is  insufficient  data  to  explain 
why  the  trials'  findings  differ.  The 
Stockholm  trial  has  been 
terminated  because  of  expected 
recruitment  and  compliance 
difficulties. 

Unimpressed  w  ith  the  results  of 
the  trials,  Professor  David  Purdie 
from  the  Royal  College  of 
Physicians  of  Edinburgh,  said: 
'All  women  taking  HRT  for 
menopausal  symptoms  after 
breast  cancer  should  discuss  it 
with  their  prescriber  at  their  next 
scheduled  meeting.  HRT  can  be 
extremely  valuable  for  women 
with  uncontrolled  menopausal 
symptoms.  The  removal  of  the 


best  treatment  for  these 
symptoms  would  be  a  great  pity." 

Breakthrough  Breast  Cancer 
chief  executive  Delyth  _\  lorgan 
said:  "Relief  of  menopausal 
symptoms  poses  a  real  dilemma 
for  women  who  are  successfully 
treated  for  breast  cancer,  many  of 
w  horn  enter  an  early  menopause 
as  a  result  of  their  treatment. 
Although  we  know  that  HRT 
increases  the  risk  of  breast  cancer 
its  impact  on  recurrence  is 
unresolved.  This  is  a  small  and 
very  welcomed  study,  as  it 
contributes  more  to  our 
know  ledge  on  breast  cancer 
recurrence  and  HRT.  How  ever, 
the  results  of  larger  trials 
currently  underw  ay  in  the  UK 
and  Europe  need  to  be  seen  befor 
conclusion  about  HRT  use  in 
breast  cancer  survivors  are 
established." 
For  more  information: 
www.  thelancet.  com 
Lancet  2004;  363:  453-5 
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Decapeptyl  SR 
1 1 ,25  rug 


Decapeptyl  SR  ll.25mg 

Irlptofolln 

for  injection 


Ipsen  has  launched  a  three- 
monthly  sustained  release  injection 
of  Decapeptyl  SR  1 1 ,25mg 
(triptorelin)  for  treating  advanced 
prostate  cancer. 

Decapeptyl  SR  1 1 .25mg  is  a 
synthetic  decapeptide  analogue  of 
natural  gonadotrophin-releasing 
hormone  and  will  be  administered 
by  GPs  as  an  intramuscular 
injection  every  three  months. 

At  the  start  of  treatment  some 
patients  can  experience  hot 
flushes,  impotence  and  loss  of 
libido.  Patients  can  suffer 
increased  bone  pain,  worsening  of 
genito-urinary  obstruction 
symptoms,  back  pain  and 
weakness  in  the  Sower  limbs. 

Patient;.  i    uld  not  take 
medicines  w  isch  raise  prolactin 
levels  with  Dec  ->  pt)  I  SR 
1 1 .25mg  as  thes  \  c    ra  iuce  the 
levels  of  LHRH  reci  ptoi    ■  the 
pituitary. 

For  more  information: 

See  Price  List 

Ipsen  Tel:  01753  627777 


3M  stops  six 
products 

3M  Health  Care  has  announced 
that  it  is  discontinuing  six  products 
in  the  UK  this  year  for  commercial 
reasons. 

3M  will  no  longer  supply  the 
following  products  after  these 
dates: 

March  3  -  Intralgin  Gel  (5  per  cent 
salicylamide,  2  per  cent 
benzocaine)  50g  tube;  and  Nuelin 
125mg  x  90  Tablets  (theophylline) 
May  31  -  Acupan  Injection 
(nefopam  hydrochloride)  5  x  2ml 
ampoules;  and  Alu-Cap  Capsules 
(aluminium  hydroxide)  120 
capsules 

June  30  -  Titralac  Tablets  (calcium 
carbonate)  180  tablets 
December  31  -  Nuelin  Liquid 
(theophylline)  300ml. 

For  more  information:  

3M  Health  Care 
Tel:  01509  613265 

Gopten  4mg 
introduced 

Abbott  is  adding  Gopten 
(trandolapril)  4mg  capsules  to  its 
existing  0.5mg,  1mg  and  2mg 
capsule  strengths.  Gopten  4mg  is 
available  in  a  28  capsule,  2x14 
calendar  pack. 

Price:  £14.24  (basic  NHS  price)  

Pip  code:  301-0154 

Abbott  UK 

Tel:  01 628  773355 


lleo  Gel  on  DT 

B  Braun  Medical  has  announced 
that  lleo  Gel  Super  absorbent 
tablets  for  solidifying  liquid 
stools  are  now  listed  in  the 
Drug  Tariff. 

B  Braun  claims  that  the  gel 
makes  the  pouch  easier  to  empty, 
and  the  filter  is  less  likely  to  block 
at  night,  lleo  Gel  is  suitable  to  use 
with  any  appliance. 

Price:  £9.00  

Pack  size:  30 
Pip  code:  303-0558 
B  Braun  Medical  UK 
Tel:  0114  225  9000 
E-mail:  opm@bbraun.com 

DT  pricing  errors 

There  are  three  price  errors  in  the 
February  Drug  Tariff  Part  VIII.  The 
products  are: 

Lansoprazole  capsules  15mg  (e/c 
granules),  28  pack,  reads  1 168p 
but  should  be  1298p; 
Lansoprazole  capsules  30mg 
(e/c  granules),  14  pack,  reads 
1 069p  but  should  be  1 1 88p; 
and,  Lansoprazole  capsules  30mg 
(e/c  granules),  28  pack,  reads 
2138p  but  should  be  2375p. 

This  will  not  impact  on 
reimbursements  as  PPA  has 
the  correct  prices  on  its  current 
masterfile. 

For  more  information:  

www.psnc.org.uk 

National  Prescription  Research  Centre 
Tel:  020  8441  8427 


Zispin  SolTab 

Organon  has  added  three  more 
presentations  of  Zispin  SolTab 
(mirtazapine  orodispersible  tablets) 
for  treating  depressive  illness  to  its 
30mg  versions.  The  new 
presentations  are:  15mg  x  6;  15mg 
x  30;  and  45mg  x  30. 

For  more  information:  I 

See  Price  List 
Organon  Laboratories 
Tel:  01223  432700 

Enbrel  for  AS 

Enbrel  (etanercept)  is  now  licensee,' 
for  the  treatment  of  adults  with 
severe  ankylosing  spondylitis  who 1 
have  not  responded  adequately  toj> 
conventional  treatment. 

The  drug  is  self-administered 
subcutaneously  at  a  dose  of  25mg 
twice  weekly.  It  acts  by  binding 
tumour  necrosis  factor,  an 
inflammatory  cytokine. 

For  more  information:  

Wyeth  Pharmaceuticals 
Tel:  01628  604377 

Glibenese 
available 

Pfizer  has  advised  that  Glibenese 
(glipizide)  Tabs  5mg  x  28  are  still 
available.  It  has  discontinued 
the  generic  glipizide  tablets 
(5mg  x  28)  only. 

For  more  information:   . 


Pfizer 

Tel:  01304  645100 
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Soothing  duo  is 
Benylin  latest 


ie  Benylin  range 

being  extended 
ith  two  cough 
edicines  to  help 
ilieve  the 
/mptoms  of 
;kly  coughs. 

Benylin 

hildren's  Tickly 
oughs  is  a 
)othing,  apple- 
avoured  syrup 
staining 
ycerol.  Suitable 
ir  children  from 
iree  months,  the 
'oduct  is  sugar 
id  colour-free.  It 
jmes  in  a  bottle 
ith  a  child 
distant  cap. 
Benylin  Tickly 

ough  Non-Drowsy  contains 
ycerine  and  is  formulated  for  the 
ilief  of  sore  throats  as  well  as 
;kly  dry  coughs.  It  is  suitable  for 
jults  and  children  over  five  years. 
1  The  Benylin  range  is  brand 
ader  in  the  £94  million  cough 
■medies  market  with  a  29  per  cent 
iare  (Information  Resources  all 


j  v 

It*   '  ir 


Tickly 
Coughs 

waasm 


outlets  Nov  3,  2003). 

Price:  Children's  Tickly  Coughs  £3.29, 

Tickly  Coughs  Non-Drowsy  £3.49 

Pack  size:  125ml 

Pip  code:  Children's  Tickly  Coughs 
297-9920,  Tickly  Coughs  Non-Drowsy 
297-9938 

Pfizer  Consumer  Healthcare 
Tel:  023  8064  1400 


*od  liver  oil  campaign  is 
n  the  best  of  taste 


sven  Seas  is  supporting 
eutraTaste  taste-free  cod  liver  oil 
ith  a  £500,000  advertising 
ampaign. 

The  three-month  campaign  will 
)pear  in  national  press  colour 
jpplements  and  women's 
agazines. 

The  advertisements  refresh  the 
bu  Flexy  Thing'  imagery  created 


for  the  NeutraTaste  TV  commercial 
last  year. 

The  campaign  is  targeted  at 
younger  health-conscious 
consumers  aged  35+  who  may 
reject  or  resist  cod  liver  oil  because 
of  its  taste  associations. 
For  more  information: 


Seven  Seas  Ltd 
Tel:  01482  375234 


Glucosamine  Joint-Flex 
are  easy  to  swallow 


Health  Perception  is  launching  an 
easy-to-swallow  addition  to  its 
glucosamine  range. 

Joint-Flex  liquid  glucosamine 
is  available  in  Glucosamine 
Liquid  and  Glucosamine  and 
Chondroitin  Liquid. 

Formulated  to  help  maintain 
joint  health,  the  strawberry- 
flavoured  products  are  suitable 
for  people  who  prefer  not  to 


take  conventional  tablets  or 
capsules. 

Price:  Glucosamine  Liquid  £7.99, 
Glucosamine  and  Chondroitin 
Liquid  £12.99   

Pack  size:  300ml 

Pip  code:  Glucosamine  Liquid 

303-2356,  Glucosamine  and 

Chondroitin  Liquid  301-3828 

Health  Perception  Ltd 

Tel:  01252  861454 


and  detox  in  10  days 


Arkopharma  is  launching  a  French 
natural  plant  extract  diet  and  detox 
drink  into  the  UK. 

4321  Shake  Up  is  a  blend  of  1 0 
plant  extracts  designed  to  aid 
slimming  in  conjunction  with  a 
calorie  controlled  diet. 

Ingredients  include  extracts  of 
bitter  orange,  green  tea,  guarana 
and  yunnan  tea,  celery,  fennel, 
barley,  chicory,  mate  tea  and  cola. 


One  bottle  of  the  drink  is 
sufficient  to  complete  a  10-day 
slimming  programme.  Each  day, 
the  required  dosage  is  diluted  in 
one  litre  of  water  which  is  then 
drunk  throughout  the  day. 
Price:  £12.60 
Pack  size:  500ml 
Pip  code:  300-7838 
Arkopharma  UK  Ltd 
Tel:  020  8763  1414 


Cough,  cold  &  flu 


LP**}-3 


Brought  to  you  by  Benylin 


Coughs 


Cities  on  Normal 
Cities  on  Advisory 
Cities  on  Pre-Alert 
Cities  on  Alert 


Incidence  levels 
for  the  week 
commencing 


Feb  7 


KEY  FACTS 

•  Almost  4.5  million  people 
(8.2%  of  the  population)  are 
suffering  from  a  form  of 
respiratory  illness 

•  Coughing  is  still  the  most 
prevalent  symptom  followed 
by  sore  throat 

•  Leeds  and  surrounding 
areas  remain  on  Alert  status 


Be  prepared  this  winter  -  keep  up  to  date  with  cough,  cold  and  flu  levels  in  your 
region.  Visit  www.coughandcoldadvice.com  for  more  information. 

Information  updated  weekly  by  Surveillance  Data 
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tanning  finished  in  a  flash 


Lincc  Cars  is  extending  its  Calypso 
suncare  range  with  three  new 
products  for  2004. 

Self  Tanning  Spray  is  formulated 
to  dry  within  five  minutes,  providing 
a  natural  looking  tan  without 
streaks.  The  easy-to-use  spray 
action  makes  the  product 
especially  suitable  for  the  legs  and 
hard  to  reach  areas. 

Kids'  Disappearing  Lotion  Spray 
SPF30  comes  in  pink  and  blue 
colours  that  'magically'  disappear 
after  application.  The  product  has 
a  four-star  UVA  rating. 

The  Hair  Care  Travel  Pack  is 


presented  in  a  handy-size  clear 
plastic  pouch  suitable  for  short 
breaks  away.  It  contains  three 
100ml  size  applications  of  Hair 
Conditioning  Spray,  Hair  and  Body 
Shampoo  and  After-Sun 
Conditioning  Hair  Balm. 

Also,  Aloe  Vera  After  Sun  Gel  is 
being  introduced  in  a  400ml  bottle. 
Price:  Self  Tanning  Spray  £4.99 
(200ml),  Kids'  Disappearing  Lotion 
Spray  £6.99  (200ml),  Hair  Care  Travel 
Pack  E4.99  (three  100ml),  Aloe  Vera 

After  Sun  Gel  £4.49  (400ml)  

Linco  Care  Ltd 
Tel:  0161  777  9229 


Digestive 
disorders 
top  poll 


Lynx  helps  men  to  Recover 


Digestive  disorders  are  the  most 
popular  category  for  an  OTC 
switch,  pharmacists  have 
concluded  in  a  recent  IMS 
Health  poll. 

They  also  rate  drugs  for 
migraine,  psoriasis  and  antibiotics 
for  lower  urinary  tract  infections 
as  ideal  candidates  for  a  POM 
to  P  switch,  the  lntr@PharmQ 
survey  of  100  pharmacists 
reveals. 

Perhaps,  surprisingly,  given  the 
subsequent  POM  to  P  switch 
application  for  simvastatin  10mg 
(as  Zocor  Heart-Pro),  cholesterol- 
lowering  drugs  rank  only  ninth  out 
of  14  in  terms  of  pharmacists' 
support  for  possible  new  P- 
licensed  medicines. 

Drugs  for  asthma,  osteoporosis, 
obesity  and  contraception  are  all 
more  popular  choices.  But,  at  the 
bottom  of  pharmacists'  wish  list  are 
drugs  for  depression,  benign 
prostatic  hypertrophy  and 
hypertension. 

The  IMS  survey  also  shows 
that  pharmacists  are  dubious 
about  premium-priced  OTC 
drugs;  most  (31  respondents) 
believe  there  is  a  price  ceiling  of 
around  £10.  They  are  a  so  critical 
of  the  levels  of  training  they 
receive  for  a  new  POM  to  P 
switch,  68  per  cent  saying  that 
this  is  still  inadequate. 

According  to  the  survey, 
pharmacists  would  overwhelmingly 
recommend  a  generic  version, 
should  one  become  available,  as 
part  of  the  service  of  offering 
customers  value  for  money. 

CO  22  7  February  2004  Chen  list  .'Druggist 


Lever  Faberge  is  introducing  a 
shower  gel  into  the  Lynx  range. 

Lynx  Recover  has  a  stimulating 
fragrance  to  help  men  wake 
up  and  feel  refreshed  and 
revitalised. 

The  product  is  designed  to  help 
drive  male  self-purchase  sales  and 


Summer  shades 

FosterGrant  has  unveiled  its  2004 
collection  of  sunglasses. 

The  range  includes  over  100 
sunglasses  with  numerous  new 
styles  and  simplified  price  points. 

Generic  display  stands  are 
available  plus  interchangeable 
and  extendable  pegs  and  trays  to 
allow  flexible  stock  holding. 

Price:  from  £7.99  to  £30.00  

AAi  FosterGrant  Ltd 
Tel:  01782  577055 

Seal  of  approval 

A  Califig  training  booklet  entitled 
An  introduction  to  constipation 
has  been  awarded  the  NPA 
Training  Seal.  It  is  aimed  at 
pharmacy  assistants. 

For  more  information:  

Seven  Seas 
Tel:  01482  375234 

Seeing  double 

OKVision  has  introduced  three- 
month  contact  lens  solution  value 
packs  of  Optifree  Express  and 
Renu  for  independent 

pharmacies. 

Price:  Optifree  Express  two  355ml 
E  16.95,  Renu  two  355ml  £17.50. 

OKVision  

Tel:  0::0  3632  1550 


introduce  new  users  to  Lynx. 

The  launch  will  be  supported  by 
a  £3  million  marketing  package 
including  TV  and  press  advertising 
plus  sampling  activity. 


Price:  £2.19 


Pack  size:  250ml 
Pip  code:  300-8513 
Lever  Faberge 
Tel:  020  8439  6100 


Calpol:  All  areas  except  U,  GMTV 
Calprofen:  All  areas  except  U,  GMTV 


Horlicks:  All  areas  except  U,  CTV,  GMTV 
Huggies:  All  areas 
Kalms:  five,  GMTV,  Sat 


Listerine:  All  areas  except  U 


Lloydspharmacy  diabetes  advertising:  All  areas  except  GTV,  U,  STV, 
B,  LWT, 


Lucozade  Sport:  All  areas  except  U,  CTV,  GMTV 


Macleans:  All  areas  except  U,  CTV,  GMTV 
NiQuitin:  All  areas  except  U,  CTV,  GMTV 


Olbas  range:  five,  GMTV,  Sat 
Pepcidtwo:  All  areas 


Rennie  Soft  Chews:  All  areas 


Seven  Seas  Pure  Cod  Liver  Oil:  All  areas  except  U,  CTV,  GMTV 
Seven  Seas  Multibionta:  C4,  Sat 
Zovirax:  C4,  five,  Sat 


PharmaSite  for  next  week:  Nicotinelle  Patch  -  window,  Nicotinfi 
Patch  -  in-store,  Nicotinelle  Patch  -  dispensary 

A-Anglia,  B-Border,  C-Central,  C4-Channel  4,  five-Channel  5, 
CAR-Carlton,  CTV-Channel  Islands,  G-Granada,  GMTV-Breakfast  j 
Television,  GTV-Grampian,  HTV-Wales  &  West,  LWT-London 
Weekend,  M-Meridian,  Sat-Satellite,  STV-Scotland  (central), 
TT-Tyne  Tees,  U-Ulster,  W-Westcountry,  Y-Yorkshire 
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Lux  makes  a  clean  sweep 


March  will  see  a  relaunch  for  the 
Lux  brand  and  the  introduction 
of  a  range  of  bath  and  shower 
products. 

The  new  Lux  range  builds  on  the 
brand's  skin  cleansing  credentials 
and  is  aimed  at  women  who  are 
looking  for  affordable  luxury. 

The  shower  line  comprises 
Heavenly  Milk  Shower  Cream, 
Shimmering  Sea  Shower  Gel, 


Nutri-Pearls  Shower  Gel,  Summer 
Massage  Shower  Gel  and  Oils  of 
the  Orient  Shower  Cream. 

For  the  bath  there  is  Heavenly 
Milk  Cream  Bath,  Shimmering  Sea 
Foam  Bath  and  Oils  of  the  Orient 
Cream  Bath. 

The  range  also  includes  Creamy 
Perfection  Bath  Bar  and  Marine 
Massage  Bath  Bar. 

The  relaunch  will  be  supported 


by  a  £7  million  campaign  including 
TV  advertising  from  May.  There 
will  also  be  outdoor,  cinema  and 
radio  advertising  plus  sampling 
activity  through  women's 
magazines. 

Price:  Shower  products  £1.79, 
Bath  products  £2.29,  Bar  products 
(four  x  125ml)  £1.49  

Lever  Faberge 
Tel:  020  8439  6100 


kinsilk  smoothes  the  way 


ver  Faberge  is  extending  its 
msilk  haircare  range  with  two 
w  variants  to  address  specific 
ir  problems. 

Sunsilk  Smoothing  products 
jitable  for  hair  prone  to  kinks  or 
;z)  include  Smoothing  Shampoo, 
jnditioner  and  Instant  Smoothing 
earn. 

Sunsilk  Anti-Flat  variants,  which 
3  formulated  for  'flat  and  sad 
ir',  include  Volumising  Shampoo, 
jht  Conditioner  and  Weightless 


Volumising  Cream. 

The  products  are  designed 
to  widen  the  appeal  of  the 
Sunsilk  range  to  consumers 
who  don't  currently  feel  there 
is  a  brand  offering  them  a 
solution  for  their  specific 
'hair  drama'. 

A  £17  million  marketing 
campaign  will  support  the  launch. 
Activity  will  include  TV  advertising, 
sampling  and  eye-catching  point  of 
sale  material  and  promotions. 


SUNSILK 


SUNSILK 


m 


SUNSILK 


SUNSILK 

1^5 


Price:  all  products  £1.99 


Lever  Faberge 
Tel:  020  8439  6100 


Pharmacists 


HELPING 


Rest,  Relax  &  Recover 

at  Birdsgrove  House 
-  01335  342144 


Pharmacists 


For  help  from  the  Benevolent 
fund  for  members,  former 
members,  widow/ers. 
-01323  890135  or 
01926  315994 


Stressed?  Anxious? 

then  call  a  Listening  Friend 
-  020  7572  2442 


Hope  House  is  a  treatment  unit 
based  at  Birdsgrove  House, 
solely  for  the  treatment  of  health 
professionals  with  alcohol/drug 
related  problems. 
-  01926  315138  or 
01335  342144  for  details 


Worried  about  your  relationships  with 
alcohol  and/or  drugs  or  someone  else? 

Then  call  the  Health  Support  Programme  on 
01926  315138 

All  calls  are  Confidential.  Services  for  members,  supported  and  funded  by  the  RPSGB  Benevolent  Fund. 
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The  bladder  w  eakness  market  is  worth  over  £31  million, 
with  potential  total  value  estimated  at  over  £l()()m.  This 
is  a  large  and  growing  sector,  with  bladder  weakness 
affecting  about  six  million  people  in  the  UK  -  a  figure  that 
is  expected  to  rise  by  8  per  cent  over  the  next  10  years. 
Almost  a  fifth  of  people  aged  over  40  and  a  quarter  of 
women  over  35  have  symptoms. 

Sales  of  incontinence  products  increased  by  more  than  20 
per  cent  last  year  (//?/,  MAT  Oct  2003),  reflecting  a  117  per 
cent  grow  th  in  market  value.  Pharmacy's  market  value 
(including  Boots)  has  seen  consistent  grow  th,  increasing  3.7 
per  cent  last  year  to  £  16.25m.  This  rapid  expansion  can  be 
attributed  mostly  to  increasing  awareness  of  the  condition. 

The  incontinence  categorv  accounts  for  60  per  cent  of  total 
feminine  care  sales.  But  over  half  of  sufferers  still  use  sanitary 
products  rather  than  specific  bladder  weakness  products. 

Retail  is  the  fastest  growing  area  for  incontinence  products 
but  it  is  not  the  largest  sector.  If  the  Nl  IS  and  nursing  homes 
were  taken  into  account,  the  total  market  is  worth  £lN0m. 
Pharmacists  can  increase  their  market  share  in  all  these  areas. 

(  aria  Reeves,  UniChem  brand  manager,  says:  "The 
incontinence  sector  is  very  strong  within  pharmacy  as  it  is  an 
area  in  which  people  need  specialist  advice  to  understand  the 
capabilii  ies  of  and  differences  between  the  wide  range  of 
products  av  ailable."  Light  incontinence  products  are  currently 
he  •_  '  ,\  ing  brands,  according  to  Ms  Reeves.  The 
introdi  <.>;o!i  of  disposable  'pull-up  pants1  for  light 
hk  ontinence  has  increased  the  range  of  products. 

Phe  true  number  of  people  affected  by  bladder  problems 
could  be  even  higher.  A  recent  survey  by  Incontact,  a  charity 


for  people  with  bladder  and  bow  el  problems,  found  that  70  ] 
cent  of  adults  experience  symptoms.  Problems  such  as  urin 
tract  infections,  cystitis,  leaking  urine  when  coughing  or 
laughing,  rushing  to  the  toilet  and  going  too  often,  w  ere 
reported  by  71  per  cent  of  the  506  men  and  w  omen  asked. 

"Although  we  cannot  be  sure  how  many  of  these  symptori 
are  clinically  significant,  the  survey  does  suggest  that  bladd 
problems  occur  far  more  frequently  than  we  thought,"  say 
Julian  Shah,  consultant  urologist  at  the  Middlesex  Hospital 

Under  normal  conditions  the  muscle  in  the  bladder  relaxi 
to  allow  it  to  fill  w  ith  up  to  500ml  of  fluid.  The  muscle 
contracts  during  urination,  which  normally  occurs  up  to 
seven  times  in  24  hours.  Overactive  or  unstable  bladder  is  a 
chronic  condition  that  occurs  because  the  detrusor  muscle 
the  bladder  contracts  too  often  and  unexpectedly.  Patients 
experience  at  least  one  of  the  follow  ing  symptoms: 

•  frequency  -  urinating  more  than  seven  or  eight  times  in 
24  hours 

•  urgency  -  a  sudden  overwhelming  urge  to  urinate 

•  urge  incontinence  -  sudden,  uncontrollable  and  total 
loss  of  urine. 

This  is  not  to  be  confused  with  urinary  stress  incontinen 
when  urine  leaks  in  dribbles  or  spurts  w  hen  sneezing, 
coughing,  laughing,  lifting  etc.  This  is  usually  due  to  weaki 
of  the  bladder  or  pelvic  floor  muscles,  often  seen  after 
childbirth.  Overactive  bladder  is  usually  a  treatable  conditi 

Many  patients  experience  occasional  or  'light'  bladder 
weakness.  However,  there  are  ov  er  200,000  people  who 
experience  moderate  to  heavy  bladder  weakness,  which  can 
result  in  the  loss  of  300- 1,500ml  of  urine  each  day.  This  ca 
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continence 


•  becoming  housebound 

•  giving  up  work. 

The  cost  of  incontinence  to  the  NHS  was  estimated  al 
£423m  in  1998,  and  it  spends  £120m  a  year  just  on  absorbent 
products.  In  England  alone  in  1998  urinary  incontinence 
appliance  prescribing  cost  £50m. 

The  role  of  the  pharmacist 

Many  people  find  bladder  weakness  difficult  to  discuss  so 
pharmacists  have  a  crucial  role  as  an  accessible  source  of 
information  and  advice.  The  majority  of  patients  w  ill  have 
light  or  moderate  bladder  weakness  and  will  self-treat  without 
recourse  to  their  doctor.  Pharmacists  can  alleviate  concerns, 
provide  reassurance  and  practical  help,  and  refer  patients  to  a 
continence  advisor  where  appropriate. 

"The  role  of  the  pharmacist  is  an  important  one,"  says  Ms 
Reeves.  "Those  that  suffer  from  incontinence  are  not  always 
prepared  to  discuss  their  problems  with  friends  and  family 
members.  Many  suffer  in  silence,  not  realising  that  there  are 
products  available  from  their  local  pharmacy  that  are 
specifically  designed  to  manage  incontinence.  It  is  important 
to  remember  that  incontinence  can  often  be  treated,  but  can 
always  be  managed. 


The  true  number  of  people 
affected  by  bladder  problems 
could  be  even  higher 


:  difficult  to  manage,  even  w  ith  highly  absorbent 
continence  pads. 

All  aspects  of  quality  of  life  can  be  affected  by  overactive 
adder,  including  physical,  social,  psychological, 
xupational,  domestic  and  sexual  functioning,  and  60  per 
ntof  people  with  incontinence  experience  depression, 
here  is  evidence  that  the  effect  of  incontinence  on  quality  of 
e  can  equal  that  of  major  organ  failure.  Elderly  people 
iffering  only  from  incontinence  are  significantly  more  likely 
be  institutionalised  than  their  continent  contemporaries, 
[any  sufferers  are  elderly  and  are  also  more  likely  to  be 
eling  the  effects  of  other  illness  and /or  polypharmacy. 
Nearly  half  of  patients  with  an  unstable  bladder  suffer  from 
ie  disruption  of  sexual  activity  and  find  the  condition  creates 
trriers  to  emotional  closeness  with  partners.  Over  50  per  cent 
id  that  it  affects  how  often  they  have  sex  and  their 
ljoyment.  More  than  a  third  claim  that  their  unstable 
adder  is  the  reason  that  they  are  not  involved  in  an 
timate  relationship. 

People  with  unstable  bladders  often  develop  elaborate 
iping  mechanisms  such  as  avoiding  sexual  intimacv  or 
earing  dark  clothes  to  disguise  their  condition.  One  survey 
■und  that  40  per  cent  of  sufferers  wore  dark  clothing,  32  per 
:nt  wore  baggy  clothing,  and  38  per  cent  did  not  wear  sexy 
iderwear  because  of  their  symptoms.  Other  coping 
echanisms  include: 
going  out  less 
reducing  fluid  intake 
giving  up  sporting  activities 
seeing  less  of  family  and  friends 


"Many  women  will  feel  embarrassed  talking  about  bladder 
weakness  because  of  all  the  associated  stigma,"  says  Ms 
Reeves.  "Pharmacists  have  an  important  role  to  play  in 
dispelling  these  taboos  and  helping  to  raise  awareness  of 
bladder  weakness  as  a  very  normal  condition." 

Ms  Smith  suggests  pharmacists  provide  information  leaflets 
in  store,  offer  appropriate  advice  and  display  incontinence- 
products  in  the  feminine  care  section.  Patients  who  seek  advice 
should  be  reassured  and  recommended  specialist  bladder 
weakness  products,  which  give  better  protection  against  leaks 
and  smell.  "Pharmacists  need  to  be  sensitive  to  the 
embarrassing  nature  of  the  problem,"  she  says.  "They  can 
help  remove  concerns  and  allay  fears  about  the  condition, 
and  point  the  consumer  in  the  direction  of  further  help 
if  required." 

The  need  for  privacy  when  advising  patients  is  paramount. 
Over  half  of  patients  are  "concerned  overall"  that  someone 
may  find  out  about  their  symptoms,  with  26  per  cent  saying 
they  are  "very  concerned"  and  28  per  cent  saying  they  are 
"somewhat  concerned". 

GPs'  role  in  incontinence  can  be  limited  by  patients' 
unwillingness  to  come  forward  and  their  ow  n  lack  of 
knowledge.  Nearly  half  of  those  with  bladder  problems  have 
suffered  for  five  years  or  more  before  discussing  their 
condition  with  a  health  professional.  Of  patients  who  have  not 
informed  their  doctor  of  their  condition,  three  quarters  are 
not  aware  of  any  treatments  for  their  symptoms,  and  most 
would  be  uncomfortable  discussing  the  subject  with  their 
doctor.  Over  80  per  cent  of  patients  would  be  willing  to  try 
medications  on  their  physician's  recommendation. 

A  survey  of  200  GPs  showed  that  most  had  received  little 
training  in  urinary  incontinence  at  medical  school  and  have 
had  little  further  exposure.  Moreover,  a  considerable  number 
of  them  share  the  view  of  the  general  public  that  there  are  no 
effective  treatments  for  incontinence. 

Tackling  incontinence  is  another  w  ay  that  pharmacists  can 
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„  Marketing  news 


Kimberly-Clark  has  launched  a  £1 .5m 
nationwide  television  advertising  campaign  for  its 
Poise  range.  It  is  targeting  women  aged  45  plus 
and  will  be  supported  by  consumer  press 
advertising  this  month.  Poise  is  the  fastest 
growing  brand,  with  a  40  per  cent  increase  in 
sales,  according  to  IRI. 

Megan  Smith,  brand  activation  manager  for 
Poise,  says:  "The  advertisement  is  designed  to 
drive  a  strong  call  to  action  for  the  trial  of  Poise 
bladder  weakness  products  and  to  highlight  the 
product  benefits  of  Poise  Liners,  which  are 
discreet  yet  twice  as  absorbent  as  regular 
feminine  care  liners." 

TENA  has  improved  three  products  in  its  Lady 
range.  TENA  Lady  Mini  Plus,  Normal  and  Extra 
have  all  benefited  from  an  upgrade  in  design 
and  technology.  TENA  Lady  Normal  and  Extra 
have  a  new  breathable  tactile  backsheet  to 
improve  odour  control.  They  also  have  a  new 
ergonomic  shape,  softer  elastic  and  a  wider 
adhesive  zone.  TENA  Lady  Mini  Plus  now  has  a 
larger  fixation  area  and  new  edge  sealing  for 
improved  leakage  security.  It  is  more  absorbent 


than  the  previous  version  and  moisture  is  locked 
into  the  pad  more  quickly.  TENA  is  investing  in 
television  and  press  advertising  and  point  of  sale 
material.  Targeted  sampling  and  a  national  PR 
campaign  are  also  planned. 

"TENA  is  committed  to  raising  awareness 
of  bladder  weakness  and  breaking  the  taboos 
that  often  prevent  people  seeking  further  help," 
says  Nick  Foulger,  TENA  channel  manager. 
"We  want  to  help  people  realise  they  can 
manage  the  condition  effectively  without  it 
affecting  their  lifestyle. 

"Pharmacies  are  faced  with  managing  a 
growing  category,  which  can  be  particularly 
difficult  when  space  is  limited,"  says  Mr  Foulger. 
Nearly  50  per  cent  of  pharmacists  would  like  to 
give  more  space  to  the  category,  according  to  a 
TENA  survey.  "We  know  that  85  per  cent  of 
pharmacies  stock  incontinence  protection  with 
feminine  hygiene  products.  Arranging  the  two 
categories  alongside  each  other  can  benefit 
both  pharmacy  and  customers,  who  may  be 
encouraged  to  glance  at  and  consider 
purchasing  suitable  protection  from  the 


incontinence  range,"  he  says.  "Vigilance  of 
purchasing  patterns  and  discreet  questioning  by 
the  pharmacist  can  also  help  guide  the 
customer  into  making  the  right  choice 
of  protection." 

Mr  Foulger  recommends  that  incontinence 
products  are  blocked  by  brand  and 
merchandised  from  left  to  right  in  order  of 
absorbency  to  facilitate  easy  selection. 
This  does  not  force  customers  to  search  for 
the  right  product  and  make  them  feel 
uncomfortable.  Products  are  ideally  positioned 
on  the  middle  shelves  because  high  or  low 
shelving  may  discourage  purchases  if 
customers  do  not  want  to  draw  attention 
to  themselves  by  bending  down  or  asking 
for  assistance. 

UniChem  has  devised  planograms  and  can 
advise  on  category  management  as  part  of  its 
CPI+  scheme.  Tatiana  Turpin,  UniChem  retail 
service  manager,  suggests  that  sample  packs 
are  useful  to  encourage  trials.  "An  ideal  fixture 
should  include  products  for  light,  moderate  and 
heavy  incontinence,"  says  Ms  Turpin. 


contribute  significantly  to  the  public  health  agenda.  Over  40 
per  cent  of  stroke  patients  who  survive  for  a  week  after  a 
stroke  are  incontinent,  and  18  per  cent  are  still  incontinent  on 
discharge  from  hospital.  Good  continence  care  can  not  only 
mitigate  the  effects  of  the  stroke  but  also  restore  self-esteem 
and  promote  efforts  at  recovery.  Incontinence  causes  falls  as 
people  rush  to  the  toilet;  the  risk  is  increased  by  30  per  cent 
with  urge  incontinence  and  the  risk 
of  fractures  by  3  per  cent. 

The  Royal  College  of  Physicians 
is  to  undertake  a  national  audit  of 
continence  care  and  the  role  of  the 
pharmacist  is  likely  to  become  even 
more  important  as  a  result. 

There  has  been  a  steady  increase 
in  the  number  of  prescriptions  for 
incontinence  drugs  over  the  last 
three  years,  mainly  due  to  increased 
prescribing  of  tolterodine  and 
trospium.  Oxybutinin  and 

"Under  normal  conditions 
the  muscle  in  the  bladder 

relaxes  to  allow  it  to  fill 
with  up  to  500ml  of  fluid" 

tolterodine  are  the  most  commonly  prescribed  drugs,  with 
tolterodine  overtaking  oxybutinin  to  become  the  most  widely 
prescribed. 

Costs  for  incontinence  drugs  have  risen  faster  than 
(escribing,  with  tolterodine  accounting  for  over  75  per  cent  of 

ending.  Total  spend  on  these  drugs  was  over  £M)  million  for 
i  he     ar  to  last  June. 

1  hi  re  are  plenty  of  developments  in  drug  therapy  for 
incoi  tinem  e.  The  biggest  change  is  the  surge  of  interest  in 
BoTi  m  .-.  -i  treatment  for  both  naturopathic  and  non- 
natun  tpat'hk  detrusor  activity,  which  is  a  common  cause  of 
overactive  bladder.  A  lot  of  work  has  been  done  with  BoTox 


and  slightly  less  with  Dysport  (both  Botulinum  toxin  A)  anc 
there  is  a  clear  benefit  which  lasts  for  several  months. 

Work  is  now  being  done  with  Botulinum  B  (Neurobloc),  1 
this  is  still  in  its  early  stages.  Dr  .Malcolm  Lucas,  consultant 
urological  surgeon,  predicts  that  many  urologists  will  start 
using  BoTox  routinely  over  the  next  year  or  so. 

New  anticholinergic  preparations  (selective  M3  antagonis 
are  still  in  development.  Duloxetine,  a  selective  serotonin  an 
noradrenaline  reuptake  inhibitor,  may  soon  get  a  product 
licence  for  stress  incontinence,  and  potassium  channel  open 
are  still  in  trial.  "Certainly  pharmacists  will  have  to 
understand  rather  more  about  the  causes  and  treatment 
strategies  for  incontinence  from  now  on,"  predicts  Dr  Luca 

Healthy  bladders 

Last  year's  successful  Healthy  Bladder  Campaign,  organise) 
by  Incontact,  co-ordinated  and  disseminated  information 
about  common  bladder  problems.  It  aimed  to  raise  awarened 
that  many  bladder  problems  can  be  easily  treated,  are  not  jul 
normal  part  of  ageing  and  that  sufferers  should  not  be  afrai| 
to  ask  for  help.  The  campaign  resulted  in  3,000  request  to 
Incontact  for  more  information  and  over  30,000  hits  to  its 
website.  The  charity  launched  a  'Just  Can't  Wait1  card  as  paj 
of  the  campaign.  People  who  need  to  get  to  a  toilet  quickly 
show  the  card  to  staff  in  high  street  shops  and  businesses 
when  asking  to  use  their  toilets. 

Steve  Potter,  director  of  pharmacy  at  University  Hospital 
Birmingham,  says:  "I  support  the  existence  of  this  campaig 
and  appreciate  the  realisation  of  the  roles  that  the  pharmac| 
can  play.  The  pharmacist  is  readily  able  to  offer  confidentia 
advice  about  any  concerns  regarding  bladder  problems.1 

Incontact  produced  a  free  booklet  about  bladder  problem1, 
that  includes  a  pull-out  symptoms  and  treatment  guide  tha 
patients  can  fill  out  and  take  to  their  doctor.  The  Continemji 
Foundation  also  produces  information  leaflets  and  posters.1! 

For  more  information: 

Incontact.  Tel:  0870  770  3246.  www.un  oniact.ore: 
The  Continence  Foundation.  www.continence-foundation.or\ 
www.bladder-disorders.com 
TENA  pharmacy  helpline.  Tel:  0870  3330874. 
TENA  consumer  helpline.  Tel:  0845  30  80  80  30. 
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RE  YOU  STOCKING  THE  BRAND  LEADER 


rENA  accounts  for  two-thirds  of  UK  retail 
sales  of  incontinence  products 1 

rENA  pants  products  dominate  their 
market  sector 

Sales  of  TENA  pants  Discreet  have  grown 
by  165%  year  on  year2 

Hie  UK  pharmacy  market  potential  for 
moderate/heavy  products  is  50%  bigger 
than  for  pads 3 

fhe  UK's  ageing  population  means  exceptional 
growth  potential  forTENA  pants. 


*  *  * 

wm 
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Source:  IRI  4  w/e  1  Nov  2003  Pharmacy  Vol  Share 
Airce:  IRI  52  w/e  30  Nov  2002  and  29  Nov  2003  Value 
'Source  SCA  market  potential  calculations  2003 


REATER  SECURITY  FOR  YOUR  CUSTOMERS, 
REATER  SALES  POTENJIAL  FOR  YOU. 


rENA 


For  your  free  TENA  sample  bag  containing  all  70  TENA 
products,  please  contact  the  TENA  Pharmacy  Helpline 
on  0870  333  0874  quoting:  C&D0204. 


SAMPLE 
BAG 


Please  note  that  the  increasing  number  of  requests  for  samples  means  that  it  is  now  necessary  to  limit 
them  to  one  per  pharmacy  each  year.  TENA  is  a  registered  trademark  of  SCA  Hygiene  Products  UK  Lid. 


www.tena.co.uk 
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Hull  LPC  secretaiy 
Janet  McDonald 
believes  that  the 
good  relationship  the 
LPC  has  with  PCTs 
has  meant  local 
pharmacists  have 
been  involved  in  LIFT 
since  the  beginning. 

"As  soon  as  the 
DoH  announced  that 
Hull  was  in  the 
second  wave  of  LIFT  projects  we  received  a 
briefing  letter  from  the  project  director  and  we 
are  always  invited  to  the  quarterly  update 
meetings,"  she  says.  One  of  the  two  PCTs 
involved  has  assured  the  LPC  that  pharmacists 
will  be  treated  equally  to  GPs,  she  added.  In 
common  with  GPs,  the  LPC  does  not  have  a 
place  on  the  project  team,  but  she  feels  it  is  not 
needed  as  long  as  they  know  they  will  be  able 
to  contribute  towards  the  SSDP. 

The  LPC's  first  step  was  to  do  an  impact 
assessment  of  the  nine  initial  LIFT  sites  on  local 
pharmacies.  The  LPC  then  ran  an  NPA- 
supported  workshop.  In  addition  to 
representatives  from  independent  and  multiple 
pharmacies,  the  LPC  invited  pharmaceutical 
advisors,  senior  PCT  and  PEC  board 
members,  LIFT  project  directors  and 
representatives  from  community  patient  groups. 

The  resulting  action  plan  outlined  what 
pharmacy  services  were  needed  and  raised 
concerns  over  proposed  changes  to  pharmacy 
policy,  such  as  control  of  entry.  This  was 
presented  to  private  sector  bidders  to  combat 
them  treating  pharmacy  as  revenue  generators 
as  opposed  to  service  providers. 

Mrs  McDonald  feels  that  their  hard  work  has 
paid  off,  saying  that  the  chosen  private  partner 
is  extremely  positive  towards  pharmacy.  "The 
LIFT  project  team  sees  this  as  an  opportunity 
to  be  innovative.  If  a  LIFT  site  is  to  have  a 
pharmacy  at  all,  they  envisage  it  looking  very 
different  to  a  conventional  pharmacy.  It  will 
have  a  front-line  role  and  will  work  in  minor 
ailments  and  diagnostics,  as  opposed  to  being 
a  dispensing  factory,"  she  says. 

One  concern  the  LPC  has  is  that  the  first 
wave  of  LIFT  in  Hull  has  been  buildings-led 
instead  of  service-led,  which  could  mean  that 
the  sites  will  go  out  of  date  very  quickly.  The 
LPC  is  also  anxious  for  clarification  on  the 
proposed  "one-stop  centre"  exemption  to  the 
control  of  entry  requirements.  "Depending  on 
how  that  goes,  it  could  well  scupper  all  our 
careful  planning."  Mrs  McDonald  warns. 


We  have 


In  the  first  part  of 
paid  for 


Last  summer  UniChem  chairman  Mike  Smith 
said  that  XI  IS  LIFT  would  have  a  bigger 
impact  on  pharmacy  than  the  OFT  report  or 
the  new  contract. 

I  [e  backed  this  statement  with  UniChem 
data  which  show  ed  that  40  per  cent  of 
pharmacists  had  never  heard  of  LIFT. 
Since  then  the  initiative  has  continued 
to  progress  and  the  foundation  stone 
of  the  first  LIFT  building  has  been 
laid  in  East  London  (C&D, 
November  22,  p4).  So  w  hat  is  LIFT 
and  do  pharmacists  need  to  be 
concerned? 

The  LIFT  initiative  was 
announced  as  part  of  the 
Department  of  Health's  NHS 
Plan  of  July  2000  as  a  w  ay  of 
modernising  primary  care  premises 
and  services  in  England.  LIFT 
aims  to  supplement  the  massive 
investment  needed  in  primary  care 
through  public-private  partnerships. 

Each  local  LIFT  w  ill  set  up  a  limited 
company  called  a  LIFTCo  with  the  local 
NHS  (which  may  include  individual 
practitioners  as  well  as  PCTs),  Partnerships 
for  Health  and  a  private  sector  partner  as 
shareholders.  Partnerships  for  Health  is  the 
national  joint  venture  set  up  between 
Partnerships  UK  (a  company  owned  jointly  by 
the  Treasury  and  other  institutions  to  drive 
forward  PPPs)  and  the  DoH  to  deliv  er  LIFT. 
'Financial  close'  is  the  term  given  to  the 
formation  of  the  LIFTCo.  The  LIFTCo  w  ill 
ow  n  and  lease  the  premises  to  GPs  and  other 
health  professionals. 

The  need  for  new  premises  has  been 
triggered  by  the  variability  in  the  condition 
and  suitability  of  existing  primary  care 
facilities.  In  particular,  current  GP  premises 
are  often  of  an  unacceptable  quality  and  do 
not  meet  patients' 
expectations. 


a  two-week  feature, 
Local  Finance 


Above  and 
right:  architect's 
impressions  of  the 
Church  Road  LIFT 
project  in  East 
London 


Access  can  be  poor,  and  frequently  does 
not  comply  w  ith  the  I  disability  Discriminatio 
Act,  which  will  become  a  mandatory 
requirement  this  October.  These  limitations 
can  severely  hamper  service  development.  Bi 
it  is  important  to  emphasise  that  LIFT  is  not 
just  about  giving  GPs  new  premises:  it  is  aboi 
providing  an  integrated  range  of  primary  anc 
intermediate  care  services. 

There  are  currently  42  LIFT  sites  covering 
40  per  cent  of  PCTs  in  England.  Multiple 
LIFT  projects  that  will  occur  in  tranches  are 
planned  for  each  site.  The  sites  chosen 
are  deprived  inner  city  areas  with 
-Jrb  disproportionately  high 

number  of  sub-standard 
premises  and  were 
announced  in  three  waves 
The  six  sites  in  the  pilot 
wave  were  named  in 
February  2001,  w  ith  the 
second  wave  of  12  sites  being 
announced  a  year  later.  The  thir 
wave  of  24  sites  was  announced  in 
August  2002  and  the  DoH  has  said 
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v/ell:  looks  at  the  first  primary  care  centres 
its,  which  will  open  later  this  year 


that  it  may  invite  applications  for  a  fourth 
ive  this  spring. 

To  kick-start  LIFT,  £195  million  of  public 
3ney  has  been  made  available.  The  rest  of 
2  required  £]  billion  will  come  from  private 
:tor  partners,  w  ho  will  be  chosen  through  a 
mpetitive  tendering  process. 
The  result  of  all  this  money  will  be  around 
0  new  one-stop  primary  care  centres  that 
11  house  GPs  currently  working  in  up  to 
100  practices.  Although  not  all  LIFT  centres 
11  have  pharmacies  due  to  size  restrictions 
d  local  needs,  the  GP  relocations  could 
iily  destabilise  the  local  pharmacy  network, 
s  PSNC  financial  executive  Godfrey 
•rridge. 


"It  is  extremely  important  that  contractors 
are  aware  of  any  LIFT  projects  planned  in 
their  area.  The  LPC  should  appoint  an 
independent  person  to  get  involved  ami 
encourage  as  much  communication  with  the 
project  board  as  possible,"  he  says. 
This  is  echoed  bv  the  NPA's  NHS 
service  development  head  Georgina 
Craig:  "The  key  thing  is  for 
pharmacists  to  get  in  earlv  and  build 
up  a  good  relationship  with  the 
LIFT  project  team.  That  way  thev 
can  positively  influence  the 
strategic  service  development  plan 
(SSDP)  w  hich  is  a  key  area." 

All  PC  I  s  should  use  an  SSDP 
when  undertaking  estate  planning 
to  ensure  future  developments  are 
service  -  and  not  buildings  —  led. 
The  SSDP  is  formulated  by  the 
strategic  partnering  board  (which 
comprises  all  stakeholders  involved 
in  health  and  social  care  locally)  in 
three  stages.  Consideration  is  given  to 
services  currently  provided  locally  and  a 
vision  of  w  hat  services  should  be  av  ailable 
now  and  in  the  future.  The  final  slage  looks 
at  how  this  can  be  achieved. 

Next,  a  capital  investment  programme  and 
an  environment  impact  assessment  are- 
produced.  These  are  considered  by  an 
overview  and  scrutiny  committee,  which  has 
three  months  to  raise  any  local  concerns, 
challenge  the  rationale  behind  decisions  and 
propose  alternative  solutions. 

This  process  offers  an  opportunity  for 
previously  uninvolved  pharmacists  to  engage 
with  the  project  team,  and  for  those  who  have 
contributed  to  check  that  their  views  have 
been  taken  on  board,  says  Ms  Craig.  Once  the 
SSDP  has  been  agreed  by  all  stakeholders 
including  PCT  boards,  the  LIFTCo  is 
encouraged  to  put  forward  proposals  for 
services  and  premises  that  meet  it.  The  SSDP 
is  reviewed  annually  to  ensure  it  continues  to 
address  local  needs. 

Mr  Horridge  emphasises  that  early 
involvement  is  key  :  "Some  of  the  first  LIFTs 
did  not  look  at  w  hether  the  sites  needed  a 
pharmacy,  they  were  just  seen  as  a  way  o( 
raising  revenue.  They  did  not  see  pharmacists 


Pharmacist  George 
Farley  joined 
Partnerships  for 
Health  two  years  ago 
as  a  procurement 
support  advisor,  and 
is  currently  working 
with  three  LIFT 
projects  in  North 
London.  He  is 
involved  in  producing 
the  SSDPs,  helping 
select  private  sector  partners,  achieving 
financial  close  and  setting  up  each  LIFTCo,  in 
which  PfH  has  a  20  per  cent  shareholding  and 
a  board  director. 

Having  worked  on  six  LIFT  projects  to  date, 
Mr  Farley  feels  that  everyone  involved  is  "very 
conscious  of  trying  to  get  it  right".  Part  of  his 
job  is  to  encourage  the  PCT  to  look  at  the 
bigger  picture  when  deciding  what  services  are 
needed  in  the  locality  now  and  in  the  future. 
This  includes  pharmacy,  which  should  be 
recognised  as  a  service  provider. 

"Everyone  involved  in  a  LIFT  project  is  under 
huge  pressure  due  to  the  tight  timescales  for 
delivery,  and  this  can  leave  pharmacy  feeling 
overlooked.  However,  pharmacists  must  not 
forget  that  this  is  a  long-term  venture  -  a 
LIFTCo  is  set  up  for  at  least  20  to  25  years  - 
and  so  they  must  persist  to  get  their  message 
across.  The  SSDP  is  an  annually  reviewed 
document  so  there  will  be  opportunities  for 
changes  to  be  made." 

Mr  Farley  says  that  PfH  is  sensitive  to  the 
impact  on  local  businesses  that  disturbing 
the  local  pharmacy  network  can  have.  "As 
most  current  LIFT  projects  are  based  in 
deprived  areas  it  is  something  we  must 
consider,"  he  adds. 

"However  LIFT  does  provide  pharmacy  with 
a  massive  opportunity.  When  GPs  have 
decided  to  update  their  premises  in  the  past, 
pharmacy  has  not  been  able  to  have  any  input. 
The  fact  that  LIFT  is  service  led  means  it 
presents  a  chance  for  pharmacy  to  make 
itself  heard." 


as  health  professionals,  but  as  people  thev 
could  charge  premium  rents  to.  It  is  up  to 
pharmacists  to  ensure  thev  are  seen  as  sen  ice 
providers  by  the  project  team  and  that  is  more 
likely  to  happen  if  they  get  in  early." 

Many  pharmacists  are  concerned  about 
these  possible  cost  implications.  The 
expectation  that  a  health  centre  pharmacy  will 
have  a  high  prescription  volume  means  that 
LIFTCos  may  tend  to  charge  pharmacists 
higher  rents  than  other  tenants  such  as  GPs. 
This  is  short-sighted  as  the  new  pharmacy 
contract  is  likely  to  be  serv  ice,  not  volume,  led. 

Both  Mr  Horridge  and  Ms  Craig  hav  e  one 
final  warning  for  pharmacists:  NHS  LIFT 
mav  hav  e  a  high  profile,  but  it  is  only  one  of 
several  priv  ate  public  partnership 
procurement  models  lor  funding  the  primary 
care  estate.  Primary  care  centres  financed  in 
different  ways  are  being  planned,  so 
pharmacists  must  be  aware  of  what  is  going  on 
in  their  area  and  get  involved  as  early  as  possible 
to  ensure  the  pharmacy  voice  is  heard.  © 
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Appointments  £27.00  P.S.C.C.  +  VAT  minimum  3x1 . 
General  classified  CI  8.00  P.S.C.C.  +  VAT  minimum  3x2. 

Box  Numbers  C1 5.00  extra.  Available  on  request.  Copy  date  noon  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date.  All  cancellations  must  be  in  writing. 
Contact  Debra  Thackeray.  Chemist  &  Druggist  (Classified),  CMP  Information  Ltd,  Sovereign  Way,  Tonbridge, 
Kent  TN9  1 RW.  Telephone  01 732  377493,  Fax:  01 732  3771 79.  Internet:  http://www.dotpharmacy.co.uk 


All  major  credit  cards  acceptei 


accountants 


T CHANGE 
YOUR 
ACCOUNTANT 


Unless  you  want  to 
reduce  your:- 

Personal  tax 
Business  tax 

Capital  gains  tax  on  sale  of 
your  business  or  other  assets 
Inheritance  tax  payable  on 
your  estate 

Anne  Hutchings  -  leading  UK  tax  consultant 
for  retail  pharmacists  will  personally  carry 
out  a  free  review  of  your  tax  situation  to 
demonstrate  the  tax  savings  which  can  be 
achieved  for  you. 

Call  Anne  NOW  on: 

01494  722  224 

ave  you  got  to  lose? 

HINGS  &  Co 


W 


55  Woodside  Road, 
s,  HP6  6AA. 

yexperts.com 


he  Leading  Tax 
suit  ants  for 
~  ^        i  \  u  ii  Pharmacists. 
Hutchings  &  Co. 


Appointments 


Dispenser/Pharmacy  Technician 

Required.  Excellent  rate  of  pay  depending  on 
experience.  Training  shall  be  given. 
Please  contact  Charlie  Deep  at 
Parkfield  Pharmacy  Birmingham 
on:  0121  7496756 
or  07970  067176 


Brigstock  Pharmacy 

Thornton  Heath  Surrey 

Health  Centre  pharmacy  requires 
Experienced  counter  assistant 
or  Dispenser. 
Please  apply  with  CV  to  Mr.  B  Patel: 
141  Brigstock  Road.  Thornton  Heath. 
Surrey,  CR7  7JD 

Ph  0208  6897127 


London  Victoria  SWT 
Experienced  Cosmetic 
Counter  Assistant  Require 
Please  write  to: 
Warwick  Pharmacy 
34-36  Warwick  Way 
London  SW1V1RY 
PH  0207  834  4721 


DAY 

1 

LEWIS 


Pharmacy  Stocktaker  required 

One  of  the  UKs  leading  independent  retail  pharmacy  chains 
has  a  vacancy  for  an  in  house  stocktaker. 
5  day  week,  competitive  salary,  company  car. 
Please  send  or  email  CV  to  Tony  Hough 
Day  Lewis  Ltd,  Day  Lewis  House,  324  Bensham  Lane, 
Thornton  Heath, Surrey  CR7  7EQ,  tonyhough@daylewisplc.cor 


Nr  Croydon 


Experienced  Pharmacy  technician/Dispenser 
with  NVQ3  or  B.Tech. 
Required  to  join  our  friendly  team  of  pharmacists  and 
technicians  in  busy  pharmacy 
5  day  week.  Good  salary.  5  weeks  holiday 

Please  send  CV  to:  Fishers  Chemist 
1  Enmore  Road,  South  Norwood  SE25  5  NT 
020-8654-1874 


Recruitment  Deadlines 

Booking  Monday  4pm 
Cop}' Tuesday  12:00  noon 
'  Tel:  01732 377493 


CD 
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Yourpharmacy 


One  million  people  in  the  UK  are  living  with 
Diabetes  without  knowing  it.  But  thanks  to 
the  increasing  numbers  of  our  pharmacies 
offering  diabetes  testing,  more  and  more 
of  these  cases  are  being  identified.  At  the 
start  of  last  year  we  had  carried  out  over 
6,000  in-pharmacy  tests,  resulting  in  a  7% 
referral  rate  to  GPs.  In  2004  we  intend  to 
test  even  more  as  we  continue  to  roll  out 
free  diabetes  testing  in  our  pharmacies. 
And  with  the  support  of  a  growing  number 
of  Healthcare  Assistants  in  a  group  that 
comprises  1,360  pharmacies  nationwide, 
our  Pharmacists  are  fully  empowered  to 
practise  community  pharmacy  properly. 

To  find  out  how  we  can  help  you  take 
your  place  right  at  the  heart  of  your 
community,  please  send  your 
CV  to  Nigel  Ward,  Senior  Manager, 
Resourcing  Department, 
Lloydspharmacy,  Sapphire  Court, 
Walsgrave  Triangle,  Coventry 
CV2  2TX,  or  apply  online 
www.lloydspharmacy.com  or 
freephone  0800  917  8870. 


Lloydspharmacy 


Your  local  health  authority 
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Products  and  services 


riental  Drawers  Systems 
For  Sale 

System  1:  Four  column  1m  system  in  white  metallic  finish, 
almost  new 

System  2:  Two  column  (750mm)  system  in  oak  cladding. 
Excellent  condition. 

Price  negotiable. 
Quick  sale  required 
Please  call  07976  782859 


Feb  04 


Licence  plate  for  sale 


Private  car  number  plate  for 


P IOCUM 


Please  note:  as  displayed  does  not  meet  current  regulations 

Open  to  offers. 

Tel:  01482  881691 
Mr  Syd  Bashford  Mobile:  07946  649366 

East  Yorkshire  syd@pharma-syd.co.uk 


Products  and  services 

PHARMACY  SOP'S  RESOLVED 

LPC  approved  solution  to  the  pending  RSPGB  2005  requirement. 

Surpass  all  RSPGB  requirements  •  Protect  your  professional  status  •  Exceed 
your  patient  needs  •  Minimise  Errors  •  Consolidate  your  dispensary  performance 

10  Chapters  detailing  all  areas  of  Standard  Operational  Pharmacy  Procedures 
Subscription  &  Info:  WWW.pSOp.CO.Urv 


The  Lavender  Wheatbag 


A  natural  safe  re-useable  compress  for 
hot  or  cold  use. 


for  more  information 

The  Original  Wheatbag 
Company  Ltd 

PO  Box  437,  Wokinc 
Surrey,  GU21  4FU 
Tel;  01483  598483 
Fax:  01276  855564 
E-mail:  info@wheatbag.com 
www. wheatbag  com 


CREDIT  POLICY 

Prepayment  is  required  for 
advertisements  under  the 
value  of  £100. 
The  follow       Credit  Cards  are 
accepted  for  prepayment  of 
advertisements;  Access,  Mastercard, 
Visa,  Eurocard,  and  Switch. 
Direct  debit  by  arrangement. 


PHOTO,  ELECTRICAL  &  PERFUMES 


NOW  WITH  450  SHOTS  FREE!  WORTH  £1570 

(IF  SOLD  AT  AVERAGE  PRICE  OF  £3.49  INC  VAT) 


■  Passport  photo  kit  includes 

■  Mini  portrait  M403R  camera 

■  Glass  beaded  back  drop 
Passport  picture  punch 


NCT:£5d9M 

IP.  £373.39 

TEL  020  8204  2224  EMAIL:  sales@mashcoplc.com  FAX:  020  8204  0 

E&OE  NET  PRICES  ARE  AFTER  SETTLEMENT  DISCOUNT  OF  2.5%.  GOODS  SUDJECT  TO  AVAILABILITY 


•  Wholesaler  •  Perfumery  •  Electricals  •  Photographic  goods 

   1  ' — 1  1  —  ■ — 

Fuji  Passport 

I.D.  Camera  Kit: 


FP-14  DUAL  Camera 
•  Punch  • 
•  Digital  Timer  • 

•  Background  Blind  • 

•  Baby  Bear  • 

•  300  Photographs  • 


FUJIFILM 

al  kit  price  £  595M 


plus  300  sheets  free 
300  sheets  x  RRP  £  3.49  =  £  1047 


Phone :  0208  961  5666  Fax:  0208  961  977" 

Email :  admin@mntraders.co.uk 
Visit  our  website  :  www.mntraders.co.uk 
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How  simple  enquiries  made  me  profits' 

To  find  out  the  benefits  of  CAMRx 


Please  call  Phillipa  Capon  on 

FREEPHONE  0800  526074 

/  55  Plus  Suppliers 

/  Unique  profit  share  scheme 

/  Competitively  priced  Generics  and  Pi's 

/  Central  payment  system 

/  OTC  promotions 

/  4  Months  FREE  of  charge  Membership 

i' 

UniChem 

R  L  Hindocha  MRPharmS.FInstD 
54/66  Silver  Street 
Whitwick 
Leicestershire  LE67  5ET 


P  H  A  R  A/I 


ssaib  $• 


Do  vou  want  to  retain  your  stock,  increase  your  profit 
margins  &  benefit  from  a  discount  of  upto  £  I  .OOOt 

ave  a  quality  Digital  Closed  Circuit  Television  System  installed  by 

PJS  Electrical  &  Alarm  Services  for  the  following  reasons:- 
Developed,  sourced,  and  successfully  trialled  in  conjunction  with 
Moss  Pharmacy,  no  tapes  required,  better  quality  recordings, 
r  friendly,  simple  to  operate,  minimum  35  days  recording,  reliable 
&  cost  effective,  full  parts  &  labour  guarantee,  installed  to  high 
ndard,  upto  £1 ,000  off  the  cost  of  the  list  price  to  all  Pharmacies. 

amera  worth  £198  included  in  the  installation  cost  for  all  systems 
purchased  on  or  before  31/03/04." 

"or  further  details  contact  the  sales  department  at  PJS 

Telephone  08450  649  I  23  or  fax  O  I  482  62728  I . 
hat  have  you  got  to  lose!,  only  your  stock  &  your  profit. 

Email:  info@pjse.co.uk 
Website:  www.pjse.co.uk 
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Modiplus 
if  you  want 

+  Higher  taxes 

+  Surprises  in  your  fees 

+  Work  not  completed  on  time 

+  Poor  attention  to  detail 

+  Expensive  services 

+  Unfriendly  and  unapproachable 
staff 

n  accountant  or  tax  adviser 
not  specialising  in  retail 
pharmacies 

At  Modiplus  we  do  NOT  entertain 
the  above,  so  do  contact  us  if 
you  want  good  and 
lue  for  money  servi 


LONDON:  Umesh  020  7433  1513 
MANCHESTER:  Jay  0161  980  0770 

www.modiplus.co.uk 

THE  ONLY  REGULATED  FIRM  OF  CHARTERED  ACCOUNTANTS 
AND  TAX  ADVISERS  SPECIALISING  IN  RETAIL  PHARMACIES 
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Tim  Parker  has  joined  the 
board  of  Boots  Group  Pic  as 
.,  non-executive  director.  Mr 
Parker  is  currently  also  chief 
executive  of  kvvik-Fit  and  a  non- 
executive director  of  Legal  & 
General  Pic. 

PharmacyHealthLink  has  named  Jim 
McEwan  as  chairman  with  immediate  effect 
Professor  McEwan  is  currently  emeritus 
professor  of  public  health  and  senior  research 
fellow  at  Glasgow  University  and  chairman  of 
(he  board  of  the  voluntary  register  of  public 
health  specialists.  The  charity  has  also 
expanded  its  board  of  trustees  with  the 


Jim  McEwan 


appointments  of  Dr  Michael  Varnam  and 
Dr  Michael  Gill 

Novartis  has  appointed  Jim  Barrington 

as  chief  information  officer.  Mr  Barrington  has 
been  with  the  company  since  2001  and 
succeeds  Peter  Sany. 

Chiltern  International  has  announced  the 
appointment  of  Ed  Richards  as  UK 
director  of  operations.  Prior  to  this  Dr 


Michael  Varnam 


Michael  Gill 


Richards  was  the  vice-president  of 
clinical  development  organisation 
PRA  International. 

Taro  Pharmaceuticals  has  appointed 
Richard  Anderson  as  managing  director 
for  Europe.  Mr  Anderson  has  spent  the  last 
three  years  on  secondment  at  the  company's 
head  office  in  New  York  where  he  worked  in 
strategic  planning  and  business  development 


Feeling  a  bit  kranky? 


Well,  you  might  be  if  you  follow 
the  'health'  tips  of  a  German 
newspaper. 

Last  week's  glossy  supplement 
to  the  Suddeutsche  Zeitung  gav  e  a 
run  down  of  the  "seven  best 
cocktails  for  the  winter  season".  It 
suggested  that  because  there  is  so 
much  alcohol  in  medicines,  whv 
not  make  your  own  cocktails  with 
your  favourite  cold  remedies' 

Slightly  worrying  was  a  'Girl 
from  Ibuprof'ena'  -  a  blend  of 
crushed  ibuprofen  tablet  (200mg) 
with  40ml  of  mango  syrup  and 
topped  up  with  sparkling  mineral 
water.  Decorated  with  a  piece  of 
pineapple  and  a  paper  umbrella,  it 
has  a  very  classy  touch.  More 
worrying  was  a  'Wicksey  Sour' 
which  combines  40ml  of  lemon 
juice  with  50ml  of  'Wick 


MediNait'  and  sweetened 
with  some  honey.  'Wick'  is 
the  German  name  for  Vicks, 
by  the  way. 

One  of  the  cocktails  which 
sounded  distinctly  queasy-making 
was  the  'Leverkusen  Ice  Tea'. 
Take  one  aspirin  tablet  and  one 


Aktren  (ibuprofen),  crush  them, 
and  then  put  in  a  tall  glass  with 
40ml  lemon  juice  and  10ml  Talcid 
(hydrotalcite  suspension).  Add 
Coca-Cola  to  taste  and  top  it  off 
with  an  Alka-Selzer  Classic. 

It  is  no  coincidence  that  the 
German  word  for  illness  is  krank. 


35  years  for  gluten- 
free  Godfather 

Richard  Ward  has  two  reasons  to  celebrate  in  2004. 
Not  only  will  his  company,  Gluten  Free  Foods  Ltd, 
be  10  years  old,  but  he  will  have  spent  35  years 
working  in  the  special  dietary  needs  industry. 

Mr  Ward's  interest  in  the  gluten-  and  wheat-free 
food  market  started  when  his  daughter  was  born  with 
coeliac  disease  in  1969.  At  the  time,  legislation  for 
food  labelling  did  not  exist,  no  special  products  w  ere 
av  ailable  on  prescription,  and  support  w  as  limited  to 
advice  from  dieticians  and  doctors. 

Since  then  Mr  Ward  has  been  responsible  for  two 
'firsts'.  He  started  the  Coeliac  Society  (now  known  as 
Coeliac  UK)  and  in  1982  opened  the  world's  first 
gluten-free  bakery.  His  company  currently  makes  and 
supplies  over  60  different  foods  to  47  countries. 

Mr  Ward  says:  "Watching  the  industry  grow  and 
change  for  the  better  brings  me  much  satisfaction  and 
I  am  delighted  that  more  people  now  benefit.  Long 
may  it  continue!" 


Diclofenac  kills 
off  vultures 

A  paper  in  the  journal  Nature  '■ 
states  that  vultures  are  dying  ou 
in  India  and  Pakistan  as  a  result 
diclofenac  use.  Post  mortem 
examinations  of  the  birds  showiii 
they  had  suffered  gout  and  kidr 
damage  that  the  researchers  sayjj 
was  caused  by  feeding  on  the 
carcasses  of  animals  treated  win] 
the  drug.  Diclofenac  has  been  u] 
in  the  two  countries  for  veterin; I 
purposes  for  around  15  years  bil 
is  only  now  that  a  connection  h| 
been  made  with  the  decline  in 
vulture  numbers  since  the  199( 

While  vultures  do  not  have  a| 
particularly  good  image,  they 
a  critical  part  of  the  food  chain 
The  decrease  in  numbers  has 
to  a  raised  number  of  feral  do 
This  increases  the  risk  of  dise 
such  as  rabies  being  transmitte 
humans  and  other  animals. 

Conservation  organisation 
BirdLife  International  has  put 
three  vulture  species  on  its 
'critically  endangered'  list  and 
the  researchers  say  that  the  bi 
are  dying  out  at  a  faster  rate 
the  dodo.  And  w  e  all  know  ho 
that  particular  story  ended. 
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Big  savings  a 

all-inclusive 
holidays 

xceptional  value 

i  not  surprising  that  almost  80%  of  Mark  Warner  guests  have 
her  holidayed  with  them  before  or  been  introduced  by  personal 
:ommendation.  'Their  superbly  located  exclusive  beach 
»rts,  where  everything  is  laid  on  and  almost  everything  is 
.luded  in  the  price,  offer  top  quality  and  great  value. 
Set  on  the  coasts  of  Corsica,  Italy,  Greece  and  Turkey  Mark 
irner  resorts  have  a  private  sandy  beach  suitable  for  a  wide 
lge  of  watersports.  Leisure  facilities  include  tennis  courts 
d  swimming  pools  and  there's  an  incredible  array  of 
ivities  to  choose  from.  Add  to  this  good  food  and  wine  and 
;renowned  conviv  ial  atmosphere  and  you  have  all  the 
;redients  for  a  perfect  holiday,  whether  it  be  active  or  peaceful. 
Whether  you're  holidaying  as  a  couple,  a  family,  with  friends  or  alone 
u  can  rest  assured  of  good  company.  Mark  Warner's  award-winning 
ildcare  programmes  are  included  at  the  family  resorts  but  if  you 
sfer  a  child-free  environment  two  resorts  are  exclusively  for  adults. 

PHARMACY  TRAVEL  EXCLUSIVE  OFFER 


Free  child  places  on  departures  between 
2  May  and  9  July  2004 


Bonus  5%  discount  on  the  total  holiday  cost 
£20  discount  on  scuba  diving  course 
:  £15  discount  on  tennis  course 


Extra  saving  of  £60  per  couple 

Bookings  must  be  made  by  27  February  2004.  Full  payment  required  at  time  of  booking 

Reservations/information: 

9am  to  8pm  Monday/Friday  -  9.30am  to  5pm  Saturday 


All  special  offe 


■  subject  to  availability  and  spe<  ifn  terms/ conditk 


SAVE  A  FORTUNE  ON  YOUR  HOLIDAY  COSTS 


Where  else  can  you  find  such  a  great  package  of  benefits  and  savings? 

Interest  free  holiday  loan  voucher 
Free  airport  parking  and  car  hire 


'  Annual  family  travel  insurance  for  2  adults 
and  up  to  4  children 


Holiday  discount  vouchers  worth  over  £500 

Commission  free  currency  and  travellers  cheques 

Great  discounts  on  travel  accessories/clothing,  guidebooks/publications, 
luggage,  ski  wear,  photo  processing,  suncare  products  and  much  more 


Pharmacy 

Travel 

guarantees 

A  combination 
of  generous 
discounts  and 
exclusive  offers 
always  ensures 
excellent  cost 
savings  on: 

✓  Activity  holidays 

✓  Airport  car  parking 

✓  Airport  hotels 

✓  Airport  lounges 

✓  All-inclusive  resorts 
s/  Apartments 

✓  Beach  clubs 
Boating  holidays 

✓  British  holidays 

4/  Camping  holidays 

✓  Car  hire 

✓  Citybreaks 

✓  Coach  holidays 

✓  Country  house  hotels 

✓  Cruises 

✓  Escorted  tours 
■■:/  Flights 

✓  Fly-drive  holidays 

✓  Golfing  breaks 

✓  Health  spas 

✓  Holiday  villages 

✓  Hotel  bookings 

✓  Independent  travel 

✓  Motoring  holidays 

✓  Package  holidays 

✓  Safaris 

✓  Sailing  holidays 

✓  Shortbreaks 

✓  Ski  holidays 

✓  Special-interest  holidays 

✓  Sports  holidays 

✓  Theatre  breaks 

✓  Theme  parks 

✓  Villas 

*/  Yachting  holidays 

For  further  information 
call  Pharmacy  Travel 

08705  114488 

A  service  provided  by  TCI 
Direct  (ABTA  55821) 


APPLY  NOW  " 
AND  SAVE  30% 


0870121  1565 

www.holiday-saver.com 
(customer  code  H0LPHA) 


Making  ADHD  our  focus  of  attention! 

idate 

d 


For  the  treatment  of  Attention  Deficit  Hyperactivity  Disorder  in  children 


JOW  AVAILABLE  FROM  YOUR  WHOLESALER 


ANOTHu   EFFECTIVE  GENERIC  ALTERNATIVE  FROM  NEOLAB 


neolab 


Neolab  Limited,  57  High  Street,  Odiham,  Hook,  Hants.  RG29  1 LF 
Tel:  01256  704110  Fax:  01  256  701 144 


A  supplement  to  Chemist  &  Druggist  magazine. 
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CMP 


There's  no  smo 

Helping  your  customers 
p\t  the  habit  for  good 


Y 


rthe 

TICEOS 

ast  your  vote 
and  you  could 
win  a  Ford  Ka 
courtesy  of 


r 


Full  strength 
cough  medicine 
in  a  pastille 


sugar  free, 
leasant  tasting. 


:d?expect  from  Robitussin  Dry  Cough 
enient  soft  pastille.format. 


Soft  Pastilles  for  Dry  Cough 

Contains  Dextromethorphan 


Presentation:  Cherry  menthol  flavour  Pastille  for  oral  administration.  Each  pastille  contains  7.5mg  of  active  ingredient,  Dextromethorphan  Hydrobromide.  Indications;  For  the  relief  of  persistent  dry  irritant 
coughs.  Dosage:  Adults:  2  pastilles  three  to  four  times  daily  Children:  6-12  years:  I  pastille  three  to  four  times  daily.  Children  under  6  years:  Not  recommended.  Contraindications:  Hypersensitivity  to  any  of 
the  ingredients.  Interactions:  Use  with  caution  in  patients  currently  receiving,  or  who  have  within  the  last  two  weeks  received,  monoamine  oxidase  inhibitors.  Special  warnings:  Use  with  caution  in  patients  with 
hepatic  dysfunction.  Side  effects:  Rarely  causes  dizziness  and  gastrointestinal  upset.  Effect  on  ability  to  drive  and  use  machines:  The  active  ingredient  (Dextromethorphan  hydrobromide)  has  no  adverse  effects 
on  the  patient's  ability  to  drive  and  to  use  machines  Incompatibilities:  None  stated.  Use  during  pregnancy  and  lactation:  Not  recommended  Overdosage:  Gastric  lavage  and  general  supportive  measures  should 
be  used.  Pharmaceutical  precautions:  No  special  requirements.  Shelf-life:  2  years.  Legal  category:  P  Package  quantities  and  prices  RSP:  20s  Blister  Packs  £3  59.  Marketing  authorisation  no:  PL  0165/0151. 
Marketing  authorisation  holder:  Whitehall  Laboratories  Limited,  Huntercombe  Lane  South,  Taplow.  Berkshire,  SL6  OPH.  Date  of  preparation:  May  2003.  '  Trade  Mark 
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Vote  and  win  a  Ford  Ka 


The  biggest  killers  of  men 
and  how  to  manage  them 


How  to  help  your 
customers  quit  for  life 


I  )  r      Advice  on  skin  problems 


OU   A  look  at  the  state  of 


the  nation's  mouths 


DEAUTV 


4 
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Pharmacy  news 


Product  news 


Verity  wrestles  with  new 
technology  and  hangovers 


20 


It's  a  tough  job... 

Lesley  Keen  on  the  best 
products  of  recent  weeks, 
and  your  chance  to  win  a 
One  Minute  Manicure 


2  y  Hands  up! 


Our  faces  may  look  young, 
but  our  hands  can  give  the 
game  away.  We  look  at  caring 
for  hands  and  nails 


NiQuitin 


4mg 
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What's  your 
problem? 

Hands  that  need  a 
little  TLC,  feet 
which  show  the 
effects  of  a  job 
involving  long  hours 
standing  up,  creaking 
joints,  the  need  for  a 
little  music  in  the 
staff  room,  a  reason 
to  celebrate  but  no 
fizz  in  the  fridge,  or  a  car  that's  way  past 
its  'best  before'  date? 

Just  take  a  few  moments  to  look 
through  this  issue  of  Over  The  Counter 
and  there's  a  chance  to  solve  any  one  of 
those  problems. 

We  have  some  great  giveaways  this 
month  —  and  so  much  on  offer  that  you 
stand  a  great  chance  of  winning.  You 
could  treat  yourself  to  a  One  Minute 


Manicure,  tackle  those  feet  with  Flexitol 
Heel  Balm,  oil  your  joints  with  Seven 
Seas  NeutraTaste,  have  some  music 
while  you  work  thanks  to  Tunes  or 
celebrate  what  you've  learned  in  our 
features  in  Test  Your  Knowledge. 

And,  by  helping  us  to  recognise  the 
best  in  the  Over  The  Counter  Awards, 
you  could  drive  away  in  a  brand  new 
Ford  Ka,  courtesy  of  Nestle  Build  Up 
Nutrition.  Just  tick  the  boxes,  fill  in  your 
details  and  you  could  be  a  winner. 

So  get  your  entries  ready  —  if  you 
want  to  enter  for  more  than  one 
competition  or  giveaway,  you  can  send 
all  the  entries  in  one  envelope  marked 
Over  The  Counter  Competitions  -  so  you 
could  have  10  chances  to  win  for  the 
price  of  a  stamp. 

What  are  you  waiting  for? 


Lesley  Keen 


Looking  after  men 


Women  play  a  pivotal  role  in 
their  male  partners'  health, 
according  to  a  survey  carried 
out  among  Women's  Institute 
members. 

The  survey  revealed  that 
almost  a  quarter  of  the  1 ,472 
women  who  responded 
mistakenly  believe  prostate 
problems  were  mainly  caused 
by  cancer. 

Now  the  prostate  initiative 
Men's  Health  Matters  has 
produced  a  consumer  leaflet 
called  Looking  After  Your  Man, 
sponsored  by  an  educational 
grant  from  Yamanouchi 
Pharma.  The  leaflet  is  designed 
to  give  women  information 
about  Benign  Prostatic 


Hyperplasia  (BPH),  which 
causes  the  majority  of  prostate 
problems  and  can  be  effectively 
treated  without  surgery. 

The  study  aimed  to  discover 
the  extent  of  women's  influence 
in  maintaining  their  partner's 
health  when  it  involves  'below 
the  belt'  conditions.  Eighteen 
per  cent  said  their  men  only 
went  to  the  doctor  if  they  were 
extremely  unwell  or  forced  to 
go  and  85  per  cent  said  men 
find  it  much  harder  to  discuss 
'below  the  belt'  problems. 

For  a  copy  of  the  leaflet, 
consumers  should  write  to 
Ashley  Communications, 
FREEPOST  (SCE7415),  45 
Murray  Road,  Northwood, 


Middlesex  HA6  2BR  or  log  on 
to  www.mhm.tv  and  follow  the 
link  to  Looking  After  Your  Man. 
•  For  more  on  prostate 
problems,  turn  top17. 


Four-part  training  programme  coming  soon! 


Over  The  Counter  has  teamed 
up  with  Dendron  -  distributors 
of  leading  pharmacy  brands 
such  as  Ibuleve,  Otex,  4Head 
and  Bazuka  -  to  create  a  series 
of  informative  guides,  tailored 
specifically  for  pharmacy 
assistants,  to  commonly 
encountered  conditions. 


The  colour-coded,  easy-to- 
use  'Little  Guides'  offer  clear, 
useful  information  on 
conditions  such  as 
musculoskeletal  pain,  warts 
and  verrucas  ,  ear  wax  and 
headaches. 

Each  module  also  includes 
a  competition  in  which 


winners  can  choose  their  prize. 

Each  guide  will  be  bound  in  to 
forthcoming  editions  of  C&D 
during  March,  April,  May  and 
June.  Look  out  for  them  and 
collect  your  set. 

The  first  module,  on 
'Musculoskeletal  Pain',  will 
appear  on  March  7. 


Sales  soar 
after  a  fishy  ! 
success  stop 


BR  Pharmaceuticals  report: 
soaring  sales  of  its  Omega  [ 
oils  range  after  a  TV 
programme  suggested  it  cqi 
help  boost  children's  brain  I 
power. 

The  BBC's  Child  of  Our 
Times  series  reported  on  anj 
experiment  in  which  disrupt 
children  were  given  Omega! 
daily  to  see  if  it  affected  the  I 
behaviour. 

Over  three  months,  some n 
the  toddlers  appeared 
transformed,  with  improved 
concentration  levels  and  aril 
social  behaviour  tamed. 

The  managing  director  of  ill 
Pharmaceuticals,  Philip  By  : 
said:  "As  word  has  got  out  ! 
about  the  potential  health 
benefits  of  Omega  3  oils  fc 
children  with  concentratior 
problems,  the  packs  have 
been  flying  off  the  shelves, 
the  week  the  programme  ' 
out  the  phone  never  stopp 
ringing  with  customers 
demanding  extra  supplies. 


Winning  ways  wi 
Over  The  Count< 


Congratulations  to  these  Ot 
The  Counter  readers  who  ai 
winners  from  the  last  issue 
Sue  Suchak,  of  Farnsfield 
Pharmacy,  near  Newark,  an 
Heather  Sutton,  of  Gibbs  & 
Gurnell,  at  Ryde  on  the  Isle 
Wight,  each  win  a  12-week 
course  of  Cellasene  Forte. 
Bottles  of  champagne  go  tc 
following  readers  who  test< 
their  knowledge  on  what  th 
had  learned  in  our  features 
Menopause  -  Susan  Gilmar 
of  LA  Dowrick,  Torquay; 
incontinence  -  Lena  Jones. 
Reeds,  Wirral;  back  pain  -  I 
Hayden,  of  Boots,  Tredegar 
coughs  and  sore  throats  - 
Donaldson,  of  Park  Chemis 
North  Shields;  fragrance  - 
Christine  Little,  of  NK  Jank 
Newnham,  Cambridge. 
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teven  Seas  goes  dancing 


^en  Seas  has  joined  forces 
h  the  English  National  Ballet 
i  the  Arthritis  Research 
mpaign  (arc)  to  alert  people 
the  dangers  of  bad  shoe 
Dices  and  over-exertion, 
ich  the  company  says  is 
illing  an  osteoarthritis 
demic  among  UK  women, 
he  Feet  First  campaign  was 
nched  during  arc's  January 
areness  week. 


Research  has  revealed  that 
nine  out  of  1 0  women  regularly 
wear  shoes  smaller  than  their 
feet  and  the  result  is  that,  by  age 
60,  around  70  per  cent  of 
women  will  have  osteoarthritis 
which  can  lead  to  deformities 
and/or  pain  in  their  feet. 
Osteoarthritis  is  the  typical  form 
of  arthritis  brought  about  by 
wear  and  tear  on  the  joints. 

Seven  Seas  and  the  English 


National  Ballet  decided  to  back 
arc  to  highlight  the  importance 
of  long-term  footcare,  as  well  as 
suggesting  simple  solutions, 
such  as  taking  cod  liver  oil  as  a 
preventative  measure. 

The  English  National  Ballet 
was  keen  to  support  the 
initiative  as  the  company  sees  at 
first  hand  the  effect  excessive 
wear  and  tear  has  had  on 
dancers'  feet  and  joints. 


Dead  Sea  success 

Dead  Sea  Spa  Magik  Hair  Magic  Serum 
has  been  voted  Best  Conditioner  in  the 
Woman  Fashion  &  Beauty  Awards  2003. 
Beauty  editors  Jocelyn  Bailey  and 
Caroline  Hogg  called  it  'a  stonking 
performer'  and  say  it  'leaves  parched  or 
unruly  hair  miraculously  smooth.'  The 
conditioner  contains  21  Dead  Sea 
minerals  and  pro-vitamin  B5. 

Mums  love  Calpol 

Calpol  has  been  named  Best  Health 
Product  for  2003  at  the  Mother  &  Baby 
Awards.  The  awards  were  decided  by 
readers  of  the  magazine,  who  voted  for 
their  favourites.  Pfizer  expects  the  award 
to  boost  sales. 

Olbas  site 

Olbas  for  Children  has  its  own  new 
consumer  microsite.  The  site  - 
www.olbas.co.uk/children-has  been 
designed  to  act  as  an  advice  centre  for 
parents.  Tabs  on  the  page  direct  users  to 
advice  on  dealing  with  children's  colds, 
the  effect  of  nutrition  and  exercise  in 
boosting  the  immune  system  and  the 
importance  of  sleep. 

New  owner 

William  Ransom,  the  natural  healthcare 
company,  has  bought  the  0TC  brands  of  J 
Pickles,  including  Snuff lebabe,  Mijex, 
Fiery  Jack  and  Wartex.  The  brands  will  be 
distributed  through  Food  Brokers. 
Ransom's  existing  brands  include  Radian 
B,  Valderma,  Cariad,  Pavacol-D  and 
Metanium. 


Elsie's  silver  jubilee 


mgratulations  to  Elsie  Smith, 
to  has  clocked  up  25  years 
a  pharmacy  dispenser  with 
3  West  Midlands  Co-op  in 
Jderminster. 

She  has  worked  at  the  Co-op 
perstore  at  Franche  Road 
ice  it  moved  from  its  former 
smisesinthe  town.  Her 
sband,  Derick,  also  works  at 
5  store  as  a  warehouseman. 
:lsie,  who  was  presented  with 
pld  watch  and  a  cheque  for 
50  to  mark  her  silver  jubilee 
th  the  company,  said:  "It's 
;e  to  be  recognised  in  this 
iy  and  to  know  your  work  is 
■predated.  I  like  the  variety  of 
5  job  -  there  is  something 


different  every  day  -  and  I  have 
always  enjoyed  working  with 
the  people  here." 

Elsie's  work  also  involves 
dealing  with  invoicing  and 
helping  with  stock  control  as 
well  as  labelling  and  dispensing 
prescriptions. 

Pharmacy  manager  Olwyn 
Dobson  said:  "Elsie  is  a  very 
important  member  of  the  team 
in  the  pharmacy  with  her 
knowledge  and  thoroughness. 
She  is  very  good  with  our 
customers." 

Elsie  is  pictured  on  the  left  with, 
left  to  right,  colleagues  Olwyn 
Dobson,  Jan  Powell,  Lyssa 
Hillhouse  and  Helen  Cooksey 
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t's  a  treat  for  Jayne 


Pharmacy  assistant  Jayne 
Lawson  is  off  for  a  day's 
pampering  as  the  winner  of  the 
latest  Reader  Treat  in 
conjunction  with  Orovite  7. 

Jayne  has  worked  at 
Broomwood  pharmacy  in 
Timperley,  Altrincham, 
Cheshire,  for  eight  and  a  half 
years  and  she  was  nominated 
by  colleague  Louise  Comer. 


Louise,  a  pharmacy 
technician,  has  worked  with 
Jayne  for  three  years  and  told 
us:  "She's  always  there  when 
you  need  her.  The  customers 
think  she's  a  star  and  so  do  I  - 
she  really  deserves  this." 

Jayne  has  been  having  a 
difficult  time  lately  as,  in 
addition  to  a  problem  with  her 
arms,  she  is  also  suffering  from 


melanoma.  She  is  having 
ongoing  treatment,  which  she 
says  is  going  well  "touch 
wood".  Her  positive  attitude 
clearly  impresses  Louise,  who 
said:  "She  battles  through, 
always  smiling  as  she  does  it." 

Jayne,  who  enjoys  nights  out 
at  local  clubs  and  discos  when 
she's  not  behind  the  counter  at 
the  pharmacy,  said  she  loves 


her  job.  She  has  no  doubt  tha 
the  best  thing  about  it  is  the 
customers,  who  range  from 
young  mums  to  elderly  peopl 
As  for  the  downside?  "There 
isn't  one,"  she  said. 

As  well  as  her  spa  day,  Jayr1 
and  her  colleagues  will  receiv 
a  visit  from  the  Orovite  7  Stre! 
Buster  Team,  who  will  treat 
them  to  a  little  in-house  therai 


Hit  the  right  note  with  super 
Tunes  competition! 


Your  chance  to  win  a  Sharp  minidisk 
player  and  Tunes  goody  bags 


Just  fill  in  the  form,  answer  the 
simple  question,  and  send  to:  Tunes 
Competition,  Over  The  Counter, 

Sovereign  House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW,  to 
arrive  by  March  7,  2004. 


The  re;  *<  unes  is  giving  a  boost  to 

medicated  confectionery  sales  this 
winter. 

Now  in  a  and}     ;ket-sized  flip  top 
box,  Tunes  are  sugar-1  •    and  come  three 
flavours  -  Strawberry,  Bl  a :  h  ourrant  and 
Cherry  They  have  the  same  taste  and  a 
new,  longer-lasting,  smooth  ova!  shape. 


The  relaunch  of  Tunes  is 
supported  by  a  £4  million  media 
campaign  including  TV  advertising,  which 
should  reach  78  per  cent  of  UK  adults, 
and  a  nationwide  sampling  camaign.  A 
range  of  countertop  POS  units  is 
available  to  retailers  and  Masterfoods  say 
this  can  more  than  double  sales. 

To  celebrate  the  relaunch,  Tunes  offers 
Over  The  Counter  readers  the  chance  to 
win  one  of  three  goody  bags  worth  more 
than  £70  for  their  pharmacy.  The  bags 
include  a  case  of  each  of  the  Tunes 
flavours,  a  Tunes  'thermo  mug',  cherry- 
scented  highlighter  pen  and  a  POS  unit. 
One  winner  will  also  receive  a  stylish 
Sharp  minidisk  player  for  the  pharmacy, 
so  you  can  enjoy  a  little  music  while  you 
have  your  coffee  break. 


OVER  THE 
COUNTER/ 

TUNES 

COMPETITION 
ENTRY  FORM 


Q.  How  may  Tunes  flavours 
are  there?  


Name 


Pharmacy . 


Address 
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All  nasal  decongestants 
contain  preservatives. 


Right? 


Wrong 


The  truth  is,  there  is 
^    a  modern  nasal 

decongestant  spray  that 
iesn't  contain  a  preservative.  Because  research  has 
lown  that  preservatives  like  benzalkonium  chloride 
ay  cause  sensitisation.1 

Germany,  researchers  Deitmer  and  Scheffler 
included  that  a  preservative-free  formulation  would 


Nasivin 


be  preferred.1  And  in  Germany  preservative-free 
Nasivin  has  become  a  significant  pharmacy  product. 

Now  preservative-free  Nasivin  is  here  in  the  UK. 
Containing  oxymetazoline,  you  know  a  Nasivin 
recommendation  should  be  effective.  But  beyond 
that,  customers  will  appreciate  the  fact  that  Nasivin 
is  preservative-free,  has  just  twice  daily  dosing, 
and  can  be  used  for  up  to  14  days  continuously. 


Fot  Co 
Allergic 


Hi  I---  &C£  %;y 


O 


E 
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Preservative-free  nasal  decongestion 


jIVIN  Presentation:  10ml  Spray  contains  Oxymetazoline  Hydrochloride  Ph  Eur,  0  05%  w/v  Indications:  For  the  relief  of  nasal  congestion  associated  with  disorders  of  the  upper  respiratory  tract  including  infective  and  allergic  rhinitis, 
usitis,  naso-pharyngitis  and  coryza  Dosage  and  Administration:  Adults  and  children  over  6  years,  spray  once  into  each  nostril  every  8-12  hours  Not  recommended  for  children  under  6  years  of  age  Contraindications:  In  patients  with 
)wn  hypersensitivity  to  sympathomimetics  In  patients  receiving  monoamine  oxidase  inhibitors  or  within  14  days  of  stopping  such  treatment  In  acute  coronary  disease,  cardiac  asthma,  hyperthyroidism,  or  closed-angle  glaucoma 
cautions:  Continuous  therapy  should  not  exceed  two  weeks.  NASIVIN  "  SPRAY  should  not  be  used  in  pregnancy  unless  considered  essential  by  the  physician  Undesirable  effects:  Prolonged  use  may  cause  rebound  vasodilation  and 
■mical  rhinitis.  Overdose:  No  experience  of  overdose,  but  supportive  measures  would  be  the  appropriate  treatment  Legal  Category:  GSL  Recommended  Retail  Price:  10ml  £3  45  Product  Licence  Number:  PL  01932  /  0038. 
duct  Licence  Holder:  Seven  Seas  Limited,  T/A  Merck  Consumer  Health,  Hedon  Road,  Marfleet,  Kingston  upon  Hull,  H09  5NJ  Date  of  Preparation:  Dec-03  References:  1.  Data  on  File,  2000  Expert  Report  on  the  Clinical  Documentation 
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Putting  the  Plus+  in  Andrews 


Jt  Settles  S 
eases  It 


Andrews  Andrews 

PLUS+  PIUS  + 


Edervcicent  Powder 

Relieves  the  after-effects  of 
e>cessi»e  food  s  drink 


PLUS- 

Effervescent  Powder 

Believes  the  after-effects  of 
e>«ss.Ue  food  S  drink 

WBaaaaaBaaM 


GlaxoSmithKline  Consumer  Healthcare  has  expanded 
the  Andrews  brand  with  Andrews  Plus+. 

The  sugar-free,  orange-flavoured  product  is  an 
effervescent  powder  formulated  to  relieve  the  after 
effects  of  overindulgence.  Andrews  Plus+  contains 
paracetamol  and  vitamin  C  to  help  settle  the 
stomach,  relieve  headache  and  ease  indigestion  and 
is  expected  to  appeal  to  existing  and  new  users. 

The  graphics  feature  oranges  against  a  swirl  and 
bubble  icon.  Andrews  Plus+  is  in  packs  of  five  and  10 
single-dose  sachets,  at  £2.19  and  £3.49  respectively. 

GlaxoSmithKline  Consumer  Healthcare, 
Tel;  0845  762  6637 


Glucosamine 
goes  liquid 

Health  Perception  is  launching 
an  easy-to-swallow  addition  to 
its  glucosamine  range. 

Joint-Flex  liquid  glucosamine 
is  available  in  Glucosamine 
Liquid  (300ml,  £7.99)  and 
Glucosamine  and  Chondroitin 
Liquid  (300ml,  £12.99). 

Formulated  to  help  maintain 
joint  health,  the  strawberry- 
flavoured  products  are  suitable 
for  people  who  prefer  not  to 
take  conventional  tablets  or 
capsules. 


HealthAid  specialises 


He  ifltra  Perceptio  id, 

Tel:  01252  861454 


Supplements 
specialist 
HealthAid  is 
launching  its  new 
Specialised  HealthCare 
range  for  2004,  featuring  a  new 
packaging  design. 

The  new  range  is  designed  to 
cover  common  conditions 
which  customers  regularly  ask 
about  and  includes: 
NeuroForte,M  for  healthy  nerves 
and  brains;  AllergyForte™  for 
immune  health;  DiaglucoForte  " 
to  help  regulate  blood  sugar 
balance  and  three  products  to 
support  various  stages  of  heart 
health  -  ColestroForte1", 
CardioVForte  "  and 


Homocysteine.  All 
the  formulations  are 
suitable  for  vegans  and 
vegetarians  and  are  free  from 
common  allergens. 

Full  fact  sheets  are  available 
on  each  of  the  products. 

HealthAid,  Tel:  020  8420  3400 


CHILDREN 
Tickly 
Coughs 


Benylin  tackle 
the  tickle  for 
children 

The  latest 
addition  to 
the  Benylin 
cough 
medicine 
range  is 
Children's 
1 K  :kly 
Coughs,  a 
soothing, 
apple- 
flavoured 
syrup  with 
glycerol 
suitable  for 

babies  from  three  months. 

The  syrup  (125ml,  £3.29) 
is  free  from  sugar  and 
colouring  and  features  a 
child  resistant  cap. 

Children  aged  three  months 
to  one  year  should  be  given  ! 
5ml  three  to  four  times  a  day. 
with  those  aged  one  to  five 
years  taking  1 0ml  three  to  foi 
times  a  day. 

In  a  recent  survey  carried  oi 
on  behalf  of  the  brand,  88  pe 
cent  of  respondents  correctly 
said  that  germs  could  be 
spread  by  someone  coughint 
and  sneezing  on  others. 

Pfizer  Consumer  Healthcare 
Tel:  023  8064  1400 


NeutraTaste  gets  fresh  and  flexy 


v.tin  id Mxy  Hippie  mm i  deny? 
Then  $4  «  Hie  hdp  from 
SocnSett  NfiiifiiTj-.if, 

oj  Ihw  oil  ijhic  free  apsuka. 


You  ^^XlJ  yoUn9  thing 


Seven 
Seas' 


Seven  Seas  is  supporting  the 
NeutraTaste  cod  liver  oil  brand 
with  a  new  three-month  press 
campaign. 

The  full  colour  adverts  refresh 
the  imagery  created  for  the 
'You  Flexy  Thing'  TV  campaign 
last  year.  The  company's  new 
joint  category  logo  is  added 
along  with  the  strapline  'Every 
body  needs  healthy  joints'. 

The  ads  appear  in  national 
press  colour  supplements  and 
mainstream  women's 


magazines,  targeting  women 
over  35. 

NeutraTaste  capsules  are 
made  with  Seven  Seas  Ocea 
Gold  ultra-refined  cod  liver  oi 
which  has  been  emulsified  ar 
contains  an  odour  neutraliser 
Tubs  of  30  and  60  capsules  £ 
available  in  500mg  and 
1 ,000mg  strengths,  with  retai 
prices  from  £3.39  to  £7.25. 

Seven  Seas  Health  Care  Ltd 
Tel:  01482  375234 


If  you'd  like  to  try  it,  see  our  Giveaway  on  page  13! 
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It's 


brilliant. 

Great  tasting  Omega-3  for  children 


DELICIOUS  ORANGE  FLAVOUR  SYRUP 


Omega-3  has  yet  again  been 
getting  great  publicity  with 
excellent  TV  exposure  and  clear 
endorsement  of  its  beneficial  role 
in  children's  brain  development. 

So  it's  no  wonder  parents  are 
eager  to  buy  a  source  of  Omega-3 
that  their  children  will  love 
instead  of  loathe. 

At  last,  a  great-tasting  chewable 
Omega-3  capsule  is  available  in 
addition  to  original  orange  liquid 
from  Haliborange,  the  children's 
market  leader. 

In  fact,  it's  the  only  Omega-3 
supplements  range  specifically 
designed  for  children. 


May  Help  MaMam  l«<fc<>' 


%  May  help 
maintain  levels 
of  concentration 


SOmle 


TO  ORDER,  PLEASE  CONTACT  YOUR  PREFERRED  WHOLESALER, 
LOCAL   REPRESENTATIVE   OR   CALL   SEVEN   SEAS   ON   0148  2   375  2  3  4 


Quiet  promotion 

Lanes'  Quiet  Life,  the  natural  sedative 
brand,  is  being  promoted  on  pharmasites 
with  a  four  week  burst  at  the  end  of 
March  following  a  similar  promotion  in 
January.  Quiet  Life  tablets  contain  B 
vitamins  and  the  medicinal  herbs  valerian, 
hops,  passiflora,  wild  lettuce  and 
motherwort. 

Lanes,  Tel:  01452  507458 

Fitting  perfectly 

Johnson  &  Johnson  has  added  Perfect 
Fit  to  its  Carefree  parity  liner  range. 
The  sleek  new  liner  is  made  from  soft, 
comfortable,  breathable  fabric  and, 
says  the  company,  it  is  so  thin  and 
flexible,  wearers  will  barely  feel 
it's  there. 

Johnson  &  Johnson  Ltd, 
Tel:  01628  822222 

No-sugar  lolly 

Chupa  Chups  has  launched  Cremosa, 
sugar-free  candy  on  a  stick.  The 
strawberry  and  cream  flavoured  lollipop 
will  be  promoted  with  a  £3  million 
TV  ad  campaign. 

Chemist  Brokers,  Tel:  02392  222500. 

Platinum  film 

Swains  is  sole  UK  distributor  for  the  new 
Platinum  Plus  film  from  Memorie.  The 
film  features  a  new  emulsion  to  produce 
sharper  prints  with  excellent  contrast, 
advanced  colour  saturation  and 
consistent  results.  Available  in  ISO 
200/24,  Platinum  Plus  retails  at  £1 .99. 
Swains,  Tel:  0845  4504242 

Tea  Garden 

Herbapol's  new  Tea  Garden  range 
comprises  nine  new  teas  free  from 
caffeine  and  artificial  colouring  or 
flavouring.  The  flavours  include  hibiscus, 
forest,  raspberry,  rosehip,  refreshing, 
mixed  fruit,  camomile  with  lemon  & 
honey,  winter  and  dark  berry. 
Trinity  Sales  &  Marketing, 
Tel:  01753  864455 

Active  bar 

Complan  is  introducing  the  Complan 
Active  nutritional  bar.  The  chocolate- 
covered  bar  is  rich  in  vitamins  and 
minerals  and  provides  around  250 
calories.  The  bars  are  available  singly  at 
£0.99  or  in  packs  of  tour  at  £3.59. 
Complan,  Tel:020  8573  7757 

Now  Lynx  Recovers 

Lever  Faberge  extends  the  l  ynx  brand 
with  Lynx  Recover  shower  gel.  A  £3 
million  marketing  support  package 
includes  TV  and  press  advertising  and  a 
major  sampling  campaign.  Lynx  Recover 
retails  at  £2.19  for  250ml. 
Lever  Faberge,  Tel:  020  8439  6100 


New  look  for  Meltu: 


The  seven-strong  Meltus 
range  has  a  dynamic 
new  look. 
The  new  packs  retain  the 
brand's  recognisable  green 
colouring,  but  now  feature 
powerful  new  images  to 
reflect  the  mode  of  action 
and  clearly  indicate  which 
member  of  the  family  they 
are  designed  for. 
The  three  Adult  variant 
packs  show  the  strong 
image  of  the  Meltus  Man, 
while  the  honey  and 
lemon  Family  variant 


A  matter  of  trust 
for  Sensodyne 


GlaxoSmithKline  is  supporting 
Sensodyne  sensitive 
toothpaste  with  a  £1 .1  million 
national  TV  campaign 
throughout  February. 

The  commercial  focuses  on 
Sensodyne  Total  Care  Extra 
Fresh  and  is  designed  to 
emphasise  the  product's 
efficacy  and  extra  fresh  taste. 

The  voiceover  explains  that 


more  people  with  sensitive 
teeth  trust  Sensodyne  than  any 
other  sensitive  toothpaste. 

The  TV  campaign  follows  a 
£750,000  poster  campaign  at 
the  start  of  the  year  which  also 
featured  Extra  Fresh. 

GlaxoSmithKline  Consumer 

Healthcare, 

Tel:  0845  762  6637 


features  images  of  its 
ingredients  and  the  two  Junic; 
and  one  Baby  variants  show 
modern  3D  illustrations  of 
children,  designed  to  stand 
out  on  shelf. 

Eyecatching  point  of  sale 
materials  echo  the  recent  TV 
campaign  and  underpin  the 
key  brand  messages,  includii 
the  "without  prescription, 
there's  nothing  stronger" 
message. 


SSL  International  Pic, 
Tel:  0161  654  3000 


More  oralcare  product  news  in  our  feature 
starting  on  page  36... 


Rugby 
hero  sports 
Elastoplast 

England's  Rugby  World  Cup 
winning  captain  Martin 
Johnson  is  the  face  of 
Elastoplast  Sport  in  2004. 

The  rugby  hero  will  be 
supported  by  Elastoplast 
Sport  during  England  match 
including  the  Six  Nations 
championships  and  all 
Heineken  Cup  games  for  his 
club,  Leicester  Tigers. 

The  six-figure  deal  was  the 
first  one  to  be  agreed  by 
Martin  Johnson  following  tfn, 
England  team's  big  win  and 
Beiersdorf  says:  "Both  leade 
in  the  sporting  arena,  Jonnoi 
and  Elastoplast  Sport  areth 
perfect  match,  delivering 
staying  power,  key  support 
and  reliability  when  it  really 
counts." 

Martin  Johnson  will  take  pi 
in  promotional  activity  forth 
brand,  including  advertising 
and  match-day  personal 
appearances. 

The  Elastoplast  Sport  rand 
consists  of  Elastic  Adhesive]: 
Bandages,  Rigid  Strapping  \ 
Tape  and  adjustable  Neoprej: 
Supports. 


Beiersdorf  UK  Ltd, 
Tel:  0121  329  8800 
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Advertisement  feature 


ireathing  easy 
nth  Lyprinol 


Lyprinol  is  a  marine 

extract  containing  a 

mix  of  lipids  and 

ga-3  fatty  acids.  The 

)lement  is  designed 

:lp  address  the 

tional  imbalances 

h  can  complicate 

Jitions  such  as 

ma  and  cause  other 

thing  difficulties. 

3  omega-3 

unsaturated  fatty 

3  in  Lyprinol  are 

'ed  from  New 

and  Green  Lipped 

sel  (GLM)  using  a 

nted  process  which 

tes,  stabilises  and 

;entrates  the  active 

;dients  while 

nating  the  protein 

ti  could  trigger 

fish  allergies. 

maintain  healthy  airways 

ecommended  dose  is  one 

;ule  twice  a  day,  one  in  the 

ning  and  one  at  night,  with 

Is  for  three  weeks,  followed 

ne  capsule  a  day  as 

itenance.  Those  taking  the 


[yprinol 


Helping  maintain 
healthy  airways 


30 


capsule 


supplement  for  the  jointcare 
properties  of  GLM  should  take 
four  capsules  per  day,  reducing 
to  two  per  day  after  six  weeks. 

DB5  Healthcare  Ltd, 
Tel:  08707  200955 


Lo-carb  support 

Power  Health  has  launched  two 
supplements  to  support  people  on  low 
carbohydrate  diets.  Low  Carb  Diet 
Supplement  Multi  Vitamin  and  Mineral 
Capsules  (30,  £5.60)  offer  essential 
vitamins  and  minerals  plus  ingredients 
such  as  royal  jelly,  ginseng,  garlic  oil  and 
evening  primrose  oil.  Low  Carb  Diet 
Supplement  Psyllium  Capsules  (90, 
£5.99)  contain  powdered  plantago  seed, 
which  is  high  in  fibre  to  help  maintain 
regular  bowel  habits. 
Power  Health,  Tel:  01759  302734 

Microwave  therapy 

The  Simply  Warm  Aroma  Bottle  (£1 2.99) 
from  the  Natural  Wheat  Bag  Company 
contains  wheat  which  is  warmed  in  the 
microwave  and  used  like  a  hot  water 
bottle,  without  the  risk  of  water  leakage. 
The  bottle  comes  with  three  aroma 
sachets  in  a  choice  of  fragrances, 
These  are  placed  in  the  bottle  after 
warming  to  add  an  aromatherapy 
benefit. 

EMT  healthcare,  Tel:  0115  849  7700 

Chatting  and  chewing 

Rennie  Soft  Chews  is  being  supported  by 
a  £2  million  eight-week  TV  campaign  this 
month  and  next.  The  new  commercial 
features  two  men  chatting  in  a  cafe  and 
ends  with  both  men  chewing  Rennie  Soft 
Chew  with  enjoyment.  It  conveys  the 
message  that  'indigestion  never  tasted 
so  good.' 

Roche  Consumer  Health, 
Tel:  01707  366000 


lonster  push  for  Zovirax 


id  leader  Zovirax  Cold  Sore 
im  is  back  on  TV  with  the 
:essful  'monster' 


advert,  which  shows  there  is  no 
need  to  hide  away  when 
suffering  from  cold  sores. 


The  ad  shows  a  man  with  a 
cold  sore  hiding  behind  a 
Frankenstein  monster  mask 
until  he  discovers  Zovirax, 
which  helps  cut  healing 
time  by  up  to  half  compared 
with  not  treating  the  problem. 

The  £2.2  million  campaign  is 
the  start  of  a  major  investment, 
with  more  TV  and  radio 
advertising  to  come.  On  the  web 
there  is  the  Cold  Sore  Information 
Bureau  site:  www.csib.co.uk  and 
www.zovirax.co.uk,  with  advice 
and  information  on  cold  sores, 
their  causes  and  treatment. 

GlaxoSmithKline  Consumer 

Healthcare, 

Tel:  0845  762  6637 


Can  you 
spot  the 
Yeast  Vite 
customer? 


Mrs  Parker  is  a  young 
75  year  old  who  loves 
gardening  and  walking 
her  dog,  but  recently  her 
energy  levels  have  just 
dropped.  Even  taking 
the  dog  for  a  walk 
seems  like  too  much 
trouble.  Her  doctor  says 
she  is  in  good  health, 
but  she  feels  like  she 
needs  a  tonic. 

Here  is  a  typical  customer 
who  could  benefit  from  the 
recommendation  of  Yeast  Vite 
Tablets.  Yeast  Vite  is  a  fast, 
gentle  pick-me-up  that  brings 
speedy  relief  from  tiredness 
and  has  a  unique  formulation, 
containing  Vitamins  B1 ,  B2 
and  B3  (Nicotinamide)  together 
with  caffeine. 

The  retail  price  for  Yeast  Vite 
Tablets  (all  GSL)  24s,  50s,  100s 
is  C2-09,  £3-35  and  £4-99. 
Further  information  available 
from  the  licence  holder: 
Thornton  &  Ross  Ltd, 
Huddersfield  HD7  5QH. 
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Zantac  75  signs  on 


Zantac  75  is  on  TV  throughout  this 
month  with  the  'signs'  ad. 

The  ad  uses  computer  graphics 
and  live  action,  showing  a  woman 
who  sees  possible  triggers  of 
heartburn  wherever  she  goes.  Pure 
Orange  Juice  morphs  into  Pure 
Agony  and  the  Dew  Drop  Inn 
becomes  the  Don't  Drop  Inn.  The 


voiceover  explains  that  Zantac  7 
can  give  rapid  relief  from  rising 
stomach  acid  with  one  table  anc 
can  even  prevent  it  altogether.  T 
sign  off  line  is  "Zantac  75,  you  c 
live  life  heartburn  free". 

GlaxoSmithKline  Consumer 
Healthcare,  Tel:  0845  762  66c 


Solpadeine  Headache  is  back  on  screen 


The  first  of  a  series  of  TV  boosts  for 
Solpadeine  Headache  is  on  screen  this 
month.  The  four-week  campaign  is  part 
of  an  initial  marketing  spend  of 
£750,000  on  the  brand,  with  more  TV 
exposure  to  follow  later  in  the  year. 

The  campaign  features  the  1 0-second 
'carpet  showroom'  spoof.  Bold  slogans, 
starbursts  and  a  booming  voiceover  are 
used,  along  with  characters  suffering 


from  different  types  of  headache, 
showing  how  Solpadeine  Headache  can 
bring  fast  relief. 

With  paracetamol  and  caffeine 
Solpadeine  Headache,  complements 
the  pharmacy-only  range,  which  has 
been  renamed  Solpadeine  Plus. 


\SOLPADEINE 

HEADACHE  tablets 


GlaxoSmithKline  Consumer 
Healthcare,  Tel:  0845  762  6637 


MST  ACTING  PAIN  ICUCF 


One  topical  painkille 
up  to  5  times  mor 


(Has  it  sunk  in  yet 


ibuprofen 


mi 


famol  distributor 

jnel  Healthcare  has  been  appointed  to 
ndle  distribution  of  the  Efamol  range  in 
;  UK.  The  move  follows  the  acquisition 
the  Efamol  range  by  a  Yorkshire-based 
inagement  team  led  by  Bob  Jackson, 
ter  Clough  and  Norma  Jackson, 
unel  Healthcare,  Tel:  01 1 7  959  7040 

iSoDol  moves 

'est  Laboratories  has  bought  the 

ligestion  remedy  BiSoDol  from  Wyeth 

nsumer  Healthcare.  Forest's  other 

inds  include  Sudocrem,  Infacol,  Exorex, 

ico  and  Alcoclair. 

rest  Laboratories  Europe, 

1: 01322  550550 

ucleotide  supplement 

e  NatraHealth  range  is  being  extended 
fi  a  supplement  containing  a 
icentrated  nucleotide  formula  to  help 
oport  the  body's  immune  system.  Nucell 
tive  is  claimed  to  improve  vitality  and 
xlerate  recovery  from  colds  and  'flu.  A 
ck  of  30  capsules  retails  at  £1 4.99 
itralife  UK  Ltd.  Tel:  01732  860850 


A  matter  of  taste... 


Your  chance  to  win  a  free  tub 
of  NeutraTaste  Cod  Liver  Oil 
capsules  worth  £7.25! 


Cod  liver  oil  is  a  unique  health  supplement.  A 
folk  remedy  taken  by  generations  convinced  of 
its  health-giving  properties,  this  natural  oil  is 
now  acknowledged  as  a  source  of  the  omega- 
3  fatty  acids  that  have  a  proven  role  in  health 
and  disease. 

Most  popularly  taken  to  maintain  supple  and 
flexible  joints,  to  get  the  goodness  you  have  to 
get  over  its  taste.  Seven  Seas  has  succeeded 
in  overcoming  any  taste  reservations  with 
Seven  Seas  NeutraTaste  Cod  Liver  Oil 
capsules.  With  NeutraTaste,  the  oil  is  extra- 
refined  and  emulsified  so  it  is  easy  to  digest, 
more  absorbable  and  taste-free.  It  also 
contains  a  natural  odour  neutralises 

If  you  would  like  to  put  it  to  the  test,  Seven 
Seas  is  offering  a  free  tub  of  60  1 ,Q0Qmg 


NeutraTaste 
capsules,  worth 

£7.25,  to  the  first  50  OTC  readers  to  write  in. 
Just  send  your  name,  address  and  the 
name  of  the  pharmacy  where  you  work  to: 
Over  The  Counfer/NeutraTaste,  Sovereign 
House,  Sovereign  Way,  Tonbridge,  Kent  TN9 
1RW.  Entries  should  arrive  by  February  29. 


i  absorbed 
fectively 


A  comparative  study*  of  topical 
ibuprofens  shows  that  the  unique 
formula  of  Ibuleve  Gel  penetrates  the 
skin's  efficient  lipid  and  water  barrier, 
up  to  five  times  more  effectively  than 
other  common  topical  ibuprofens. 

Ibuleve.  Not  all  topical 
painkillers  are  the  same. 


PAIN 

RELIEF 

WITHOUT 

PILLS 


'Reference:  Hadgraft  J.  et  al  (2003)  Skin  Penetration  of  Topical  Formulations 
of  Ibuprofen  5%:  An  in  vitro  Comparative  Study.  Skin  Pharmacology  and 
applied  Skin  Physiology  Vol  16.  No3.  137-142. 

IBULEVE  Trademark  and  Product  Licence  held  by  Diomed  Developments 
Ltd,  Hitchin.  Herts.  SG4  7QR,  UK.  Distributed  by  DDD  Ltd.  94 
Rickmansworth  Road,  Watford,  Herts,  WD18  7JJ.  UK.  Directions:  Lightly 
apply  a  thin  layer  of  the  gel  over  the  affected  area.  Massage  gently  until 
absorbed.  Wash  hands  after  use.  Repeat  as  required  up  to  three  times  daily. 
Indications:  For  the  relief  of  backache,  rheumatic  and  muscular  pain, 
sprains  and  strains.  Ibuleve  is  also  for  pain  relief  in  non-serious  arthritic 
conditions.  Contra-indications:  Not  to  be  used  if  allergic  to  any  of  the 
ingredients,  or  in  cases  of  hypersensitivity  to  aspirin,  ibuprofen  or  related 
painkillers,  especially  where  associated  with  a  history  of  asthma,  rhinitis  or 
urticaria.  Not  to  be  used  on  broken  skin,  or  where  there  is  infection  or  other 
skin  disease.  Not  to  be  used  during  pregnancy  or  lactation.  Precautions: 
Not  recommended  for  children  under  1 2  years  without  medical  advice.  If 
symptoms  persist,  consult  a  doctor  or  pharmacist.  Patients  with  asthma,  an 
active  peptic  ulcer  or  a  history  of  kidney  problems  should  consult  their 
doctor  before  use,  as  should  patients  already  taking  aspirin  or  other 
painkillers.  Interaction  with  blood  pressure  lowering  drugs  may  occur,  but  is 
very  unlikely.  Keep  away  from  the  eyes,  nose  and  mouth.  Keep  all  medicines 
out  of  the  reach  of  children.  FOR  EXTERNAL  USE  ONLY; 
Side-effects:  In  normal  use,  side-effects  are  very  rare,  but  may  occasionally 
include  allergic  or  localised  skin  reactions  in  susceptible  individuals. 
Legal  Category:  E  Packs:  Gel  (PL01 73/0060)  -  30g.  RSP  £3.89  (C3.31  exc. 
VAT)  and  50g.  RSP  £5.39  (£4.59  exc.  VAT). 


AWARDS  2007 


Pick  the 


winners 


...and  you  could  drive  away  in  a  new  car  or 
celebrate  with  a  bottle  of  bubbly! 


53  his  is  the  final  chance,  it  you  haven't  already  sent  in 
your  voting  form,  to  pick  the  winners  of  the  Over 
The  Counter  Awards.  It's  also  your  chance  to  win  a 
fabulous,  brand  new  Ford  Ka,  courtesy  of  Nestle 

Build-Up  Nutrition. 
Just  pick  your  winner  in  each  category,  fill  in  the  rest  of 

the  form  and  send  it  off.  We'll  open  every 

single  entry  to  count  up  the  votes  and 

discover  who  you  have  chosen  as  the  winners 

of  the  awards.  Then  all  the 

completed  forms  will  go 

into  a  draw  and  the  first 

one  picked  at  random 

will  win  that  fantastic 

prize  car. 

So  if  you  like  the 

idea  of  a  new  set  of 

wheels  for  the 

summer,  just  take  a 

few  minutes  to  fill 

in  the  form  on 

page  16  while  you  have 

your  tea,  coffee  or  lunch 


break  and  it  could  be  time  very  profitably  spent! 

And  if  you're  not  lucky  enough  to  win  the  car,  there  ar, 
bottles  of  champagne  for  six  runners-up,  so  you  can  toasl'j 
the  award  winners. 

Our  independent  panel  of  pharmacy  assistants  whittle^] 
the  entries  in  the  first  five  categories  down  to  five  finalist 
and  we're  asking  you  to  nominate  the  winner  of  the 
Pharmacy  Assistants'  Choice.  It  may  be  one  of  the  finalii 
from  the  other  categories  or  a  product,  a  campaign,  a 
company  or  even  a  person  you  feel  is  a  'pharmacy  hero'. 
So  don't  miss  your  chance  for  the  easiest  ever  way  to , 
on  the  road  in  distinctive  style  courtesy  of  Nestle 
Build-Up  Nutrition. 

If  more  than  one  assistant  in  the 
pharmacy  would  like  to  enter,  pie | 
photocopy  the  form.  You  are  all 
welcome  to  print  off  an  entry 
form  from  our  website, 
•www.dotpharmacy.com,  or  to 
enter  by  e-mail  to 
otc@cmpin formation,  co.  uk 
You  have  to  be  in  the  draw  tc 
win  it,  so  what  are  you  waiting  foil 


Who's  who  in  the  final 


OTC  Medicine  Launch  of  the  Year 


4head:The  roll-on  treatment  to  tackle  headaches  applied 
directly  to  the  forehead. 

Benadryl  Allergy  Solution:  Once-daily  treatment  for 
the  three  million  UK  children  suffering  from  allergies. 

Gare  Fluconazole:  Single  oral  dose  capsule  to  treat 
;inal  thrush  -  at  just  £'6.99. 

Eumttbase:  Concentrated  rehydration  cream  for  dry, 
sensitive,  itchy  skin  prone  to  eczema  and  dermatitis. 


OTC  Beauty  Launch  of  the  Year 


Cutex  Extra  Caring  Gel  Nail  Polish  Remover: 

Extra  care  remover  for  natural  and  most  artificial  nails. 

Elegant  Touch  Truly  Natural  French  Nails:  Frerj 
manicure  stick-on  nails  with  subtle  nail  moon  feature. 

EX1  Cosmetics:  For  women  with  Asian,  Latino,  Far 
Easter,  Arabian  or  Mediterranean  skin  tones. 

Nivea  Body  Aroma  Sprite:  Fragrance  and  hydratinjj 
spritz  in  three  varieties. 


TiJSjfJ»"«s  '  •<  i!  action  treatment  for  cold,  pain  and  fever 
in  children  aged  two  to  12. 


Nivea  Hand  Fresh  Moisture  Cream:  A  quickly- 
absorbed  aqua-ereme  with  sea  minerals  and  vitamin  E. 
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Supplement  of  the  Year 


Wartner  TV  advertising:  First  tunc  on  TV  and 
sales  soared. 


antrum  Kidz:  Formulated  for  the  special  needs  of 
ildren  aged  tour  to  10. 

onal  V-Nal  Xtra:  Extra  help  for  tired,  swollen  legs 
th  poor  circulation  from  a  combination  of  herbal 
xredients. 


Delph  'Don't  get  burnt,  get  Delph'  Brand  new 
take  on  suncare  advertising  with  a  serious  message. 


Pharmacy  Educator  of  the  Year 


enosan  tablets:  Fresh  organic  sage  extracts  to  help 
[m  hot  flushes. 


Reckitt  Benckiser  Contributing  to  knowledge  of 
trut  health. 


>int-e-LiciouS:  A  once-a-day  liquid  glucosamine 
"inula  with  a  strawberry  flavour. 


Cambridge  Counterpart:  L4-part  modular  package 
from  C&D  and  Wyeth. 


atraHealth  CoQ  Melts:  Co-enzyme  Q10  in  a  direct 
"mat,  dissolving  on  the  tongue  with  no  need  for  water. 


GlaxoSmithKline  Consumer  Healthcare:  For  its 

support  for  Zovirax. 


Advertising  campaign  of  the  Year 


iquitin  CQ  Formula  1  sponsorship:  The  quit 
;ssage  moves  into  an  area  traditionally  dominated  by  the 
aacco  brands. 

intac  75  'Signs':  Computer  graphics  and  live  action 
mbined  to  raise  awareness  of  heartburn  remedy. 

eep  Freeze  'Freeze  pain  on  the  spot':  Sports- 
emed  ad  with  innovative  sparkle  effect. 


Nelsonbach: 

Increasing  knowledge  of 
complementary  medicine 


Co-op  Training 
Champions 

Helping  staff  to 
train  colleagues 
at  branch  level. 


Advertisement  feature 


Who  needs  the  warmth  and 
nourishment  of  Build-Up? 


he  winter  chill  is 

definitely  here  and  manv 
1    of  your  elderly 
tstomers  may  not  be  getting  all 
ie  nutrients  they  need  from 
leir  daily  diet.  There's  nothing 
ie  a  hot,  comforting  drink  to 
;at  the  cold  weather.  So  why  not 
commend  the  warmth  and 

mrishment  of  Build-Up  Instant  Hot  Chocolate 
•  one  of  the  range  of  Build-Up  soups  available 
i  Chicken,  Potato  &  Leek,  Vegetable  and  Tomato 
avours. 

Not  only  do  they  taste  delicious,  they  are  packed 


lull  of  protein,  vitamins  and 
minerals  -  ideal  for  customers 
who  have  lost  their  appetite  or 
might  not  be  getting  all  the 
essential  nutrients  from  their  daily 
diet.  They're  easy  to  make  too  - 
just  add  boiling  water  and  whisk. 
As  well  as  Instant  Hot  Chocolate 
and  the  range  of  wholesome  soups, 
there  are  milky  drinks  in  four  delicious  flavours  - 
Strawberry,  Chocolate,  Vanilla  and  Banana 
Build-Up  Also  available  is  Build-Up 
Original,  an  unflavoured  nutritional  boost  that 
can  be  added  to  everyday  food  and  drinks. 


www.nestle.co.uk 

Nestle  Nutrition,  St  George's  House,  Croydon,  Surrey  CR9  1NR 
Sales  enquiries:  020  8667  5130 


be  treated  with  a  variety 
of  drugs  or,  ultimately, 
surgery.  The  proposed 
over  the  counter  switch  of 
simvastatin  (Zocor  Heart 
Pro),  one  of  the  'statin' 
class  of  cholesterol- 
lowering  drugs,  should 
also  allow  patients  to 
reduce  their  risk  of 
CHI)  more 
easily. 

Currendy, 
about  one 
million 
prescriptions 
for  cholesterol- 
lowering  drugs 
are  issued  each 
month  in  the  UK, 
at  an  annual  cost  of  £440  million,  and 
estimates  suggest  that  statins  save  about 
7,000  lives  a  year.  While  Zocor  Heart  Pro 
will  be  licensed  OTC  only  for  those  at 
high  and  moderate  risk  of  a  first  heart  attack,  studies 
also  show  statins  to  have  potential  benefits  for 
conditions  such  as  reducing  the  risk  of  a  post-MI 
stroke,  Alzheimer's,  some  eye  conditions,  brittle  bones 
and  the  progression  of  multiple  sclerosis. 


As  with  all  medicine,  prevention  is  better  than  cure  and 
adopting  a  'heart  friendly'  diet  is  good  advice  for  all.  Key 
ingredients  in  the  recipe  for  heart  health  include: 
Reducing  salt.  Cutting  salt  intake  from  an  average 


Adopting  a 

diet  rich  in  fruit,  vegetables,  fish 

are  known  to 
have  cardiovascular  benefit 


and 


10g  to  5g  a  day  will  reduce  blood  pressure 

by  5-3mmI  Ig  a  day. 

Increasing  fruit  and  vegetable  intake. 
An  increase  from  two  to  seven  portions 
daily  of  fruit  and  vegetables  alone  can 
reduce  blood  pressure  by  7-3mmHg. 

Increasing  omega-3  fatty  acids.  Studies 
show  that  men  at  high  risk  of  CHD  who 
ate  the  equivalent  of  two  portions  of  oily 
fish  a  week  had  a  39  per  cent  lower  CHD 
mortality  than  men  who  ate  none. 

Adopting  a  Mediterranean  diet.  Diets 
rich  in  fruit,  vegetables,  antioxidants, 
olive  oil,  polyunsaturated  fatty  acids, 
rapeseed-based  margarine,  fish,  fibre, 


cereals,  red  wine  and  poultry  (rather  than  red  meat) ; 
known  to  have  cardiovascular  benefit. 

Pharmacy  assistants  can  stress  to  patients  the 
importance  of  the  diet  as  a  whole.  There  is  currently 
ittle  evidence  to  support  the  use  of  antioxidants  alor 
in  cardiovascular  health. 

The  first  time  many  men  will  even  be  aware  of  their  i 
prostate  is  when  they  experience  problems  urinatingi 
Not  surprisingly,  therefore,  lots  of  people  think  the  ] 
prostate  has  something  tc 
do  with  urine  flow. 
However,  it  is  actually  pa 
of  the  male  reproductive  ,!| 
system  and  is  the  gland 
responsible  for  making  ail 
secreting  prostatic  fluid,  i,j 
of  the  five  major  fluids  tri 
make  up  semen.  All  pros! 
problems  can  make  the 
gland  enlarged  or  becoml 
inflamed,  which  is  whv 
urination  becomes  morel 
difficult.  Symptoms  miglj 
include:  frequent  need  tell 
urinate,  especially  at  nigli 
need  to  rush  to  the  toiletl 
that  vou  may  even  wet  l| 
yourself  at  times;  difficult 
starting  to  pee,  straining  or  taking  a  long  time  to  finish,! 
weak  flow;  a  feeling  that  your  bladder  has  not  emptied  i 
properly;  pain  on  peeing;  pain  on  ejaculating;  pain  in  th 
genitals. 

As  with  many  cancers,  scientists  still  do  not  know  exa" 
why  anyone  develops  prostate  cancer,  or,  more  importarj 
how  to  prevent  it.  It  is  thought  that  some  people  have 
genetic  predisposition  to  prostate  cancer,  and  the  risk  < 
developing  it  is  about  doubled  in  a  man  with  any  affecti 
relative.  It  may  be  increased  by  about  three  times  in  me 
with  a  brother  with  prostate  cancer  although  it  is  stil 
in  those  under  50. 

In  addition  to  the  general  urin; 
problems  associated  with  other 
prostate  conditions,  the  sympton: 
prostate  cancer  may  include:  lowni 
back  pain;  difficulty  in  getting  or 
keeping  an  erection;  pain  in  the 
or  pelvis;  blood  in  the  urine.  To 
distinguish  between  prostate  canjj 
and  other  prostate  problems,  patS 
will  need  to  be  referred  to  their  CI 
for  tests.  These  might  include  a  1|J 
(Prostate  Specific  Antigen)  test,  to  check  for  elevated . 
of  a  protein  that  is  only  produced  by  the  prostate  gland,! 
the  DPvE  (Digital  Rectal  Examination)  to  feel  for 
irregularities  on  the  surface  of  the  prostate  or  enlargemejl 
If  these  lead  to  further  investigation  in  the  hospital,  this 
might  involve  a  biopsy  or  scans. 


Being  diagnosed  with  prostate  cancer  may  seem  like  a 
death  sentence,  but  for  many  men  the  disease  progress' 
very  slowly  and  men  often  die  with  prostate  cancer,  no 
because  of  it.  Caught  early  on,  prostate  cancer  is  a  veryi 
treatable  disease  and  for  localised  prostate  cancer,  there! 
wide  range  of  treatments  available  including  radiothen 
surgery  or  simply  active  monitoring.  Unfortunately,  ah 
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[f  of  men  with  prostate  cancer  are  diagnosed  at  a  late  stage, 
ien  managing  the  disease  -  for  example,  the  associated 
nary  incontinence  and  the  effect  on  the  sex  life  -  is  more 
ssible  than  a  cure.  Nipping  the  disease  in  the  bud,  or 
eventing  it  in  the  first  place,  are  therefore  sensible  options, 
rhere  is  evidence  to  suggest  that  diet  is  a  factor  in 
^disposing  men  to  prostate  cancer  and  easy  changes  which 
ly  reduce  the  risk  are  certainly  worth  a  try.  Countries  with  a 
m  level  of  heart  disease,  such  as  the  UK,  often  also  have 
rfi  levels  of  prostate  cancer  so  it  is  thought  that  high  levels 
fat,  particularly  saturated  fat,  may  also  create  a  higher  risk  of 
estate  cancer. 

As  well  as  reducing  fat  intake,  antioxidants  can  play  a 
ssible  protective  role.  According  to  Cancer  Research  UK, 
;re  was  a  reduction  in  prostate  cancer  deaths  when  vitamin 
was  given  as  a  dietary  supplement  to  Finnish  men  who 
Joke.  However,  its  scientists  remain  cautious  about 
tommending  routine  Vitamin  E  supplementation. 
Selenium  supplements  have  also  been  found  to  reduce 
>state  cancer  in  a  small  group  of  men,  but  the  evidence  is 
t  yet  strong  enough  to  recommend  routinely.  Sources  of 
amin  E  are  vegetable  oils  and  spreads  (used  sparingly  to 
[p  maintain  a  low  fat  intake)  and  nuts.  Selenium  can  be 
ind  in  fish,  lentils  and  Brazil  nuts.  In  the  USA,  a  12-year 
dyhas  begun  to  explore  the  links  between  vitamin  E  and 
enium  supplementation  and  a  reduced  risk  of  prostate 
icer. 

Tomatoes  have  also  had  a  good  press  recently  in  relation  to 
prevention  of  prostate  cancer.  This  is  because  they  contain 
It  only  vitamins  C  and  E,  but  another  antioxidant,  lycopene. 
iere  is  some  evidence  from  the  USA  that  men  who  eat  the 
)st  processed  tomatoes,  such  as  pizza  toppings  and  pasta 
ices,  are  less  likely  to  develop  prostate  cancer.  Although  the 
dence  base  is  small,  it  could  be  worth  suggesting  your  male 
stomers  increase  their  tomato  consumption.  lc) 


Win  a  bottle  of  champagne  with 
Over  The  Counter 

Check  out  what  you  learned  in  our  men's  health  feature  and  you 
could  win  a  bottle  of  bubbly.  Just  tick  the  correct  answers  to  the 
questions  below,  fill  in  your  details  and  send  off  the  form.  The 
first  correct  form  out  of  the  hat  on  the  closing  date  of  February 
29  will  be  the  winner. 


1  Coronary  heart  disease 
accounts  for  the  deaths  of 
how  many  adult  males  in  the 
UK  each  year? 

a  One  in  two 
b  One  in  three 
c  One  in  four 

2  Which  of  the  following  is 
not  a  risk  factor  for 
developing  CHD? 

ia  regular  exercise 
;b  smoking 
c  family  history 

3  Zocor  Heart  Pro  (simivastin) 
will  be  licensed  OTC  for 
people  at  high  to  moderate 
risk  of: 

a  stroke  following  Ml  b  their  first 
heart  attack  c  their  second  heart 
attack 

4  Which  of  the  following 
symptoms  may  indicate 
prostate  cancer: 

a  lower  back  pain 

b  chest  pain 

c  blood  in  the  urine 


5  Which  of  the  following 
is/are  believed  to  be  risk 
factors  for  developing 
prostate  cancer? 

a  high  dietary  fat  intake 
b  high  antioxidant  intake 
c  high  tomato  intake 

Nam  e  


Pharmacy, 


Address. 


Send  your  entry  to:  Test  Your 
Knowledge,  Over  The 
Counter/Men's  Health,  Sovereign 
House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1 RW 


-mi*-  ■ 

,1 
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Quality  products  from 
a  company  you  can  trust 

For  more  information  about  Britain's  most  popular  range  of  glucosamine 
supplements,  call  01252  861  454  or  visit  www.health-perception.co.uk 
Health  Perception's  glucosamine  range  is  available  to  order  direct  or  aiiematij 
from  your  wholesalers  so  stock  up  now  !  .  i« 


Jt'sa. 


Lesley  Keen  reports  on  some  of  the 

best  products  she  has  tried  in  recent  weeks 


'  j  encountered  some  super  products  when 

I  researching  the  hands  and  nails  feature  for  this 

issue.  It  really  seems  that  handcare  is  catching  up 

with  facial  skincare  in  terms  of  choice, 
presentation  and  sophistication. 

One  Minute  Manicure  is  the  kind  of  product 
that  is  so  good,  you're  tempted  to  keep  it  to 
yourself.  The  combination  of  exfoliating  Dead  Sea 
salts  and  essential  oils  is  quite  simply  a  revelation. 
Massage  it  in  for  a  minute,  rinse  off,  continue 
massaging  and  your  hands  really  are  silky 
smooth  -  and  the  effect  lasts  for  several  days. 
But  don't  take  my  word  for  it,  there  are  500 
sachets  waiting  for  Over  The  Counter  readers, 
so  send  off  your  postcards  now  if  you'd  like  to 
find  out  what  so  impressed  me  {see  right). 

Being  left-handed,  the  new  Elegant  Touch 
Left  Handed  Scissors  are  a  welcome  addition 
to  my  make-up  bag,  making  nail  trimming 
(and  illicit  fringe  trimming)  much  easier. 

I  was  interested  to  see  the  new  trend 
towards  pen-style  treatment  products  in 
the  nailcare  sector  and  I  liked  the 
Manicare  products,  especially  the  Nail 
Treatment  Pen  with  tea  tree  oil,  as  well  as 
Mentholatum's  Cutipen,  designed  to 
smarten  up  wayward  cuticles. 

I  must  also  put  in  a  word  for  the 
Marks  &  Spencer  Professional  Home 
Manicure  Kit  and  Nail  Treatment 
Collection,  not  pharmacy  I  know,  but 
seriously  good  products. 

It's  always  frustrating  when  you're 
hurrying  to  get  ready  to  go  out  and  a 
blob  of  mascara  lands  on  your  cheek 
or  your  hand  shakes  when  you 
apply  your  lipliner. 

Original  Additions  comes  up 
with  a  neat  solution,  again  in  the  form  of  a  pen. 
You  just  sweep  the  soft  nib  of  the  Eylure  Make-up 
Corrector  pen  over  flic  mistake,  blot  away  any 
residue  and  it's  as  if  the  problem  bad  never 
occurred. 

Dry  skin  is  always  likely  to  creep  up  on  us  in  the 
winter  and  Cellfood  Oxygen  Gel  is  designed  to 
calm  dry  skin  and  eczema  due  to  its  oxygenation 
and  mineralisation  properties.  The  gel  contains 
dissolved  oxygen  with  78  major  trace  elements,  34 


enzymes  and  17  amino  acids,  plus  soothing  aloe 
vera.  The  very  jelly-like,  fragrance-free  gel  is  swifdy 
absorbed  and  leaves  skin  feeling  much  more 
comfortable. 

I've  known  Givenchy  fragrances  over  the  years, 
but  I  had  never  tried  the  company's  skincare 
products  until  the  beautifully  presented  Firm 
Profile  Lotion  and  Firm  Profile  Express  arrived. 
Both  contain  the  OPTI  3  technology  to 
boost  cellular  metabolism  and  make  the 
cells  more  receptive  to  accompanying 
ingredients.  The  fresh,  light  lotion  also 
contains  Green  Tea,  lonicera  japonica 
and  wheat  proteins  while  the  Express 
mask  has  mandarin  and  beech  bud 
extracts.  They  each  smell  gorgeous,  feel 
luxurious  on  the  skin  and,  best  of  all,  they 
have  a  noticeable  firming  effect.  A  squirt 
of  Givenchy 's  lovely  Very  Irrestistible 
perfume  and  I'm  ready  for  anything! 

A  few  weeks  ago  I  received  some  Skin 
Salveation  products  from  Durham-based 
Dermatelogique,  which  are 
aimed  at  people  with  dry 
skin  conditions  including 
eczema.  The  pack  included 
the  Skin  Salveation  8 
Week  Programme 
containing  soap  and 
laundry  powder.  The 
soap  is  used  to  cleanse 
the  skin  and  then 
another  laver  is 
lathered  on  and  left 
to  form  a  barrier  to  allow  the 
skin  to  soften  and  smooth. 
I  passed  the  pack  on  to  a  friend  who  has 
suffered  badly  with  eczema  since  birth.  He  has 
tried  everything  from  dietary  and  complimentary 
remedies  including  Chinese  Herbal  Medicine  to 
prescription  steroid  creams.  He  was  glad  to  give  the 
programme  a  try  and  within  two  weeks  his  skin  was 
looking  much  smoother  and  better  hydrated  and 
the  programme  had  eliminated  the  intense  itching 
which  normally  plagued  him.  The  improvement  has 
continued  in  subsequent  weeks  and  he  is  so 
impressed  that  he's  busy  passing  the  message  on  to 
friends  and  colleagues  who  also  suffer. 
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s  a  hard  life  for  hands.  In  and 
out  of  water  a  dozen  times  a  day, 

xposed  to  the  extremes  of  heat 
and  cold  and  the  first  things  we 
e  to  explore  anything  strange  or 
ifamiliar  -  so  it's  no  wonder  they 
e  prone  to  show  signs  of  age. 
It's  easy  to  cover  up  a  spot,  mask  broken 
ins,  under-eye  shadows  and  uneven  skin 
nes  on  your  face,  but  there  are  no  instant 
iver-ups  if  a  look  at  your  hands 
veals  dry,  cracked  skin,  ragged 
iticles  and  bitten,  split  or 

avily  ridged  nails. 
The  pharmacy  has  two 
jportunities  to  make  the  most 

customers' hand  and  nail 

eds  -  offering  advice  anil 
commending  OTC  products  to 

kle  specific  problems  and 
ocking  the  cosmetic  creams,  polishes, 

ffers,  files  and  kits  that  more  and  more 

)men  are  using  to  make  their  hands  and 

ils  a  feature  to  be  proud  of. 


s  a  problem... 

ry,  cracked  skin 

ur  skin  tends  to  become  drier  as  we  set 

der  and  our  centrally-heated,  air 
nditioned  homes  and  offices  only  add  to 
e  problem  of  dryness. 
Some  people  are  prone  to  cracks  on  their 

ngerfips,  which  may  be  worse  in  winter,  and 

;treme  cold  can  also  cause  chilblains.  These 
cur  when  the  blood  vessels  near  the  surface 
the  skin  contract  causing  the  skin  to 
come  pale  and  numb  and  then  red,  swollen 
d  itchy.  Eventually  the  skin  may  break  and 

ie  problems  can  become  worse  with 

peated  exposure  to  cold  and  damp. 

In  both  cases,  it  is  important  to  protect  the 

in,  keeping  it  warm  and  dry  in  cold  and 

imp  weather  and  applying  a  soothing, 


UDi 


/ 


Creams,  treatments,  lotions  and  potions  may 
keep  our  faces  looking  young  and  smooth,  but  a  quick 
glance  at  our  hands  will  usually  give  the  game  away. 
Lesley  Keen  looks  at  caring  for  hands  and  nails 


antiseptic  cream  when  the  skin  is  broken. 

Manicurists  will  tell  you  that  being  in  and 
out  of  water  all  day  is  very  bad  for  hands  and 
nails  as  we  seldom  dry  them  thoroughly, 
leading  to  dry  skin  and  flaking,  soft  or 
splitting  nails.  It  is  advisable  to  protect  hands 
by  using  rubber  gloves  for  washing  up, 
cleaning  and  gardening.  Whenever  hands 
have  been  in  water,  they  should  be  dried 
properly  and  then  given  a  light  application  of 
hand  cream  to  moisturise  and  protect. 

The  range  of  hand  creams  is  growing 
all  the  time,  with  some  adding  ingredients 
to  condition  or  strengthen  nails  and 
others  borrowing  the  anti-ageing  formula 
of  some  face  creams  to  hold  back  the 
years  for  the  hands. 
Nail  problems 

In  the  Middle  Ages,  curved,  claw-like  nails 
were  one  of  the  signs  of  consumption  and  still 
today,  health  problems  and  deficiencies  can 
show  up  in  the  nails. 


If  someone  comes  into  the  pharmacy  with 
particular  nail  deformitv,  it  is  worth  referring 
them  first  to  the  pharmacist,  who  may  advise 
them  to  see  their  GP. 

Some  signs  in  the  nails  which  may  indicate 
problems  elsewhere  in  the  body  are: 
9  Spoon-shaped  nails  -  may  indicate  an 
in  in  deficiency. 

Clubbed  nails  growing  round  the  swollen 
ends  of  fingers  -  may  indicate  respiratory  or 
heart  problems. 

Pitted  nails  -  may  be  caused  by  psoriasis. 

Horizontal  ridges  -  may  indicate  injury 
or  infection. 

2"  Vertical  ridges  -  often  seen  in  old  age,  may 
indicate  poor  absorption  of  some  vitamins, 
minerals  and  essential  fatty  acids. 

White  spots  on  the  nails  -  may  indicate  a 
deficiency  of  zinc  or  vitamin  A. 

Fungal  infections  turn  the  nails  white  and 
crumbly  and  later  cause  thickening  and 
ridging.  These  customers  should  be  referred 
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to  the  pharmacist,  win  > 
may  recommend  an  anti- 
fungal cream. 

Paronychia  is  a  bacterial 
or  yeast  infection  which 
caused  red,  swollen  cuticles 
and  may  result  in  painful, 
pus-filled  blisters  (whitlows) 
at  the  side  of  nails.  The 
problem  can  lead  to  nails  becoming 
discoloured  or  deformed.  Again,  the  customer 
should  be  referred  to  the  pharmacist. 
9  Sub-ungual  haematomas  are  the  result  of 
crushing,  trapping  or  hitting  the  nail.  As 
blood  gathers  beneath  the  damaged  area,  the 
nail  blackens  and  becomes  very  painful  and  it 
may  be  necessary  to  relieve  the  pain  by 
lancing  the  nail.  Customers  should  be 
referred  to  their  GP. 

I  Nail  biting,  often  caused  initially  by  stress 
or  anxietv,  quickh  becomes  a  habil  which  is 
hard  to  break.  A  number  of  preparations  are 
available  to  give  willpower  a  hand.  They  are 
painted  on  to  and  around  the  nail  and  contain 
bitter  substances  which  taste  vile  when  the 
nailbiter  puts  a  finger  to  their  mouth. 


Whenever  hands  have 
been  in  W3*Gi 
should  be  dried  prope 
light  application  of  :< 


they 
and  then 


Win  a  bottle  of  champagne 
with  Over  The  Counter 

Check  out  what  you  have  learned  in  our 
hands  and  nails  feature  and  you  could  win 
a  bottle  of  bubbly.  Just  tick  the  correct 
answers  to  the  questions  below,  fill  in  your 
details  and  send  off  the  form.  The  first 
correct  form  out  of  the  hat  on  the  closing 
date  of  February  29  will  be  the  winner. 


a  become 
c  stays  th 

2  White  < 


3  drier 
i  same 


b  becomes  oilier 


White  and  crumbly  nails  which  show 
ickening  or  ridging  may  indicate: 
ack  of  vitamin  B  b  bronchial  problems 
:unqal  infection 


a 
c 
3 

in 

a  sweet  b  bitter 


>ducts  usually  contain 
ch  are  extremely: 


c  spicy 
4 

to: 

a  softness 

b  brittleness 

c  splitting  and  flaking 

5  Among  the  products  available  for 
a  exfoliators  b  masks  c  treatment  oils 

Name  

Pharmacy  

Address 


Send  your  entry  to:  Test  Your  Knowledge, 
Over  The  Counter/Hands  and  Nails, 
Sovereign  House,  Sovereign  Way. 
Tonbridge,  Kent  TN9  1 RW 


When  it  comes  to  choosing  products  to  keep 
hands  and  nails  looking  good,  consumers 
expect  almost  the  same  level  of  sophistication 
they  demand  from  facial  skincare  products. 

Skincare  for  hands  now  embraces  anti- 
ageing  products  and  formulations  are 
becoming  increasingly  sophisticated,  offering 
maximum  moisrurisation  and  treatment  in 
creams,  gels  and  lotions  and  nail  bars  are 
opening  up  in  many  towns  and  cities,  offering 
high  quality  and  affordable  treatments. 

Rebecca  Judd,  marketing  director  for 
Manicare,  which  is  represented  in  4(1 
countries,  said:  "The  nailcare  sector  is  very 
fast-moving.  Clearly,  the  growth  of  the  nail 
bar  has  helped  the  consumer  to  become  more 
aware  of  nail  regimes.  This  has  resulted  in  an 
increased  opportunity  for  pharmacists  to 
benefit  from  stocking  specialist  nail  products 
and  accessories  such  as  Manicare." 

She  highlighted  a  strong  move  away  from 
harsh  chemicals  and  towards  more  natural 
formulations  and  the  addition  of  vitamins  to 
care  tor  nails  and  she  promised  more 
innovation  through  2004.  She  said: 
"Treatments  are  a  focus  area  for  manicare 
innovation  and  the  launch  last  year  of  our 
new  Treatment  Pens  offers  an  easy  and  quick 
way  to  care  for  your  nails  without  the  need 
for  a  bottle  and  a  brush." 

Specialist  nail  brands  such  as  Manicare, 
Elegant  Touch  and  Mavala  have  put 
together  packs  containing  products  to  tackle 


given  a 

ream 


particular  nail 
problems  or  give  a 
luxurious  treatment. 
There  are  packs  to 
target  problems  such 
as  ageing,  brittleness 
splitting  and  flaking, 
biting  and  problem 
cuticles  as  well  as 
pampering  packs  with  products  more 
associated  with  facial  use  such  as  exfoliatoi 
nourishing  oil  and  masks.  Manicare  offers 
pampering  packs  in  peppermint  and 
lavender  and  there  are  Perfect  10  kits  for 
hands  and  feet. 


Faking  it 

For  those  who  despair  of  ever  growing  thei: 
own  nails  to  the  length  they  want,  there's 
never  been  more  choice  if  they  want  to 
fake  it. 

Simon  Zussman,  sales  and  marketing 
director  tor  Original  Additions,  which  offe: 
a  comprehensive  range  of  false  nails,  says 
there  is  no  longer  any  stigma  attached  to  n: 
which  are  not  entirely  vour  own. 

"The  rise  in  popularity  of  nail  bars  and  tl 
wide  availability  of  easy-to-use  home  nail 
extension  kits  means  that  false  nails  are  nov 
an  accepted  part  of  the  beauty  regimes  of 
many  UK  women,"  he  said. 

Nails  can  be  applied  with  glue  to  last  up 
10  days,  or  with  stick)'  tabs  for  up  to  three 
days,  while  pre-glued  nails  offer  the  ultima 
in  speed  and  convenience,  so  you  can  apply 
the  nails  anywhere  in  less  than  a  minute. 

Glue-on  nails  offer  a  cost-effective  optio 
for  those  who  like  to  change  their  look 
regularly  or  for  those  who  like  the  idea  of  s: 
or  acrylic  nails  but  are  concerned  about  cos 
and  maintenance  or  about  one  or  two  recerj 
pieces  of  adverse  publicity.  The  products  ha 
come  a  long  way  since  the  early  days,  wheru 
they  were  rather  thick  and  never  seemed  to 
as  well  or  look  as  convincing  as  they  should 

Today  they  appear  in  all  shapes  and  sizes 
and  to  suit  everyone,  whether  they  want  a 
natural  look,  a  smart  French  manicure  or  a 
style  statement  no  one  can  forget.  You  can 
opt  for  subtle  colouring  and  decoration  or  d 
over  the  top  with  colours,  sequins  or  'jewels) 
to  create  your  own  pattern. 

Simon  Zussman  says  the  French  manicu 
look  continues  to  be  the  most  popular  but 
"the  possibilities  of  false  nail  design  are 
seemingly  limitless." 

In  2002,  Elegant  Touch  introduced  pre- 1 
decorated  nails  and  followed  this  up  in  200! 
with  sequinned,  three-dimensional,  lace, 
opalescent  and  foil-tipped  nails.  Simon 
Zussman  predicts  even  more  innovation  rbl 
year  which  will  use  the  latest  technology  ail 
incorporate  the  latest  fashion  styles. 

You  can  also  create  gel  and  acrylic  nails  a 
home  with  kits  containing  all  you  need  for  ' 
the  'salon  talon'  look. 

And  that's  one  bit  of  DIY  most  of  us 
would  be  willing  to  tackle.  © 
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Nivea  aims  to  help  people  make  the  most 
of  their  beauty  sleep  with  new,  pampering 
Hand  and  Body  Night  Renewal  Creams. 

The  hand  cream  contains  evening 
primrose  oil  to  soften  and  smooth,  biotin 
(vitamin  H)  to  support  the  skin's 
restructuring  process  and  grapeseed  oil 
(vitamin  F)  to  strengthen  the  skin's  own 
protective  barrier. 

The  Body  cream  contains  Ceramide  3 
to  support  the  cellular  structure  and 
barrier  function  of  the  skin,  biotin  and  a 
calming  cardamom  fragrance. 

Nivea  Hand  Night  Renewal  Cream 
retails  at  £4.09  for  100ml  and  Body  Night 
Renewal  Cream  at  £8.99  for  300ml. 

Beiersdorf  UK  Ltd, 
Tel:  0121  329  8800 


>hat 


legant  Touch  has  added  seven  new  products  to  its 
mplements  range  and  has  launched  new  slimline  packaging 
:or  existing  products. 
The  latest  additions  are:  Easy  Reach  Scissors  (£3.99)  with 
ongated  shoulders  and  easy  grip  coating;  Nurses  Scissors 
£3.99)  for  first  aid  or  medical  use  at  home;  Hairdressing  Scissors 
£4.99)  to  cut  all  styles  from  blunt  and  choppy  to  smooth  and 

blended;  Left  Handed 
Scissors  (£1.99);  Gold 
Eyelash  Curler  (£3.49) 
with  gold  plating  and  a 
longlasting  silicone  pad 
to  protect  lashes; 
Cuticle  Nipper  (£3.99) 
for  cutting  and  tidying 
cuticles  and  hangnails; 
Cosmetic  Set  (£0.99) 
with  100  cosmetic 
buds,  10  facial  pads 
and  1 0  cotton  wool 
balls. 

Original  Additions, 
Tel:  020  8573  9907 


Established  more  than  1 00 
years  ago  as  a  supplier  of  high 
quality  cutlery  and  scissors, 
German  manufacturer  Muller  & 
Schmidt  Pfeilring  is  represented 
in  the  UK  by  Glendevon 
Marketing. 

State  of  the  art  manufacturing 
technology  means  that 
Pfeilring 's  'made  in  Solingen' 
products  can  be  returned  to  the 
company  for  lifelong  free 
replacement  or  repair. 

Pfeilring 's  manicure 
implements  and  instrument  sets 
are  available  in  more  than  40 
countries  and  the  company  's 
new  products  including 
cosmetic  and  shaving  brushes 
as  well  as  new  manicure  sets 
are  being  established  in  the  UK 
by  Glendevon. 

Among  the  sets  available  is 
Titanium,  with  titanium  coated 
scissors  and  tweezers  and  a 
sapphire  nail  file  in  a  black 
nappa  leather  case. 

Glendevon  Marketing, 
31114 


The  Mentholatum  Company  helps 
end  the  problem  of  nailbiting  and  dry 
or  ragged  cuticles  with  two  special 
products. 

Described  by  the  company  as 
'willpower  in  a  bottle',  Stop  'n  Grow 
contains  two  powerful  ingredients 
which  produce  an  extremely  bitter 
taste  to  help  nailbiters  kick  the  habit 
quickly.  Stop  'n  Grow  is  odourless 
and  colourless  and  should  be  used 
regularly  all  over  the  nails  and 
cuticles. 

If  torn  or  ragged  cuticles  are  the 
problem,  Cutipen's  combination  of 
gentle  cuticle  removing  tip  and  rich, 
softening  cuticle  cream  tackles  the 
problem  in  one. 

Cutipen  retails  at  £3.69  and  Stop  'n 
Grow  at  £3.35. 


Pharma  Consumer  Care 
Tel:  01202  314824 


Trends  come  and  go, 
but  the  French 
manicure 
remains  a  firm 
favourite  and 
while  the 
base  colour 
with 

accented  tip 
remains, 
variations 
in  style, 
shape  and 
colour 
allow  the 
look  to 
evolve. 

Elegant 
Touch  says 
the  future  of 
French 

manicure  false 
nails  lies  in  the  French  Arc.  Its  precision 
tips  have  an  accentuated  arc  shape, 
giving  the  impression  of  longer, 
slimmer  fingers.  French  Arc  nails 
(£6.99)  are  in  three  styles:  liberty  Arc 
Pink  or  Bare  for  the  classic  look  and 
eyecatching  Voodoo  with  a  white  base 
and  black  tips. 


Original  Additions, 
Tel:  020  8573  9907 
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SKIN  DOCTORS 


New  Overnight  Zit  Zapper  from  SkinDoctors  is  an 
intensive  anti-pimple  treatment  designed  to  dry  out 
spots  in  eight  hours. 

Zit  Zapper  is  the  first  product  in  the  company's 
new  Blemish  Free  range.  The  clinical  formula  is 
applied  directly  to  the  pimple  before  going  to  bed 
and,  says  the  company,  it  works  overnight  to  give 
clear,  blemish-free  skin  the  next  morning.  Zit 
Zapper,  which  comes  in  a  white  and  silver 
rollerball  applicator,  contains  salicylic  acid  to 
exfoliate  deeply  without  irritating  spots,  glycolic 
acid,  a  fruit  acid  to  help  slough  off  dead  skin 
cells,  astringent  witch  hazel  and  cooling, 
antiseptic  camphor  and  menthol. 

Overnight  Zit  Zapper  retails  at  £9.95  for  10ml. 

SkinDoctors,  Tel:  0800  298  7200 


New  Collection  2000  Balancing 
Creme  Powder  Make-Up  (£3.49) 
is  formulated  to  moisturise  dry 
areas  and  control  excess  shine. 
The  easy-blend  formula  leaves  a 
soft  powder  finish,  and  it  contain: 
sunscreens,  along  with  vitamin  E 
to  help  protect  against 
environmental  damage.  In 
four  shades,  it  comes  in  a 
slimline  case. 
Collection  2000  Ltd, 
Tel:  01695  727317 


New  Feria  Color  Booster  Flash 
Brown  offers 
a  way  to 
lighten  dark 
hair  by  up  to 
four  tones 
with  no  need 
to  pre-lighten. 
The  new 
colourant 
gives 

"spectacular 
light  brown 
colour  to  even  the  darkest  of  haii 
Feria  Color  booster  Flash  Brown 
comes  in  three  shades  and  retail 
at  £7.49. 

L'Oreal  Group  UK  Ltd, 
Tel:  020  8762  4000 


briefs 


Bourjois  has 
added  four  new 
colours  to  its 
Suivez  Mon 
Regard 
Shimmering 
Loose  Powder 
Eyeshadow 
range  (£6.50). 
All  four  contain  a  high 
concentration  of  pigments  for 
extra  brilliance.  Each  no-spill  pot 
comes  with  its  own  integrated 
applicator  brush. 
Bourjois  Ltd, 


?436  6110 


Lever  Faben  j.  ■  ha:  a  Ided  an  Aloe 
Vera  variant  to  tl  le  1  'aseline 
Intensive  Care  Lip  T|  erapy  range. 
The  new  product  re'  Hs  at  £0.99. 
Lever  Faberge, 
Tel:  020  8439  6100 


Bronnley  has  worked  with 
the  Royal  Horticultural 
Society  (RHS)  to  create  a 
new  floral  range. 

The  RHS  Floral  Collection 
comprises  eight  products 
presented  in  elegant  boxes 
illustrated  with  pictures  from 
the  RHS's  renowned  collection 
of  botanical  drawings.  The 
three  fragrances  are  Rose, 
Nasturtium  and  Passion 
Flower. 

The  classic  Rose  fragrance 
has  notes  of  damask  rose, 
jasmin  and  gardenia  with 
undertones  of  chypre. 

Nasturtium  blends  the  zest  of 
mandarin  and  grapefruit  with 
hyacinth,  nasturtium,  cyclamen, 
freesia,  soft  woods  and  musks  for 
a  spicy,  contemporary  fragrance. 

Passion  Flower  blends  violet, 
ylang  ylang  and  pepper  with  rose, 
mimosa,  lily,  jasmine  and  freesia 
over  a  woody  base  for  a  heady, 
sensual  result. 

Each  is  available  as  Eau 


Fraiche,  Bath  Seeds,  Bath 
Relaxant  (with  arnica)  soap  in 
single  or  triple  packs  (with 
Melissa),  Body  Balm  (with 
evening  primrose  oil),  Hand  &  Nail 
Cream  and  Drawer  Liners. 

Retail  prices  are  from  £1 .50 
to  £9.95. 


H  Bronnley  &  Co  Ltd, 
Tel:  01280  702291 


Vichy  is  launching  a  new  cellulit 
treatment  next  month.  Liposyne 
a  body  contouring  product  with 
the  company's  patent  Adrenalys 
complex  to  help  stimulate  the 
elimination  of  fatty  deposits.  Vicl 
says  Liposyne  (200ml,  £19.95) 
reduces  skin  dimpling  and  visibl' 
firms  and  smoothes  the  skin,  wi 
contours  appearing  more  define 
in  four  weeks. 
Cosmetique  Active  (UK)  Lt 
Tel:  020  8762  4030 


Original  Source  has  launched  a 
new  selection  of  bath  foams  anc 
shower  gels  with  essential  oils. 
The  new  shower  gels  are  Rose  i 
Geranium  and  Spearmint  & 
Lavender  and  the  bath  foams  ar 
Basil  &  Lemongrass  and  Manda 
&  Sandalwood. 
PZ  Cussons  (UK)  Ltd, 
Tel:  0161  491  8000 


Lever  Faberge  extends  the  Dow 
Firming  range  with  new  Intensiw 
Firming  Gel-Cream  and  Firming 
Bodywash  and  the  relaunch  of 
Firming  Lotion,  all  containing 
seaweed  extracts.  Retail  prices 
are  from  £2.99  to  £5.99.  The 
Dove  Silk  range  is  also  extendei 
with  Cream  Wash  (£1 .99)  and  a 
new  400ml  size  for  Cream  Oil 
Body  Wash  (£4.19). 
Lever  Faberge, 
Tel:  020  8439  6100 
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8  hose  who  gave  up  smoking  at  New  Year  may  have 
already  broken  their  resolutions  -  or  might  be 
finding  it  tough  going.  And  those  who  didn't  have  a 
whole  new  supportive  opportunity  in  March. 
We  all  know  that  smoking  causes  lung  cancer,  so  why  do 
so  many  carry  on?  If  you  smoke,  or  used  to  smoke,  you  will 
know  that  it's  just  very  hard  to  associate  the  two  things 
when  you  are  desperate  for  a  cigarette.  When  I'm  not 
writing  articles  or  working  in  community  pharmacy,  I  work 
in  a  hospice  and  I'm  sorry  to  be  so  scarv,  but  1  think  you 
might  be  shocked  at  just  how  young  some  terminally  ill 
lung  patients  are.  Mothers  in  their  early  40s,  with  young 
children  -  people  like  that. 

But  it  isn't  just  lung  cancer  lurking  for  smokers:  smoking 
more  or  less  messes  up  your  whole  body,  in  one  way  or 
another.  Around  83  per  cent  of  lung  cancer  deaths  in 
England  are  smoking-related,  but  that  percentage  of  lung- 
damaged  deaths  from  bronchitis  and  emphysema  (airways 
disease)  is  also  caused  by  smoking. 


Smoking  affects  the  cardiovascular  system  -  heart  and 
circulation.  It  causes  heart  attacks,  narrowing  of  the  arteries, 
thickening  of  the  blood,  increased  pulse  rate,  thinning  of 
the  blood  vessels  leading  to  leakage  or  even  bursting. 

Smoking  results  in  a  reduced  supply  of  oxygen  to  the 
brain,  and  increases  the  risk  of  stroke.  It  increases  the  risk 
of  stomach  ulcers  and  stomach  cancer.  And  let's  not 
forget  cancers  of  the  pancreas,  kidney,  bladder,  cervix, 
mouth  and  throat. 

Ditl  vou  also  know  that,  according  to  the  No  Smoking 
Dav  organisers,  120,000  British  men  are  impotent  because 
of  smoking?  So,  tell  that  to  the  boys  in  the  pub... 

It  you  are  planning  a  baby,  smoking  is  associated  with  the 
production  of  deformed  sperm,  reduced  sperm  count, 
reduced  fertilitv,  miscarriage,  and  low  birthweight. 

Smoking  thins  our  bones  and  messes  up  our  skin  -  it 
increases  the  risk  of  osteoporosis  and  bone  fractures,  and 
causes  premature  ageing  of  the  skin,  wrinkles,  slower- 
healing  wounds ...  and  lots  more  beside.  Those  health  te- 
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who  stop  before  the  age 

of  35  have  a  life  expectancy  not 

significantly  different  from  that  of  a  non-smoker 


warnings  on  the  packets  do  seem  to  leave 
quite  a  lot  out. 

This  is  not  very  good  news,  is  it?  Enough  to 
make  you  reach  tor  a  ciggy,  really  But  -  there  is 
some  good  news.  As  soon  as  a  smoker  gives  up, 
the  risks  of  some  ot  these  awful  illnesses  start  to 
reduce.  And  they  keep  on  reducing  as  long  as 
people  continue  not  to  smoke. 

Benefits  of  giving  up: 
when  they  happen 

Within  the  first  three  days  of  giving  up  (which  is 
tlie  most  difficult  time  for  craving)  blood 
pressure  and  breathing  improve.  Pulse  rate  and 
oxygen  levels  in  the  blood  return  to  normal,  and 
our  bodies  start  to  clear  carbon  monoxide  and 
nicotine  from  our  blood  and  tar  from  our  lungs. 
Energy  levels  increase.  Quite  an  incentive,  really. 

Over  the  next  three  months  or  so,  circulation 
improves  and  lung  function  starts  to  increase. 

What  about  the  longer  term?  There  is  good 
news  here  too.  After  five  years,  the  risk  of  heart 
attack  is  halved,  and  after  10  it  returns  to  that  of 
a  non-smoker.  A  smoker  who  has  already  had  a 
heart  attack  will  halve  the  risk  of  a  second  one  by 
giving  up  smoking.  Ten  years  after  stopping 
smoking  the  risk  of  lung  cancer  is  reduced  by 
almost  half  and  smokers  who  stop  before  the  age 


of  35  have  a  life  expectancy  not  significantly 
different  from  that  of  a  non-smoker. 


In  the  1970s  nearly  hall  the  adult  population 
smoked  (I  was  there  -  I  smoked  then  too,  we  all 
did).  Formnately,  this  figure  has  nearly  halved  - 
to  just  over  a  quarter  of  adults.  But  this  is  still  far 
too  many.  There  are  around  12  million  adult 
smokers  in  the  UK,  slightlv  more  men  than 
women,  but  there's  not  a  lot  in  it.  But  although 
the  figures  are  going  down,  this  decline  is  within 
the  older  age  groups,  due  to  older  smokers  who 
are  giving  up.  The  bad  news  is  that  the  number 
of  young  people  who  start  smoking  isn't  going 
down.  More  than  a  third  of  people  aged  between 
20  and  34  smoke. 

For  teenagers,  the  figures  are  quite  depressing 
-  just  under  a  fifth  ot  15-year-old  boys  smoke, 
while  a  staggering  25  per  cent  ot  15-year-old 
girls  do  so.  Every  day  in  the  UK,  around  450 
children  under  16  will  start  to  smoke  for  the  first 
time,  and  a  lot  of  this  happens  in  the  school 
environment. 

Only  one  in  seven  people  over  60  smokes  - 
this  means  a  lot  of  people  have  given  up, 
considering  that  they  were  around  in  the  smoke- 
riddled  1970s.  Or  maybe  these  &*• 


Abbreviated  Prescribing  Information. 
Nicorette  Patch.  Presentation:  Transdermal 
delivery  system  available  in  3  sizes  (30,  20 
and  10cm-')  releasing  15mg,  lOmg  and  5mg 
of  nicotine  respectively  over  16  hours. 
Indications:  Nicotine  dependence  and 
symptom   relief   in   smoking  cessation. 
Dosage    &    Administration:  Nicorette 
patches  should  not  be  used  concurrently 
with  other  nicotine  products  and  patients 
must  stop  smoking  completely  when  starting 
the  treatment  The  recommended  treatment 
programme  should  occupy  3  months.  One 
Nicorette  patch  should  be  applied  to  a  dry, 
non-hairy  area  of  the  skin  on  the  hip,  upper 
arm  or  chest  in  the  morning  and  removed  at 
bedtime.  Application  should  be  limited  to 
1 6  hours  within  any  24-hour  period  Patients 
are  recommended  to  commence  with  one 
15mg  patch  daily  for  the  first  8  weeks. 
Patients  who  have  remained  abstinent 
should  then  be  supported  through  a  weaning 
period,  consisting  of  one  lOmg  patch  daily 
for  2  weeks  followed  by  one  5mg  patch  daily 
for  a  further  two  weeks  Patients  should  be 
reviewed  at  3  months  and  if  abstinence  ha? 
not  been  achieved,  further  courses  of 
treatment  may  be  recommended  if  it  is 
considered  that  the  patient  would  benefit 
Not  for  use  by  persons  under  1 8  except  undei 
advice  from  a  doctor  Precautions:  Peptic 
ulcer,  angina  pectoris,  recent  myocardia 
infarction,   serious  cardiac  arrhythmias, 
systemic  hypertension,  peripheral  vasculai 
disease,  diabetes  mellitus,  hyperthyroidism 
phaeochromocytoma.  recent  cerebrovascula 
accident,  chronic  generalised  dermatologica 
disorders  Contra-indications:  Pregnancy? 
Lactation   If  the  patient  cannot  give  uf 
smoking  without  NRT  then  a  risk  benefi 
assessment  should  be  made  Non-smokers 
known   hypersensitivity  to  nicotine 
component  of  the  patch  Special  Warnings 
Rarely  dependence  Erythema  may  occur, 
severe  or  persistent,  discontinue  treatment 
Adverse  Effects:  Application  site  reaction 
(e  g.  erythema  and  itching),  headache,  nausea 
dizziness,  palpitations,  dyspepsia  and  myalgia 
Pharmaceutical  Precautions:  Do  not  stor 
above  30°C  Legal  Category:  GSL  Packag 
Quantities  &  Cost  (all  trade  prices  correc 
at  time  of  printing)   Cartons  containing 
Nicorette  patches  in  single  sachets  in  th 
following  quantities  Nicorette  Patch  15m 
(PL00032/0294)  -  packs  of  7  (£9.07 
Nicorette  Patch  lOmg  (PL00032/0293) 
packs  of  7  (£9  07)  Nicorette  Patch  5m 
(PL00032/0292)  -  packs  of  7  (£9.07 
PL    Holder:    Pharmacia    Limited,  Dav 
Avenue,  Milton  Keynes,  MK5  8PH,  UK.  Te 
01908  661101    Date  of  Preparatior 
September  2002 
References:  1.  Davila  DG  et  al  Acut 
effects  of  transdermal  nicotine  on  slee 
architecture,  snoring  and  sleep-disordere 
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15mg  P^Hl  V  c-, 

-~f—  ^zapatchj^      Because  Nicorette  16  hour 

Patch  is  the  only  patch 
I;    specifically  designed  to  mimic 
your  customers'  regular  smoking  pattern,  it  avoids  the  nocturnal 
nicotine  dosing  often  associated  with  sleep  disturbance.  4 

Nicorette  16  hour  Patch  is  the  only  one  not  shown  to  increase 
levels  of  sleep  disturbance  over  and  above  placebo  levels.2  6 


Furthermore,  no  other  nicotine  patch  offers  smokers  a 
greater  chance  of  success  than  Nicorette  16  hour  Patch.7 

So  to  help  them  beat  cigarettes  all  day  -  while  minimising  the 
risk  of  sleep  disturbance,  recommend  Nicorette  16  hour  Patch. 

nicorette 

nicotine 


15mg  patch  for  16hr  use 


Please  visitwww.comedis.com  to  place  an  order  or  search  for  more  information 
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Cancers 


;  lung,  pancreas,  stomach,  cervix,  kidney, 
'.   bladder,  mouth  and  throat 


Reproductive  \   deformed  sperm,  low  sperm  count,  infertility, 

problems  •  miscarriage,  impotence 


Lung  problems  •  bronchitis  and  emphysema 


figures  also  reflect  the  possibility  that  their 
friends  have  already  died  from  smoke-related 
illnesses. 

HtWl:         r  /  ,fk3ltilS? 

In  the  UK  in  1999  a  total  of  just  over  20,000 

people  died  as  a  result  of  one  of  the  following: 

©  road  accidents 

'■: 1  other  accidents 

O  poisoning  or  overdose 

®  murder  or  manslaughter 

©  suicide 

©  1 1 IV  infection 

However,  in  that  same  year,  120,000  people 
died  because  of  smoking  -  six  times  as  many  as 
all  the  others  together. 

A  third  of  all  cancer  deaths  are  caused  by 
smoking,  as  are  a  sixth  of  all  heart  disease-related 
deaths,  and  at  least  four  fifths  of  bronchitis  and 
emphysema  deaths. 


Why  do  it? 

Apart  from  all  the  obviously  stupid  reasons  for 
smoking  -  like  thinking  it's  cool  when  you  are 
young  -  some  studies  have  looked  at  why  people 
carry  on  smoking  and  why  they  can't  give  up.  Of 
course,  smoking  is  an  addiction  -  nicotine  is  a 
powerfully  addictive  drug,  but  there  are 
psychological  reasons  too.  One  study  showed 
that  nearly  half  of  women  smokers  claim  that 
a  cigarette  helps  them  to  feel  more  confident 
in  social  situations  (compared  with  43  per  cent 
of  men). 

Around  a  third  of  women  smokers  claim  they 
can't  face  giving  up  because  of  fear  of  gaining 
weight  (compared  with  only  14  per  cent  of  men 
smokers).  The  average  weight  gain  is  only  around 
2-3kg  -  less  than  half  a  stone.  But  women  who 
have  managed  to  stop  are  much  more  likely  than 
men  to  start  smoking  again  because  of  this 
weight  gain.  And  some  failed  quitters  say  that  ► 
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When  smokers  are  trying  to  quit,  cravings  can  catch  them  out 
at  any  time. 

NiQuitin  CO®  Clear  patches  provide  nicotine  continuously, 
offering  craving  protection  24  hours  a  day,  7  days  a  week. 

With  your  advice  and  support,  NiQuitin  :  : ■)"*  Clear  patch  and  an 
individual  Click2Quit  Stop  Smoking  Plan,  you'll  not  only  be 
helping  your  customers  get  through  another  day  smoke  free, 
you  could  be  helping  them  give  up  for  good. 


NiQuitin 


www.  HckZ  Uit.com 


'  compared  to 


stress  is  a  big  factor  in  causing  them  to  start  smoking  again. 

So  what  can  YOU  do? 

[fyou  smoke,  for  heaven's  sake  think  about  stopping.  If  you 
want  to  help  your  customers,  it  helps  if  you  understand 
some  of  the  psychological  stuff  so  you  can  be  sympathetic  - 
giving  up  isn't  easy.  And  tell  your  customers  to  come  back 
and  let  you  know  how  they  are  doing  -  this  can  really  help 
to  spur  people  on. 

Try  to  memorise  some  of  the  facts  and  figures  in  this 
article  or  from  other  resources  -  being  able  to  tell 
customers,  for  example,  of  some  of  the  health  benefits  that 
occur  very  soon  al  ter  quitting  should  help  to  encourage 
them  during  the  psychologically  difficult  early  stages. 
Be  sure  that  you  know  a  lot  about  the  different 

nicotine  replacement  products 
available    talk  to  your 
pharmacist  about  this,  so 
that  you  have  a  clear  plan  for 
your  customers  -  don't  just 
fumble  around  at  the  shelves 
reading  the  packets.  Being 
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perfectly  natural  products 


With  a  little  determination, 
Honeyrose  can  help  smokers 
quit  for  good  in  as  little  as  3 
weeks,  lust  follow  the  simple 
plan  in  the  leaflet. 


well-informed  will  make  customers  more  confident. 

Learn  the  differences  between  the  various  types  of 
products  available.  Patches  may  be  ideal  for  one  tvpe  ot 
quitter,  while  lozenges  are  perhaps  better  for  others  (for 
example  those  who  need  a  quicker  fix,  rather  than  a 
background  nicotine  level  to  stave  off  the  cravings).  And  if 
people  don't  want  the  world  to  see  they  are  trying  to  quit, 
NiQuitin  CQ_offers  clear  patches. 

If  you  don't  know  already,  ask  your  pharmacist  about  the 
pros  and  cons  of  24  versus  16-hour  patches. 

And  for  those  customers  who  say  they  haven't  got  on  very 
well  with  nicotine  chewing  gum  when  they  have  tried  befori 
the  manufacturer  of  Nicotinell  has  introduced  a  new  coated] 
gum  which  is  very  like  'ordinary'  chewing  gum.  With  such ; 
range  of  different  types  of  products  there  really  is  something 
for  everyone,  it's  just  a  case  of  matching  the  right  product  t< 
the  customer  -  and  reminding  them  that  they  have  to  wantjj 
give  up  -  willpower  plays  the  biggest  part. 

Some  pharmacists  work  with  primary  care  trusts  or  GP 
practices  in  different  ways  to  help  people  to  give  up  smokini 
Research  shows  that  quitters  who  use  nicotine  replacement! 
products  backed  by  professional  support  from  their  GP,  nun 
or  pharmacist  are  more  likely  to  succeed.  Just  wearing  a  pat 
with  no  willpower  and  no  support  won't  do  it  for  anyone. 
Remember  -  there  are  12  million  smokers  out  there.  That's 
lot  of  people  to  help.  © 


■  vices  on  01A49  612137  for  more  details 
or  honeyrose.com 
Hoi'  ts  Ltd,  Creeting  Road,  Stowmarket, 

Suffoli 
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Win  a  bottle  of  champagne 
with  Over  The  Counter 

Check  out  what  you  have  learned  in  our  smoking 
cessation  feature  and  you  could  win  a  bottle  of 
champagne.  Just  tick  or  circle  the  correct  answer  to  each 
of  the  questions  below,  fill  in  your  details  and  send  off  the 
form.  The  first  correct  entry  chosen  at  random  on 
February  29  will  win. 

1  What  percentage  of  lung  cancer  deaths  in  England 
are  smoking-related? 

a  43  per  cent  b  63  per  cent  c  83  per  cent 

2  How  many  men  in  Britain  are  thought  to  be  impotent 
because  of  smoking? 

a  60,000  b  120,000  c  240,000 

3  When  a  smoker  gives  up,  the  first  beneficial  effects 
begin  within: 

a  three  clays  1 5  b  three  weeks  c  three  months 

4  How  long  after  quitting  is  a  smoker's  risk  of  a  heart 
attack  the  same  as  that  of  a  non-smoker? 

a  five  years  b  1 0  years  c  1 5  years 

5  How  many  deaths  in  1999  were  smoking-related? 

a  25,000  b  75,000  c  120,000 

Name  

Pharmacy  

Add  ress  


^Test  your  knowledge^ 

Sponsored  by 

NiQuitin 

Send  your  entry  to:  Test  Your  Knowledge,  Over  The 
Counfer/Smoking,  Sovereign  House.  Sovereign  Way, 
Tonbridge,  Kent  TN9  1 RW  to  arrive  by  February  29,  2004. 


Monitoring  progress 

The  Smokerlyzer  System  gives  quitters  visible  evidence  ot 
the  declining  levels  of  carbon  monoxide  in  their  bodies. 

The  system  is  based  on  technology  used  by  healthcare 
professionals  in  smoking  cessation  clinics  for  more  than  10 
years  and  the  package  contains  a  breath  tester  to  help 
people  monitor  their  carbon  monoxide  levels  as  they 
give  up. 

The  Smokerlyzer  pack  also  includes  a  quit  manual 
covering  all  three  stages  of  the  quitting  process  and 
has  advice  on  proven  therapies  such  as  nicotine 
replacement  and  drugs  such  as  Zyban. 

Bedford  Scientific,  Tel:  01634  673720 


Smoking  Cessation  Award 

Nilesh  Shah,  from  Bell  Pharmacy  in 
Buckinghamshire,  has  won  the  first  Smoking 
Cessation  Supporter  of  the  Year  Award. 

The  search  by  Nicotinell  and  smoking 
cessation  charity  QUIT  aimed  to  find 
the  individual  or  team  which  had 


championed  smoking  services  in  their  area. 

Nilesh  has  been  providing  support  through 
his  pharmacy  for  10  years.  Initially  without 
funding,  he  invested  his  own  time  and  money 
in  the  development  of  the  service.  He  offers 
drop-in  support  to  smokers  who  want  to  quit 
and  provides  a  30-minute  one-to-one  interview 
when  he  discusses  the  options  and  helps 
clients  plan  their  quit  attempt. 

Among  Nicotinell's  latest  launches  are 
coated  gum,  liquorice-flavoured  gum  and  an 
extra  strength  2mg  lozenge. 


Novartis  Consumer  Health, 
Tel:  01403  210211 


7  February  2004 


GlaxoSmithKline  Consumer  Healthcare, 
Tel:  020  8047  5000 


Jeremy  Clitherow  MBE,  FRPharmS  takes  a 
look  at  three  typical  pharmacy  customers 
who  need  advice  on  skin  problems 


~'  he  skin  is  the  largest  living  organ  ot  the  body.  It 
relies  on  an  extensive  network  of  blood  vessels  to 
bring  it  nourishment  and  to  remove  waste  by- 
1     products,  but  with  much  of  its  surface  area  being 
exposed  to  the  elements  and  external  materials,  the 
occasional  membrane  breakdown  is  inevitable. 

The  skin  comprises  three  distinct  layers:  the  epidermis, 
the  dermis  and  the  subcutaneous  basal  layer.  However,  it  is 
only  the  outermost  layer,  the  epidermis,  which  most  people 
refer  to  and  understand  as  being  their  skin.  This  upper  tier 
is  a  multi-layered  cellular  membrane,  almost  devoid  of 
blood  vessels,  lymphatics  and  connective  tissue.  It  is  similar 
to  a  pavement  of  dead  tissue,  being  progressively  pushed 
upwards  by  the  generations  of  the  newly  developing  cells, 
which,  in  turn,  mature,  age  and  die.  These  are  the  epidermal 
cells. 

Below  the  epidermis  is  the  much  thicker  dermis,  which 
contains  the  sebaceous  glands,  hair  follicles,  sweat  glands 
and  the  elastic  and  collagen  connective  tissue. 

So  let  us  look  at  three  typical  skin  problem  sufferers  who 
may  come  into  the  pharmacy: 


This  patient  comes  into  the  pharmacy  with 
his  mother.  He  lias  just  stal  led  school  and 
his  face  is  red  ami  sore,  particularly  around 
his  little  jowls,  where  he  has  rubbed  it. 
Mum  has  heard  ot  "impetigo  going 
around"  and  wants  to  know  il  he  could 
ha\e  caught  am  thing  ln>m  the  other 
children  at  school.  In  her  heart,  she  really  knows 
that  the  condition  will  be  eczema,  mainh  because 
several  members  ol  her  famih  had  it,  and 
grew  out  of  it  as  the\  became  teenagers. 


This  youngster  has  been  one  ot  your  patients  all  his  lit] 
so  you  know  he  has  a  patient  medication  record  in  your 
pharmacy.  Mum  agrees  to  your  request  to  have  a  look  at 
record  and  you  immediately  see  that  he  is  asthmatic.  Ha  i 
he  been  a  little  older  you  might  also  have  seen  some 
antihistamine  prescriptions,  showing  that  he  suffers  frord 
hayfever  in  the  springtime  too. 

All  of  these  are  diagnostic  signposts  to  eczema. 
The  common  factors  are  itch,  inflammation,  allergy 
and  membrane  trauma.  In  this  case  his  skin  is  bright 
red,  itchy,  scaling  and  occasionally  raw,  where  he  has 
rubbed  it  too  vigorously. 

Eczema  can  occur  at  any  time  from  birth  onwards  and 
is  currently  seen  in  one  in  eight  children.  Only  one 
generation  (25  years)  ago  the  ratio  was  one  in  20  and  thi 
increase  may  be  quite  fairly  attributed  to  changes  in  the 
environment. 

Treatment  for  this  young  man  requires  a  combination 
plan.  He  needs  a  moisturiser,  even'  day,  and  routine 
protection  from  any  of  his  trigger  factors  such  as  the 
chemical  irritants  in  some  harsh  detergents,  solvents, 
perfumes  and  certain  metals,  particularly  nickel. 

As  there  is  no  magic  cure  for  eczema  yet,  the  aim 
should  be  to  keep  the  condition  under  control,  but  alwajj 
to  be  prepared  to  act  swiftly  if  there  is  a  breakdown  -  as1' 
there  will  be.  His  mum  asks  about  buying  some 
hydrocortisone  cream  tor  these  flares.  You  have  to  refuse 
and  explain  that  the  product  licence  for  the  OTC  pack 
does  not  allow  use  on  the  face,  despite  the  fact  that  the 
GP  will  give  it  to  her,  on  prescription,  for  exactly  the 
same  condition. 

In  closing,  you  reassure  her  that  impetigo  is  an  infectil 
disease,  where  the  raw  weeping  areas  are  surrounded  by 
crusted  margins.  Her  son  has  eczema,  not  impetigo. 
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A  recent  report  in  the  pharmaceutical  press  showed  that 
queous  Cream  was  responsible  for  adverse  skin  reactions 
more  than  half  of  the  children  treated.  These  children  all 
d  eczema  and  experienced  burning,  stinging,  itching  and 
iness  developing  within  20  minutes  of  application. 

2„  Flaky,  red  and  scaly 

This  patient  is  an  attractive  20-somethint; 
lady.  She  is  embarrassed  about  her  skin  and 
describes  unsightly  patches  on  the  fronts  of 
her  knees  and  on  her  elbows.  She  also 
notices  that  the  skin  flakes  off  her  elbow  s 
and  leaves  little  piles  of  debris  on  her  desk 
at  work.  She  covers  up  in  the  winter,  but 
lat  can  she  do  in  the  warmer  weather  when  everyone  else 
in  short  sleeves? 

This  patient  has  psoriasis.  In  her  case,  she  has  the 
aracteristic  thickened,  red  scaly  plaques  with  whitish 
lies  on  her  knees,  elbows  and  in  her  hair,  but  fortunately 

problems  with  her  eyes,  nails  or  joints.  Psoriasis  affects 
proximately  two  per  cent  of  the  population,  men  and 
>men  equally,  and  is  unusual  below  school  leaving  age.  No 

ect  cause  has  ever  been  established,  but  patients  will  tell 
being  comfortably  in  a  'dormant  phase'  for  months,  only 

the  condition  to  erupt  after  a  single  trigger  event.  These 
ggers  may  be  physical,  such  as  the  trauma  of  scratching  or 
ocking  the  site,  or  mental,  such  as  a  stressful  situation. 

en  throat  infections  can  precipitate  an  attack. 


Most  psoriasis  patients  will  have  had  their  condition 
diagnosed  by  their  GP  long  ago.  The  diagnostic  test  is 
called  Auspitz's  sign.  The  sign  is  that  if  one  of  the  silvery 
scales  is  gently  removed  from  one  of  the  plaques,  the  surface 
of  the  plaque  bleeds.  In  dermatitis,  it  doesn't  bleed.  In 
practice,  it  is  another  example  of  once  seen,  never  forgotten. 
There  is  rarely  any  need  to  attempt  to  remove  any  of  the 
surface  scales  because  the  patient  will  have  scratched  one  of 
the  lesions  at  some  time  anyway.  All  you  have  to  do  is  to  ask 
whether  their  lesions  weep  at  all  and  is  there  any  blood 
there  when  they  do?  Failing  that,  just  ask  if  there  is  ever  any 
blood  on  the  elbow  regions  of  their  shirts. 

Upon  questioning,  this  lady  patient  admits  to  having 
tried  all  sorts  of 'alternative'  treatments  and  that  none  of 
them  has  worked.  Some  have  even  made  things  very  much 
worse.  This  is  a  condition  best  managed  by  the  GP. 

You  take  the  details  and  ask  for  permission  to  look  at  her 
patient  medication  record.  The  PMR  shows  that  she  has 
been  prescribed  strong  steroid  ointments  from  time  to  time 
and  that  she  uses  coal  tar  preparations  regularly,  but  no 
emollients.This  could  well  be  the  answer. 

Under  normal  circumstances,  skin  replenishes  itself  in 
approximately  28  days.  In  psoriasis,  the  affected  patches  of 
immature  and  underdeveloped  skin  may  be  as  little  as  only 
four  days  old.  The  mainstay  for  prevention  has  always  been 
moisturising  ointments  and  creams,  together  with  coal  tar 
preparations  for  the  treatment  of  the  patches,  when 
they  develop.  The  combination  of  Vitamin  D  and 
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long  wave  ultraviolet  light  is  another  effective  option. 
Occasionally,  when  the  plaques  become  obstinate,  they  may 
need  salicylic  acid  ointment  to  remove  them,  and,  if 
necessary,  potent  steroids.  With  the  exception  ot  emollients, 
all  these  should  be  prescribed  by  a  doctor. 

Our  patient  says  she  uses  soap  and  water  and  gains  great 
comfort  from  a  long  soak  in  the  bath.  There  is  both  the 
problem  and  the  answer.  She  would  be  well  advised  to  use  a 
bath  supplement  based  on  oil  (and/or  tar  -  but  check  with 
the  GP  first)  and,  rather  like  the  sun  adverts,  'slap  on'  the 
moisturiser  afterwards.  She  might  even  consider  using  soap 
substitutes  on  her  plaques  too.  Current  advice  in 
the  British  National  Formulary  is  to  apply  the  substitute, 
and  then  wash  it  off.  It  should  not  be  left  on  as 
an  emollient. 

3.  Thin,  dry  and  delicate 

This  elderly  lady,  in  her  late  70s,  is 
ambulant  but  slow,  and  wears  heavy 
stockings.  She  explains  that  as  her  skin  is 

rW  1     vcry tmn  anc'  delicate,  she  wants  some 
I     antiseptic  cream. 
As  she  does  not  come  to 
your  pharmacy  regularly, 
you  do  not  have  a  full  patient  medication 
record  and  have  to  explore  her  case  from  the 
beginning.  She  has  noticed  that  she  only  has 
to  bump  her  shin  into  a  table  leg  and  the 
skin  breaks  down  and  bleeds  copiously. 
Worse,  the  cut  will  often  tear  rather  than 
heal,  and  that's  why  she  wants  the  antiseptic. 

You  ask  what  other  medication  she  is 
using  and  she  reports  having  a  regular  repeat 
prescription  for  i  strong  steroid  ointment 
I    h  she  i  ises  regularly  on  her  shins. 
I  here  are  two  problems  here.  The  first  is 
11  proi  ess  and  the  second  is  the 
steroid  ointment.  As  we  age,  the 
list  i  ity  of  the  dermis  decreases 
h     use  of  the  loss  of  collagen 
and  the  adhesive  fibres 
which  support  the 


dermal  framework.  The  skin  thins  and  bags  develop.  There! 
are  also  obvious  signs  of  ageing  such  as  the  appearance  of  I 
'liver  spots'  characteristic  in  the  exposed  skin  of  the  elderly.! 

Potent  steroid  creams  and  ointments  should  only  be  useq 
under  the  strict  supervision  of  the  GP  and  for  as  short  a 
period  as  needed.  They  should  never  be  used  copiously  or  1 
continuously  because  of  their  possible  side  effects,  which 
may  include  skin  thinning,  overgrowth  of  local  hair  and  tht 
suppression  ot  the  adrenal  glands  brought  about  by  the 
systemic  absorption  of  the  steroid. 

The  first  advice  has  to  be  for  her  to  revisit  the  GP  and  I 
advise  him,  very  tactfully,  about  her  steroid  misuse.  She  ma 
be  quite  happy  for  you  to  do  this  on  her  behalf  by 
telephone,  or  she  may  want  you  to  jot  it  down  for  her  to 
hand  in  to  the  surgery. 

She  certainly  needs  some  skincare  advice.  You  could  star 
by  advising  against  excessive  exposure  to  the  elements, 
especially  the  harsh  sun  and  the  biting  wind,  and  then  1 
on  to  promoting  the  regular  use  of  emollients  and  bath  oil 
"because  your  sebaceous  glands  are  slowing  down  as  you 
mature"  and  they  too  need  a  little  help.  TLC  is  the  name  i 
the  eame.  © 
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Test  your  knowledge 


Win  a  bottle  of  champagne  with 
Over  The  Counter 

Check  out  what  you  have  learned  in  our  skin  problems  feature  and 
you  could  win  a  bottle  of  champagne.  Just  tick  or  circle  the  correct 
answer  to  each  of  the  questions  below,  fill  in  your  details  and  send 
off  the  form.  The  first  correct  entry  chosen  at  random  on  February 
29  will  win. 


Eumobase  is  a  concentrated 
rehydration  cream 
formulated  to  moisturise  dry, 
sensitive  and  itchy  skin  - 
including  skin  prone  to  flare- 
up  of  eczema  and 
dermatitis. 

Launched  by 
GlaxoSmithKline  Consumer 
Healthcare  a  year  ago,  it  is 
an  effective  emollient  with 
high  moisturisation  potential 
in  an  easily  absorbed,  non- 
greasy  dermatological 
formula  cream. 

GSK  says  that,  in  a  skin 
capacitance  study, 
mobase  demonstrated  highly  effective  moisturising 
operties  by  producing  greater  skin  hydration  than  three  other 
arket-leading  standard  emollient  creams. 
Eumobase,  which  is  suitable  for  adults,  children  and  babies, 
ails  at  £3.99  for  30g  and  £6.49  for  100g  (RSP). 

axoSmithKline  Consumer  Healthcare, 
I:  020  8047  5000 


1  The  outer  layer  of  the  skin 
is  called  the 

a  Dermis 
b  Epidermis 
c  Superdermis 

2  Normally  the  skin 
replenishes  itself  in 
approximately  how 
many  days? 

a  14  b21  c28 

3  In  the  past  25  year,  the 
incidence  of  eczema  in 
children  has  risen  from  one 
in  20  to: 

a  one  in  15  b  one  in  12 
c  one  in  eight 

4  Psoriasis  is  unusual  in: 

a  those  under  school  leaving  age 
b  women  c  the  elderly 

5  Thinning  of  skin  is  common 
in  older  people  due  to: 

a  a  lifetime  of  sun  exposure 
b  poor  diet 

c  loss  of  collagen  and  the  fibres 
supporting  the  dermal  framework 
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Pharmacy 
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Send  your  entry  to:  Test  Your 
Knowledge,  Over  The 
Counter/Sk\n  problems,  Sovereign 
House,  Sovereign  Way,  Tonbridge, 
Kent  TN9  1 RW  to  arrive  by 
February  29 
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Only  50  per 
cent  of  UK 
adults  see 
their  dentist 
regularly, 
yet  frequent 
check-ups 
can  help 
prevent  tooth 
decay  and 
gum  disease 
as  well  as 
advise  on 
how  to  keep 
teeth  looking 
good.  Sar 

looks 
at  the  state 
of  the  nation's 
mouths 


\art  of  the  reason  why  more  of  us 
don't  visit  our  dentist  regularly  can 
be  blamed  on  the  dwindling  number 
of  NHS  dentists,  but  this  isn't  the 
whole  story. 

"While  there  are  many  people  who  only  see 
their  dentist  when  there's  a  problem  because 
of  the  cost,  others  are  spending  much  more 
on  their  teeth,  having  cosmetic  treatments," 
says  Dr  Phil  Stemmer  at  the  Teeth  for  Life 
practice  in  London. 

And  Gordon  Watkins  at  the  British  Dental 
Assoc  iation  says:  "While  there  have  always 
been  people  who  don't  see  their  dentist 
regularly,  we've  had  reports  that  NHS  Direct 
is  getting  more  calls  from  people  having 
problems  finding  an  NHS  dentist." 

Sonic  48  per  cent  of  us  claim  to  be  nervous 
of  the  dentist,  says  the  British  Dental  Health 
Foundation,  despite  the  many  advances 


Most  of  us  can  now 

keep  all  our 


in  dental  treatment  and  practice  intended 
to  make  the  experience  less  painful. 

Sedation,  relaxation  and  hypnosis 
techniques  are  now  widely  available  through 
many  dental  practices  while  local  anaesthetics 
are  much  improved  since  the  development  of 
topical  creams  and  needles.  These  are  now 
much  finer  so  injections  are  less  noticeable. 

Those  of  us  covered  by  the  NHS  are  ill- 
informed  about  the  charges  involved,  accord- 
ing to  a  survey  carried  out  by  the  British 
Dental  Health  Foundation.  Two  thirds  of 
those  questioned  thought  the  cost  of  an 
NHS  check-up  was  higher  than  the  correct 
£5.32  -  half  thought  it  was  between  £11  and 
£19  and  12  per  cent  between  £20  and  £.29. 

Dr  Nigel  Carter  of  the  BDHF  said:  "It  is  a 
concern  that  the  public  may  not  be  having 
essential  treatment  because  they  think  it  is 
unaffordable.  Regular  check-ups  can  help  to 


to 


prevent  dental  problems  developing  and 
during  an  examination  a  dentist  can  identj 
many  other  serious  health  problems  such 
mouth  cancer." 

However,  since  the  introduction  of  fluo| 
toothpaste  in  the  1970s,  tooth  decay  has 
reduced  by  up  to  40  per  cent  and  most  of| 
can  now  expect  to  keep  all  our  natural  tee; 
But  decay  has  been  replaced  by  other  pro 
lems.  Gum  disease  and  dental  erosion  ha' 
taken  its  place  as  major  threats  to  the  nat 
dental  health. 


Around  95  per  cent  of  us  suffer  from  gun- 
disease  to  some  degree  -  despite  the  fact  i 
spend  over  £200  million  a  year  on  toothp 
-  and  it  causes  more  people  to  lose  their  t 
than  tooth  decay.  Gum  disease  is  caused  1 
build-up  of  plaque,  which  irritates  the  gu 
and  causes  inflammation.  The  gums  then 
become  swollen  and  bleed  easily  when 
brushed.  In  the  serious  form  (periodontit 
the  inflammation  can  spread  underneath 
gums  and  attack  the  fibres  attaching  the 
tooth  to  its  socket  and  cause  tooth  loss. 
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Gum  disease  is  veiy  common  during 
gnancy  due  to  changes  in  hormone  levels 
d  it's  important  to  take  extra  care  of  teeth 
d  gums  at  this  time.  Remind  pregnant 
stomers  chat  dental  care  is  free  for  women 
til  a  year  after  the  baby  is  born.  Diabetics 
more  prone  to  gum  disease  too,  hut  it  can 
ect  anyone,  including  children. 


Regular  visits  to  your  dentist  to  monitor 
m  health,  and  hygienist  to  remove  plaque 
ild  up. 

Twice  daily  brushing  and  flossing. 
The  dentist  may  suggest  a  mouth  rinse 
lich  contains  an  antibacterial  to  fight  the 
cteria  which  causes  plaque. 
Disclosing  tablets  will  show  up  where 
que  has  been  left  behind. 
An  electric  toothbrush  can  be  useful  for 
ople  who  find  using  an  ordinary  brush 
ficult. 


east  half  of  five  to  six  year  olds  have  some 
>sion  on  their  milk  teeth  and  more  than  25 


per  cent  of  children  aged  1 1  and  over  have 
erosion  on  their  permanent  teeth,  says  the 
BDHF.  An  increasing  number  of  adults  are 
affected  too. 

"Dental  erosion  has  become  much  more 
common  in  children,  and  that's  in  part  down 
to  the  huge  amount  of  fizzy  drinks  they  now 
consume,"  says  Gordon  Watkins.  But  it's  not 
just  fizzy  drinks  that  are  to  blame  -  our 
obsession  with  'healthy'  fruit  juices  can  cause 
just  as  much  damage  to  the  tooth  enamel. 

Dental  erosion  is  the  loss  of  tooth  enamel 
caused  by  acid  attack.  Every  time  you  eat  or 
drink  something  acidic,  the  enamel  on  your 
teeth  becomes  softer  for  a  short  while,  anil 
loses  some  of  its  mineral  content.  Your  saliva 
slowly  neutralises  this  acidity  and  restores  it 
to  its  natural  balance. 

However,  if  this  acid  attack  happens  too 
often,  the  mouth  doesn't  have  a  chance  to 
repair  itself  and  tiny  particles  of  enamel  can 
be  brushed  away  when  you  clean  your  teeth. 
The  acid  that  commonly  causes  the  gradual 
eroding  of  the  enamel  is  from  fruit  juice,  fizzy 
drinks  and  citrus  fruits.  If  this  happens  often 
and  over  a  prolonged  period,  the  dentine 
under  the  enamel  is  exposed  and  this  can  lead 
to  sensitivity  and  pain. 

Erosion  usually  shows  up  as  hollows  in  the 
teeth  and  a  general  wearing  away  of  the  tooth 
surface  on  biting  edges.  This  can  expose  the 
dentine  underneath,  which  is  a  darker, 
yellower  colour  than  enamel.  Teeth  affected 
by  erosion  become  more  sensitive  to  hot,  cold 
and  sweet  foods  and  are  more  prone  to  decav 
too.  If  the  erosion  continues,  the  teeth 
gradually  become  shorter  and  shorter. 


Dr  Stemmer  says:  "Thirty  years  ago  fruit 
wasn't  consumed  all  year  round  like  it  is  today 


and  fruit  drinks  weren't  so  easily  available  so 
erosion  wasn't  such  a  problem." 

1  ,ast  year  we  drank  6,280  litres  of  fizzy 
drink  while  13  per  cent  of  teenagers  consume 
22  drinks  of  cola  in  an  average  week  and  the 
BD]  IF  is  asking  fizzy  drink  manufacturers  to 
make  their  products  less  acidic  to  teeth. 


In  mild  cases,  erosion  may  not  need  to  be 
treated  and  regular  check  ups  can  help  to 
prevent  it  getting  worse.  Using  a  toothpaste 
for  sensitive  teeth  can  help. 

In  more  severe  cases  it  is  important  to 
protect  the  tooth  and  the  dentine  to  prevent 
decay  and  sensitivity.  The  dentist  may  simply 
bond  a  white  filling  on  to  the  tooth  or  in 
more  severe  cases  a  veneer  may  be  fitted. 


Drink  water  or  milk  in  place  of  soft  drinks 
whenever  possible. 

Swallow  acidic  drinks  quickly  -  avoid 
swishing  around  the  mouth. 

"Chewing  sugar-free  gum  after  acid  foods 
or  drinks  can  help  as  it  raises  the  pi  I  level, 
but  you  need  to  chew  it  tor  at  least  15 
minutes,"  says  Dr  Stemmer. 

"Use  a  mouthwash  that  doesn't  contain 
alcohol  as  this  can  contribute  to  erosion  too," 
says  Dr  Stemmer. 

Don't  brush  teeth  immediately  after 
consuming  acidic  foods  or  drinks.  "Leave  at 
least  an  hour  to  allow  the  enamel  to  harden 
again  first  or  you'll  be  brushing  your  teeth 
away  down  the  sink,"  says  Dr  Stemmer. 

Don't  drink  sugary  or  acidic  drinks 
before  bed  time  or  after  you've  brushed 
your  teeth. 

Encourage  children  to  drink  acidic 
drinks  through  a  straw. 
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Mouth  cancer  awarenes 

Mouth  cancer  is  now  the  fastest  growing  typ 
of  cancer  in  the  UK,  with  4,300  new  cases 
diagnosed  last  year.  Cases  have  increased  b 
1 7  per  cent  in  the  last  four  years,  says  the 
BDHF.  Mouth  cancer  is  twice  as  common  in 
men  and  most  common  in  the  over  40s, 
though  it's  being  seen  more  often  in  younger 
people  who  smoke  and  drink  heavily.  A 
common  symptom  is  mouth  ulcers  which  dc 
heal.  Anyone  who  has  a  mouth  ulcer  lasting 
longer  than  three  weeks,  a  red  or  white  pate 
their  mouth  or  any  discomfort  should  be 
referred  to  their  dentist  for  a  check-up. 


Win  a  bottle  of  champagne 
with  Over  The  Counter 

Check  out  what  you  learned  in  our 
oralcare  feature  and  you  could  win  a 
bottle  of  bubbly.  Just  tick  the  correct 
answers  to  the  questions  below,  fill  in  your 
details  and  send  off  the  form.  The  first 
correct  form  out  of  the  hat  on  the  closing 
date  of  February  29  will  be  the  winner. 

1  What  is  the  cost  of  an  NHS  dental 
check-up? 

a  £15.45  b  £10.64  c  £5.32 

2  The  introduction  of  fluoride 
toothpaste  has  helped  reduce  tooth 
decay  by  up  to: 

a  20  per  cent  b  40  per  cent  c  60  per  cent 

3  Gum  disease  is  caused  by: 
a  a  build-up  of  plaque 

b  over-zealous  brushing 
c  using  a  mouthwash 

4  Dental  erosion  has  which  temporary 
effect  on  teeth? 

a  hardening  of  enamel 
b  chipping  of  enamel 
c  softening  of  enamel 

5  How  much  of  the  country  currently 
receives  fluoridated  water? 

a  10  per  cent  b  30  per  cent  c  50  per  cent 

Name  

Pharmacy  

Address  


Send  your  entry  to:  Test  Your  Knowledge, 
Over  The  Counfer/Oralcare,  Sovereign 
House,  Sovereign  Way,  Tonbridge,  Kent 
TN9  1 RW 


Restrict  acidic  foods  and  drinks  to 
mealtimes  only. 

The  role  of  fluoride 

Fluoride  is  a  mineral  compound  which  is  one 
of  the  constituents  of  bones  and  teeth.  It 
works  by  strengthening  the  tooth  enamel  and 
making  it  more  resistant  to  acid  attack.  It's 
also  thought  to  reduce  the  acid  producing 
ability  of  plaque.  A  review  recently  published 
by  the  Cochrane  Oral  Health  Group  found 
that  regular  brushing  with  fluoridated 
toothpaste  results  in  24  per  cent  fewer  cavities 
than  brushing  with  a  non-fluoridated  paste. 


If  you  clean  your  teeth  regularly  but  still  have 

your  tongue  could  be  to  bla 


Safety  concerns? 

Fluoridation  is  a  hotly  debated  topic  and 
some  groups  are  concerned  about  the  long- 
term  effects  it  could  have  on  our  health  if  it's 
added  to  drinking  water. 

Jane  Jones,  campaign  director  of  the  Pure 
Water  Association,  is  one  such  opponent. 

"We're  talking  about  mass  medication  and 
adding  fluoride  to  water  does  create  changes 
to  our  bodies.  All  fluorides  are  toxic  to 
humans.  We  know  it  can  cause  dental 
fluorosis,  so  the  worry  is  what  might  it  be 
doing  to  our  bones?  Of  those  who  have 
fluoridated  water,  48  per  cent  get  dental 
fluorosis  to  some  degree,  according  to  the 
York  review,  and  this  is  a  sign  of  fluoride 
poisoning." 

Some  groups  have  pointed  to  links  between 
fluoridation  and  increased  incidence  of 
osteoporosis,  bone  cancer  and  thyroid  disease. 

Even  supporters  of  fluoride  acknowledge 
that  too  much  of  it  can  cause  fluorosis,  which 
discolours  the  teeth  permanently  and  can 
only  be  treated  with  dental  veneers. 

"You  can  get  fluorosis  in  both  fluoridated 
and  non-fluoridated  water  areas,  but  you  can 
reduce  the  risk  by  making  sure  children  don't 
swallow  toothpaste  and  you  don't  use  fluoride 


supplements  if  the  water  is  fluoridated,"  s 
Kate  Lennon  at  the  British  Fluoridation 
Society.  "But  we  need  to  get  this  in 
perspective  -  tooth  decay  is  a  reality  for  a] 
of  children,  while  fluorosis  is  relatively  rajj 

Oral  care  trends 

If  you  clean  your  teeth  properly  on  a  dailil 
basis  but  still  have  bad  breath,  your  tongf, 
could  be  to  blame.  According  to  researclj 
carried  out  by  Aquafresh,  58  per  cent  of  |j 
suffer  with  bad  breath. 

"The  tongue  harbours  millions  of  bad; 
and  this  can  cause  halitosis,"  says  Dr 
Stemmer.  And  dentist  Brian  Grieveson  I 
"The  texture  and  surface  of  your  tonguel 
itself  to  bacteria  colonisation  as  it  stores 
elements  of  the  day's  food  and  dead  celL 
bacteria  produce  sulphur  compounds,  wi 
ultimately  produces  bad  breath.  We  are 
the  last  countries  to  understand  the  nee> 
clean  our  tongue,  with  people  in  Ameril 
parts  of  Europe  practicing  tongue  cleanl 
routinely." 


Clean  your  tongue  for  at  least  30  sec] 
twice  a  day.  Cleaning  your  teeth  and  toi 


Ultra  . 
Chloraseptic 

ANAKTHET.C  THROAT  SPRAY 


in  an  antiseptic 


Why  SPRAY  for 

sore  -throat  pain? 

Ultra  Chloraseptic  Anaesthetic  Throat  Spray: 

<  targets  the  throat  not  the  mouth 


[Pj  Contains  Benzocaine 


<  works  in  seconds 

<  sugar  free,  antiseptic  base 


pocket  friendly  with  protective  cap 
The  UK's  best  selling  sore  throat  spray* 

Famham  Common,  Slough,  Berkshire  SL2  3ES. 


•ACNielsen  Pharmacy  Audit  April  200^,  Sore  Throat  Sprays 

Further  information  is  available  from  Prestige  Brands  (UK)  Limited,  3  Scotlands  D 
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loves  up  to  five  times  more  bacteria  than  just 
shing  your  teeth. 

irush  the  tongue  gently  -  don't  make  it  bleed. 
?lean  your  tongue  from  back  to  front. 


lie  new  Aquafresh  Extreme  Clean  range 

udes  the  Flex  tooth  and  tongue  brush.  The 

sh  combines  plaque  cleaning  bristles  on  the 

it  of  the  brush  head  with  rubber  tongue 

ning  grooves  on  the  reverse. 

ongueDetox  is  a  new  tongue  cleaner  created 

Vlolar  Ltd  in  conjunction  with  Asian 

igners,  in  whose  culture  tongue  cleaning  is  well 

blished.  The  head  and  handle  design 

rcome  the  potential  "gag  reflex"  problem  and 

ws  the  tongue  to  be  cleaned  in  one  action. 

3SK  has  launched  Aquafresh  Mouth  Whoosh 

>  the  children's  mouthrinse  market,  aimed  at  6- 

/ear  olds.  Developed  in  association  with 

3on  Friends,  the  battery  toothbrush,  it  features 


Princess  Isabella  and  Spaceman  Spectrum. 

Oral-B  has  introduced  Brights  Plak  Control 
power  toothbrush,  aimed  at  fashion-conscious 
women  and  available  in  transparent  blue  or  pink. 

Colgate's  Actibrush  ActiveTip  rotates  at  8,000 
revolutions  a  minute  to  shift  plaque  faster  and 
more  effectively,  helping  to  prevent  gum  disease. 
The  battery-powered  brush  comes  with  its  own 
carry  case. 

Oral  B's  CrossAction  Vitalize!'  brush  is 
designed  to  treat  gum  disease  fast,  reversing  its 
effects  in  four  weeks.  The  brush  has  criss-cross 
bristles  which  remove  plaque  from  between  teeth 
and  along  the  gum  line. 

The  hyG  brush  from  Periproducts  works  by 
producing  a  negative  charge  through  its  bristles, 
so  when  the  brush  comes  into  contact  with  teeth 
they  become  positively  charged  and  repel  the 
plaque,  says  the  company.  You  lick  your  thumb 
and  keep  it  in  contact  with  the  metal  plate  on  the 
brush  handle  to  create  the  electric  charge.  © 

products 


With  tongue  cleaning  back  in 
fashion,  Molar  has  launched 
TongueDetox  to  help  tackle 
bad  breath. 

The  company  says 
most  persistent  bad 
breath  is  caused  by  poor 
oral  hygiene,  leading  to 
a  build-up  of  bacteria  in 
hard  to  reach  places  as 


well  as  on  the  tongue. 

The  two-handled  TongueDetox 
removes  accumulated  bacteria  with 
one  sweep.  Available  in  four  colours, 
it  is  impregnated  with  an  antibacterial 
agent  and  mint  aroma.  It  comes  in 
mixed  colour  cases  of  10  and  retails 
at  £3.25. 

Molar  Ltd,  Tel:  01934  710022 


SENSODYNEas*.: 


The  latest  addition  to  the 
Sensodyne  range,  Total 
Care  Extra  Fresh,  is  a 
dual-action  toothpaste 

offering  the  everyday  protection  of  a  total  care  paste,  plus  an 
additional  layer  of  gel  to  give  an  extra  burst  of  freshness. 

The  new  product  is  aimed  at  25-44-year-old  ABC1 
consumers  who  may  suffer  from  sensitive  teeth  but  do  not  yet 
use  a  specially  formulated  toothpaste  for  the  problem.  Total 
Care  Extra  Fresh  is  available  in  45ml  and  75ml  packs,  retailing 
at  £2.19  and  £3.35. 


GlaxoSmithKline  Consumer  Healthcare, 
Tel:  020  8047  2700 


f£m     ft : 


Endekay  offers  a  range  of  fluoride  supplements  for  all  ages 
including  Endekay  Fluodrops  for  infants  from  six  months, 
Fluotabs  for  three  to  six-year-olds  and  those  over  six  and 
Fluorinse,  a  sodium  fluoride  mouthrinse  for  daily  or  weekly  use 
for  those  over  eight  years.  The  range  is  completed  by  mint- 
flavoured  Endekay  Daily  Fluoride  Mouthrinse  in 
two  sizes. 

Before  taking  fluoride  supplements 
it  is  vital  to  know  the  level  in  the  ^\  enQekav 

local  water  supply  and 
Endekay  has  produced  a  njjj[h„ 
reference  leaflet  for 
guidance. 


*  ft  f 


Manx  Healthcare, 
Tel:  01926  461628 


Otrivine 

Topical  advice 
for  your 
customers 
from  Otrivine, 
the  experts  at 
relieving  nasal 
congestion 

Don't  wait  until  your  cold  is  full 
blown  before  using  an  OTC  remedy. 
Prompt  treatment  of  nasal 
congestion  with  Otrivine  in  the  early 
stages  of  a  cold  can  prevent  further 
symptoms  developing,  such  as: 
@  Blocked  sinuses,  possibly 
leading  to  headache  and  sinusitis. 
®  Popping  ears  due  to  blockage  of 
eustachian  tubes. 
®  Post-nasal  drip  which  may 
irritate  a  cough. 


Otrivine  Adult  Nasal  Spray 

(Contains  xylometazoline  HCI) 

Simple-to-use  spray,  available  in 
cooling  menthol  or  original  format. 

Otrivine  Measured  Dose 
Sinusitis  Spray 

(Contains  xylometazoline  HCI) 

A  measured  dose  fine  mist 
decongestant  spray  ensures 
accurate  dosing. 

Otrivine  Adult  Nasal  Drops 

(Contains  xylometazoline  HCI) 

Drops  can  be  delivered  direct  to  the 
nasal  passage  with  an  enclosed 
dropper. 

Otrivine  Child  Nasal  Drops 

(Contains  xylometazoline  HCI) 

A  specific  paediatric  formula 
suitable  for  children  from  two  years 
(and  from  three  months  with  a 
doctor's  advice). 

Otrivine  Nasal  Sprays  and  Drops  contain 
xylometazoline  HCI  0. 1  %  w/v  (sprays  and  adult 
drops)  or  0.05%  (child  nasal  drops)  Indications. 
Symptomatic  relief  of  nasal  congestion,  perennial 
and  allergic  rhinitis  (including  hay  fever),  sinusitis 
Legal  Category  GSL  Further  information 
Novartis  Consumer  Health.  Wimblehurst  Road. 
Horsham,  West  Sussex,  RH12  5AB 


EUCRVl 
EUCRVL 
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The  Pierre  Fabre  range  of  dental  products,  from  Ceuta  Healthcare, 
are  designed  to  treat  people  with  gum  and  oral  problems. 

Eludril  Mouthwash  uses  the  tried  and  tested  ingredient 
chlorhexidine,  but  has  a  unique  formulation  which  aims  to  reduce 
radically  the  risk  of  staining  which  is  common  with  some  other 

products.  From  100  million 
bottles  sold  worldwide,  there  has 
not  been  one  reported  case  of 
staining. 

The  range  also  includes  Eludril 
Spray  for  topical  antibacterial 
and  antifungal  application  and 
Elgydium  toothpaste. 


Ceuta  Healthcare, 
Tel:  01202  780558 
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Penproducts  has  launched 
the  Oramoist  range  to  help 
temporarily  alleviate  the 
problems  of  a  dry  mouth. 

Oramoist  spray  and 
lozenges  are  formulated  to 
stimulate  the  flow  of  saliva 
instantly,  promoting  comfort 
and  a  healthier  oral 
environment.  Oramoist  retails 
at  £6.75  for  an  18ml  spray  and  £6.49  for  60  lozenges. 

Also  new  from  the  company  is  the  Denti-ESrush  (20, 
£4.75),  believed  to  be  the  UK's  first  non-wire  interdental 
brush,  with  its  rubber  bristles  coated  with  sodium  fluoride 
to  help  reduce  tooth  decay  and  sensitivity. 

Frontline,  Tel:  01484  536344 


tor  Macleans 

The  Macleans  range  has  a  new  log< 
colours,  brand  icons  and  pack 
language  to  ally  it  more  closely  with 
the  health  and  beauty  sector. 

Each  variant  has  its  own  laser 
graphic  icon  and  pack  colour  and  r 
terminology  clearly  explains  produc 
benefits,  such  as  Macleans  'Power 
Freshmint  and  'Pristine'  Ice  Whiten 
The  new  identity  also  embraces 
mouthwashes  and  toothbrushes. 

The  new  look  is  being  promoter, 
with  TV  advertising  and  participati 
in  l-vu,  a  new  interactive  medium 
which  will  be  sited  in  around  200  f 
hairdressers  nationwide.  This  istn 
first  time  an  oralcare  brand  has  usis 
l-vu. 

GlaxoSmithKline  Consumer 
Healthcare,  Tel:  0845  762  66 


Wrigley  has  lai  inched  a  new 
3' f ;  v  ••••  "  chewing  gum.  Orbit 
Professional  with 
microgranules.  Orbit 
Professional  provides  all  the 
benefits  of  chewing  sugar-free 
gum,  but  goes  one  step  further 
by  providing  a  clean  teeth 
feeling  when  it  is  not  possible 
to  brush.  "All  the  dentists  and 
hygienists  questioned  in  research  agree  that  Orbit  Professional 
offers  genuine  oral  health  benefits,"  says  the  company. 

Wrigley  Co  Ltd,  Tel:  0800  0564  563 
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Wyeth 

Co-sponsored  by 
Wyeth  Consumer  Healthcare 
in  the  interests  of 
Pharmacy 


Chemist  Druggist 


The  articles  overleaf  are  taken 
from  the  twelfth  module  of 
the  revised  Cambridge 
Counterpart  training  course  for  pharmacy  assistants. 
Module  12  is  on  healthy  lifestyles  and  covers  topics 
including  diet,  other  supplements,  slimming  and  exercise. 

This  is  just  a  sample  of  the  course  to  show  you  how  it  is 
structured.  To  meet  the  Royal  Pharmaceutical  Society's 
standards  for  medicine  counter  assistants  you  will  need  to 
register  for  the  course.  You  can  sign  up  using  the  form 
below. 

Cambridge  Counterpart  is  a  14-part  modular  distance 
learning  course  that  covers  everything  you  need  to  know 
to  work  effectively  on  the  medicines  counter.  Counterpart 
is  brought  to  you  by  Chemist  &  Druggist  and  Wyeth 
Consumer  Healthcare. 


Only  tick  the  boxes  that  are  correct  statements  or 
correct  answers  to  customer  questions. 

1  Glucose  and  fructose  are  simple 
forms  of  carbohydrate. 

2  Vitamins  A,  C  and  E  are  anti- 
oxidants but  there  is  conflicting 
evidence  on  whether  they  protect 
against  heart  disease. 

3  People  who  ask  if  a  supplement 
will  cure  their  symptoms. 

4  Basal  metabolic  rate  is  the  average 
daily  amount  of  energy  required  to 
meet  the  needs  of  most  people. 


y 


B 


Each  assistant  must  be 
registered  for  telephone 
marking  and  certification  at 
a  cost  of  £41.13.  Each 
assistant  will  also  need 
access  to  a  training  pack.  A 
pack  costs  £29.38  and  can 
be  used  by  up  to  four 
assistants. 

Post  your  completed  form, 
with  a  cheque  payable  to 
CMP  Information  Ltd, 
to  Mary  Prebble, 
Pharmacy  Editorial  Projects, 
Sovereign  House, 
Sovereign  Way, 
Tonbridge, 
Kent.  TN9  1 RW 


For  further  information  or  to  pay  by  credit  card, 
call  Mary  Prebble  on  01732  377269. 


Pharmacist 

Pharmacy 

Address 


Post  Code 


Telephone  Fax 


Course  registration  fee  of  £41.13  per  person 

Name 

Name 

Name 

Name 


Sub  total 


Please  include  (  )  sets  of  modules  at  £29.38  each 

All  prices  include  VAT 


Total 


This  data  may  also  be  used  by  CMP  Europe  Ltd  or  CMP  Information  Ltd  and  shared  with  any  member  of  the  United  Business  Media  group  world-wide,  associated 
companies  and  subsidiaries  for  the  purposes  of  customer  information,  direct  marketing  or  publication.  Data  may  also  be  made  available  to  external  parties  on  a 
list  rental  or  lease  basis  for  purposes  of  direct  marketing.  If  you  do  not  wish  data  to  made  available  to  external  parties  on  a  list  rental  or  lease  basis,  please  write  to 
the  Data  Protection  Co-ordinator,  CMP  Information  Ltd,  Dept  [CDM650],  FREEPOST  LON  1  5637,  Tonbridge,  TN9  1  BR  or  Freephone  0800  279  0357. 


12.1  DIET 


Unsaturated  fats 


Saturated  fats 


Fruit  and  vegetables 
-  choose  a  wide 
variety 


i  Every  cell  in  our  body  needs  a  regular  supply  of  nutrients  for 
fj,  |  it  to  work  properly. 


Protein  is  needed  for  growth,  maintenance  and  repair.  It  can  also 
provide  energy.  When  eaten,  proteins  are  broken  down  into  smaller 
units  known  as  amino  acids  which  are  then  rebuilt  into  the  proteins  of 
new  cells. 

The  main  sources  of  protein  are  meat,  fish,  eggs,  milk  and  dairy 
products,  pulses  (peas  and  beans),  nuts  and  seeds.  Grains  and  cereals 
contain  smaller  amounts.  Plant  proteins  contain  fewer  essential  amino 
acids  than  animal  proteins  so  should  be  eaten  in  combination  eg  beans 
on  toast,  lentils  with  rice. 

Carbohydrates  are  the  body's  main  source  of  energy. 

The  simplest  forms  are  glucose  and  fructose  which  are  readily 
absorbed  by  the  gut.  Sucrose  (table  sugar)  is  slightly  more  complex 
and  is  broken  down  into  glucose. 

The  most  complex  carbohydrates  are  starches  and  cellulose  which  are 
found  in  grain  and  cereal  products  such  as  pasta,  rice  and  bread  and  in 
starchy  vegetables  like  potatoes. 

Excess  energy  from  carbohydrates  is  stored  as  glycogen,  which  can  be 
converted  into  fat. 

Fats  are  the  most  concentrated  source  of  energy  and  can  also  be 
stored  if  not  used  up  immediately.  They  are  important  in  building  cell 
membranes  and  hormones. 

Fats  are  made  up  of  saturated  or  unsaturated  fatty  acids.  Saturated 
fats  tend  to  be  solid  at  room  temperature  and  usually  come  from 
animal  sources,  e.g.  butter,  suet.  Unsaturated  fats  tend  to  be  liquid 
and  come  from  plants  eg  olive  oil,  sunflower  oil  (although  coconut  and 
palm  oils  are  high  in  saturated  fats). 

A  high  intake  of  saturated  fats  tends  to  raise  the  blood  cholesterol, 
which  increases  the  risk  of  coronary  heart  disease. 

Cholesterol  is  an  oily  substance  found  in  eggs,  liver,  shellfish  and  foods 
that  are  high  in  saturated  fats.  Although  we  think  of  cholesterol  as  bad 
news,  it  is  an  important  part  of  all  body  cells  and  is  the  starting 
material  for  the  manufacture  of  vital  chemicals. 

Cholesterol  becomes  a  problem  when  there  is  too  much  of  the  wrong 
type  of  cholesterol.  Low  density  lipoprotein  (LDL)  cholesterol  is  the 
bad  cholesterol  and  high  density  lipoprotein  (HDL)  cholesterol  is  the 
good  cholesterol.  LDL  forms  fatty  deposits  which  clog  the  arteries 
causing  heart  attacks  and  strokes. 

Food  provides  energy  which  is  measured  in  kcal  (calories)  or  kilojoules. 
One  kcal  is  equivalent  to  about  4.2k;. 

Fat  supplies  the  most  energy  per  gram  (9kcal  or  37kj).  Carbohydrates 
and  protein  provide  4kcal  or  17kj  per  gram. 

Everyone  has  a  different  energy  requirement,  depending  on  their  size, 
weight,  sex,  age,  level  of  activity,  and  basal  metabolic  rate  (the  amount 
oi  ei  ergy  •. reded  to  maintain  body  temperature  and  keep  the  heart 

cjikJ  other  organs  working). 

An  .-wage  man  burns  up  about  3,000kcal  a  day.  A  fairly  active  woman 
U!  •  2,200kcal  daily,  although  this  increases  in  pregnancy  and 

bre  li  g  Energy  requirements  decrease  as  we  age  because  our 
muse,  naliei  and  we  become  less  active. 


Meat,  fish  and  — * 

alternatives  -  choose 
lower  fat  alternative 
whenever  possible 


Breads,  cereals  and 
potatoes  -  eat  all  types 
and  choose  whole 
grain  or  high  fibre 
—  kinds  whenever 
possible 

Milk  and  dairy 
foods  -  choose 
—  lower  fat  alternatives 
whenever  possible 


Fatty  and  sugary  foods  -  try 
not  to  eat  these  too  often,  and 
when  you  do,  have  small  amounts 


Vitamins,  minerals  and  trace  elements 

~\  These  are  often  referred  to  as  micro-nutrients  because  they  are  needed  only  in 
'/J.      small  amounts.  Vitamins  are  chemicals  which  occur  naturally  in  food  and  are  essential  for 
- ■"—  health.  They  are  classified  as  fat-soluble  or  water-soluble  according  to  whether  they  are 
found  in  the  fatty  or  watery  parts  of  food  and  body  tissues. 

Minerals  are  also  essential  for  cells  to  work  properly.  Those  needed  in  very  tiny  amounts  are  known 
as  trace  elements.  The  table  lists  the  13  essential  vitamins,  together  with  some  important  minerals. 

Official  bodies  lay  down  some  recommended  intakes  which  are  based  on  wide-ranging  scientific 
studies.  In  the  UK,  the  RNI  or  reference  nutrient  intake  is  the  amount  which  is  enough  to  meet  the 
needs  of  most  people. 

On  packs  of  supplements  you  will  see  the  letters  RDA,  which  means  recommended  daily  amount. 
These  values  are  used  in  the  European  Union  on  food  and  supplement  labels.  There  is  no  need  for 
you  to  memorise  them. 

Why  take  supplements? 


..  I  The  amount  of  micronutrients  needed  varies  from  one  individual  to  another,  depending 
'fl      on  their  age,  sex  and  environment.  The  RNI  or  RDA  is  just  a  guide  to  a  safe  and 
-adequate 


intake  and  is  not  meant  to  be  a  minimum  or  optimum  level. 

Many  experts  believe  that  a  varied  diet,  rich  in  fruit  and  vegetables,  will  provide  the  necessary 
vitamins  and  minerals.  But  not  everyone  eats  a  balanced  diet,  particularly  those  with  hectic 
lifestyles.  In  addition,  intensive  farming  has  meant  that  much  of  our  fruit  and  vegetables  are  not  as 
rich  in  these  important  micronutrients  as  they  were  in  the  past. 

Even  if  people  eat  the  right  foods,  much  of  the  vitamin  content  may  be  lost  through  storage  or 
heating.  Water-soluble  vitamins  are  particularly  at  risk  as  they  dissolve  in  the  cooking  water  and  get 
poured  down  the  sink! 

Vague  symptoms  such  as  tiredness,  loss  of  appetite  and  irritability  may  improve  with  supplements, 
but  there  may  be  other  reasons  for  these  symptoms  and  customers  should  speak  to  the  pharmacist 
or  doctor  if  they  persist. 

What  is  certain,  is  that  your  customers  should  avoid  taking  megadoses  in  the  belief  that  this  will 
make  them  twice  as  fit.  Some  vitamins  are  dangerous  if  taken  in  large  amounts  (see  later). 

Many  people  like  to  take  a  multivitamin  as  a  general  health  precaution.  Some  people  believe  in 
taking  specific  vitamins  to  prevent  disease,  eg  they  may  find  vitamin  C  wards  off  colds.  There  is 
conflicting  evidence  on  whether  the  anti-oxidants,  vitamin  C,  E  and  beta-carotene,  can  protect 
against  cardiovascular  disease,  some  cancers  and  other  conditions  linked  with  ageing.  Beta- 
carotene  is  converted  to  vitamin  A  in  the  body  as  required  and  so  is  safer  than  vitamin  A  itself. 

Anti-oxidants  neutralise  free  radicals  which  are  formed  by  chemical  reactions  in  the  body.  Free 
radicals  are  needed  for  many  normal  biological  processes,  but  large  amounts  can  damage  healthy 
cells.  They  are  also  found  outside  the  body  in  cigarette  smoke  and  other  pollutants. 

Other  anti-oxidants  include  selenium  and  zinc.  Fruit  and  vegetables  may  contain  other  substances 
which  protect  against  degenerative  diseases,  so  it  is  sensible  to  eat  plenty  of  these  foods  rather 
than  relying  on  supplements. 

People  who  might  need  supplements  include: 

■  The  elderly.  As  we  age,  our  body  becomes  less  able  to  absorb  vitamins  from  foods.  Older  people 
may  have  poor  appetites  and  may  be  less  able  to  shop  or  cook  for  themselves.  Dental  problems 
may  restrict  the  foods  they  can  eat.  If  they  are  housebound,  they  may  not  be  making  enough 
vitamin  D  from  sunlight. 

■  Slimmers  and  others  restricting  their  food  intake. 

■  Children  who  don't  eat  properly  either  because  of  food  fads  or  because  they  fill  up  on  sweets 
and  snacks  between  meals. 

■  Vegetarians  and  vegans.  Few  plant  foods  contain  vitamin  B12  so  supplements  are  necessary  for 
people  who  do  not  eat  dairy  products,  eggs  and  fish. 

■  Breast-feeding  women  not  eating  a  varied  diet  (but  they  should  not  exceed  the  RDAs). 

■  Women  planning  to  conceive  should  take  0.4mg  folic  acid  daily  and  for  the  first  12  weeks  of 
pregnancy.  Other  supplements  are  best  left  for  the  doctor  to  decide.  Too  much  vitamin  A  (also 
found  in  fish  oils)  can  harm  the  baby. 

■  Women  with  heavy  periods  may  need  iron  supplements. 
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Customers  visited  us  in  droves  during  the  run  up  to 
Christmas.  As  usual,  many  bought  products  to  ease 
symptoms  of  overindulgence.  Indigestion  remedies, 
painkillers  and  hangover  cures  were  high  on  their  shopping  list. 
Recently  I  heard  that  an  American  company  has  introduced 
a  product  called  RU21,  which  can  be  taken  before  drinking 
alcohol  -  apparently  it  stops  any  symptoms  of  hangover. 
This  sounds  a  good  idea,  but  I  wonder  if  it  would  encourage 
binge  drinking? 

One  thing  I  have  learned  is  that  Christmas  and  change  do  not 
go  well  together.  So  when  my  manager  informed  us  that  a  new 
EPoS  system  was  going  to  be  installed  in  early  December  we 
were  not  pleased.  We  were  all  accustomed  to  the  conventional 

finally  COnVltlCGu  her 

to  buy  the  lotion  and 
use  the  WQt 

Combine/  method 

press  button  till  and  rapidly  zapped  all  the  stock  that  came 
through  the  door  with  a  pricing  gun.  Everything  is  now  scanned 
and  pricing  stock  has  become  a  thing  of  the  past.  During  the 
first  week  of  the  big  changeover  I  thought:  "Oh  dear,  I'm  never 
igoing  to  do  this!"  If  I  made  a  mistake,  Id  make  several  more 
trying  to  put  the  first  one  right.  When  the  whole  system  went 
jdown,  I  would  shout:  "It's  not  me,  I  didn't  move  a  thing!"  Of 
jcourse  everybody  laughed  and  my  face  went  bright  red. 
Although  everyone  told  me  not  to  worry,  scanning  products 
with  a  little  hand-held  gadget  also  gave  me  problems.  My  trainer 
told  me  this  was  as  simple  as  using  a  mobile  phone,  to  which  I 
replied:  "I  don't  have  a  mobile  phone."  He  looked  really  fed-up, 
but  we  plodded  on,  pointing  the  bleeper  at  the  barcodes.  My 
brain  was  on  overload  with  all  this  new  technology  -  it's  no 
wonder  I  went  home  with  a  headache  for  a  week. 

The  other  day  I  was  serving  a  lady  with  some  head  lice  lotion, 
but  when  I  told  her  how  much  it  was  she  said  it  was  very 
expensive.  Another  customer  interrupted  and  told  her:  "You 
>n't  need  to  buy  that,  try  vinegar."  After  a  long  conversation 


Vlany  people  who  suffer  from  hard  skin 
Jn  their  feet  simply  rasp  it  away  with  a 
foot  file,  but  Flexitol  Heel  Balm  helps 
'emove  hard,  dry,  cracked  skin  from  your 
:eet  without  the  need  to  use  a  file. 

Made  in  Australia,  Flexitol  Heel  Balm  is 
■he  leading  single  footcare  line  in  the 
"Southern  hemisphere  and  is  recommend- 
I  by  dermatologists  and  podiatrists. 

Flexitol  Heel  Balm  contains  a  high  con- 
entration  of  urea  to  help  remove  dead 
kin  cells  and  allow  the  other  ingredients 


about  the  merits  of  vinegar,  the  lady  making  the  purchase  asked 
what  I  thought.  I  told  her  I  couldn't  recommend  vinegar  because 
it  is  not  licensed  for  that  use;  it's  very  acidic  and  could  irritate  the 
skin.  If  some  accidentally  trickled  into  an  eye  or  entered  a  small 
abrasion  on  the  scalp  it  would  be  very  painful  -  and  imagine  the 
smell!  I  finalh  convinced  her  to  bu)  the  lotion  and  use  the  wel 
combing  method.  Sometimes  you  have 
to  be  a  little  assertive  with  customers. 
So  if  someone  asks  you  for  vinegar  to 
treat  head  lice,  don't  get  into  a  pickle, 
just  say  no! 
Happy  New  Year  everyone. 


to  get  to  work.  Once  the  urea  has  done  its 
work,  the  emollients  in  Flexitol  penetrate 
the  skin  to  bring  lasting  softness  and 
smoothness,  while  its  occlusive  properties 
mean  it  works  as  a  barrier,  keeping 
the  cream  where  it  is  needed  to 
allow  it  to  go  on  working. 

Working  in  a  pharmacy  and 
on  your  feet  for  long  periods, 
Over  The  Counter  readers  know  all  about 
the  importance  of  comfortable,  pain-free 
feet  and  M&A  Pharmachem  would  like 


you  to  try  Flexitol  Heel  Balm  for  your- 
selves. The  first  250  readers  to  write  in 
will  receive  a  sample  which  will  let  you 
see  what  has  made  it  such  a  hit  in  the 
Southern  Hemisphere. 
Just  send  your  name,  address  and  the 
name  of  the  pharmacy  where  you 
work  to:  Over  The  Coon/er/Flexitol 
Freebie,  Sovereign  House, 
Sovereign  Way,  Tonbridge,  Kent 
TN9  1RW.  Entries  should  arrive 
by  March  7,  2004. 
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You'll  be 

tickled  pink 

Britain's  No.1  cough  medicine  range  now  treats  tickly  coughs  toe 


CHILDREN'S 

Tickly 
Coughs 

Glycerol 


/6envlin 


Tickly 
Coughs 


tive  WITHOUT  prescr 
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BENYLIN  CHILDREN'S  TICKLY  COUGHS  PRODUCT  INFORMATION:  Presentation:  Syrup  containing  0  75ml  Glycerol  per  5  ml.  Uses:  Relief  of  dry.  tickly  coughs  Dosage:  Children  3  months  -  1  year:  5  ml  3  to  4  times  d M 
aged  1  -  5  years  10  ml  3  to  4  times  daily,  children  under  3  months  not  recommended  Contraindications:  Known  hypersensitivity  Precautions:  If  symptoms  persist  for  more  than  3  days  consult  doctor  Pregnancy  aiM 
Not  applicable  RRP  (ex-VAT):  125ml  E2  80  Legal  category:  GSL  PL  Holder:  BCM,  1  Thane  Road  West,  Nottingham  NG2  3AA  PL  Number:  00014/0500  Date  ot  preparation:  January  2004  BENYLIN  TICKLY  C(T 
DROWSY  PRODUCT  INFORMATION:  Presentation:  Liquid  containing  0  75  ml  Glycerol  and  1  93  ml  Liquid  sugar  per  5  ml  Uses:  Relief  of  dry.  tickly  coughs  and  sore  throats  Dosage:  Adults  and  children  over  5  years:  10ml| 
a  day,  children  1  -  5  years:  5  ml  3  to  4  times  a  day,  children  under  1  year:  not  recommended  Contraindications:  Known  hypersensitivity  Precautions:  Diabetics  should  take  note  of  the  carbohydrate  content  off 
Pregnancy  and  Lactation:  Consult  doctor  before  use  RRP  (ex-VAT):  125ml  £2  97  Legal  category:  GSL  PL  Holder:  BCM,  1  Thane  Road  West,  Nottingham  NG2  3AA  PL  Number:  00014/0500  Date  ot  preparation:  Jj 


